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We’ve  been  encouraging  students 
to  act  up  in  school. 

For  almost  30  years  now,  The  Boston  Globe  has  been  sponsoring  The  Massachusetts 
High  School  Drama  Festival,  where  plays  like  “Equus”  are  the  thing.  Without  it,  some 
of  New  England’s  best  young  actors  and  actresses  wouldn’t  find  an  audience  outside 
of  their  hometowns.  And  because  of  it.  New 

England’s#!  newspaper  has  been  able  to  QlllC  051011  vDIOOv 

see  a  lot  of  dramatic  improvements.  The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


U.S.  c  of  c 
forms  modia 
study  group 
(Soo  page  9) 


ITU  and  Guild 
roach  agreement 
tor  a  new  union 
(See  page  11) 


New  York  City 
has  three  new 
daily  papers 
(See  page  11) 


For  the  second  year  running,  a  staffer  from  The  State  Journal- 
Register  of  Springfield,  III.  has  claimed  the  award  for  Photographer 
of  the  Year  for  the  four-state  region  of  Illinois,  Iowa,  Wisconsin  and 
Minnesota.  The  winner  is  Barry  Locher.  Chris  Covatta,  the  1981 
Photographer  of  the  Year,  came  in  second.  In  a  separate  competition, 
Locher  was  also  named  Illinois  Photographer  of  the  Year. 


The  awards  are  the  latest  in  a  long  string  of  honors  achieved  by  Locher  and 
Covatta  and  their  talented  co-workers  in  the  Photo  and  Graphics  Department  of  the 
State  Journal-Register.  Operating  out  of  some  of  the  finest  and  most  modern 
newspaper  photography  facilities  in  the  country,  this  imaginative  team  is  governed  by  a 
progressive  management  philosophy  and  structure,  under  the  direction  of  photo  and  graphics 
editor  Mick  Cochran,  that  pays  off  —  not  only  in  awards  —  but  in  readership  approval  of  fine 

photojournalism. 


Represented  Nationally  by 
Branham  Newspaper  Sales 


One  Copley  Plaza,  P.  O.  Box  219,  Springfield,  IL  62705-0219 
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With  today's  high  speed  printing, 
it's  tougjh  to,  maintain  true  color 
reproduction.  That's  why  more 
newspapers  than  ever  rely  on  Flint  Ink, 


CORPORATE  HEADQUARTERS; 

25111  GLENDALE  AWNUE^ 

DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBURG 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 


Show  your  true  colors  with  Flint  Ink. 


There  are  very  basic  reasons  why 
newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
page  to  tab  insert: 

C  A  wealth  of  high-speed  color  know¬ 
how  available  from  nationwide  Flint  Ink 
branch/ service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  pigment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 
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*  Maior  maetings  In  bold  face 


APRIL 

2S-27— AmarIcan  Nawapapar  Publlahera  Aaaoclatlon,  Waldorf- 
Aatorla  Hotel,  N.Y.,  N.Y. 

25—  Aaaoclatad  Praaa,  annual  maating,  Waldorf-Aatorla. 

26—  United  Praaa  Intamatlonal,  annual  maating,  Waldorf-Aatorla. 

MAY 

1-3— Ohio  Circulation  Managers  Association,  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

I- 3 — New  York  State  Society  of  Newspaper  Editors,  Thayer 

Hotel,  West  Point. 

I- 4— NRMA  Saies  Promotion/Marketing  Conference,  Queen  Elizabeth 

Hotel,  Montreal,  Canada. 

4-7— Catholic  Press  Association  annual  convention,  Frank¬ 
lin  Plaza  Hotel,  Philadelphia,  Pa. 

8>11 — Society  of  American  Business  and  Economic  Writers, 
Renaissance  Hotel,  Washington,  D.C. 

6-12— American  Society  of  Newspaper  Editora,  Fairmont  Hotel, 
Denver,  Colorado. 

11-13— Pacific  Northwest  Newspaper  Advertising  Executives  As¬ 
sociation,  Red  Lion  Bayshore,  Port  Angeles,  Wash. 

13 — Newspaper  Comics  Council,  Fairmont  Hotel,  Denver,Colo. 

15-18— N.Y.  State  Circulation  Management  Association,  The  Edge- 
wood  Resort,  Alexandria  Bay,  N.Y. 

15-18— N.Y.  State  Circulation  Management  Association,  The  Edge- 
wood  Resort,  Alexandria  Bay,  N.Y. 

15- 18 — International  Newspaper  Promotion  Association,  Westin 

Hotel,  Chicago. 

18-17— Allied  Publishers',  Four  Seasons  Olympic  Hotel,  Seat¬ 
tle,  Wash. 

18-21 — American  Association  of  Advertising  Agencies,  The 

Greenbrier,  White  Sulphur  Springs,  W.  Va. 

22-25 — Institute  of  Newspaper  Controilers  and  Finance 

Officers,  Maui  Mariott  Resort,  Hawaii. 

24-28 — FIEJ,  Congresa  of  the  International  Federation  of  News¬ 
paper  Publishers,  Grosvenor  House  Hotel,  Park  Lane,  London. 

JUNE 

2- 4 — Kentucky  Press  Association,  Marriott  Inn,  Lexington. 

3- 4 — Pennsyivania  Press  Conference,  Marriott  inn,  Harrisburg. 

4- 6— Special  Libraries  Association,  New  Orieans. 

6-11 — N.Y.  State  Dailies  Advertising  Managers  Bureau,  Pine  Tree 
Point  Club,  Alexandria  Bay,  N.Y. 

6-12 — Illinois  Press  Association,  Clock  Tower  Inn,  Rockford 
III. 

II- 15— American  Advertising  Federation,  Hyatt  Regency,  Washington, 

D.C. 

II- 15 — ANPA  Operations  Management  Conference  and  Exposition,  Las 

Vegas  Convention  Center. 

16- 22 — International  Circulation  Managers  Association  Sales  Confer¬ 

ence,  Las  Vegas  Hilton  Hotel,  Las  Vegas,  Nev. 

16-23— Association  of  Newspaper  Classified  Advertising  Managers 
Conference,  Harbour  Castle  Hilton  Inn,  Toronto,  OnL 

21- 24 — National  Conference  of  EdHorlal  Writers,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

22- 24— Suburban  Newspapers  of  America.  Four  Seasons  Hotel, 

Toronto,  Canada. 

28-26— Newspaper  Personnel  Relations  Association  Conference,  L'En- 
fant  Plaza  Hotel,  Washington,  D.C. 

27-26 — Videotex  '83,  New  York  Hilton,  New  York  City. 

Seminars/Workshops/Clinics 

APRIL 

27— 28— American  Association  of  Advertising  Agencies  Media 

Seminar,  Drake  Hotel,  Chicago,  III. 

26-5/1— Northern  Short  Course  in  Photojournalism,  Buck  Hill 
Inn,  Buck  Hill  Falls,  Pa. 

MAY 

1-6 — American  Press  Institute,  Newspaper  Systems  and  Data  Pro¬ 
cessing,  Reston,  Va. 

8-16— Inland  Daily  Press  Foundation  &  other  sponsors.  Adver¬ 
tising  Seminar  for  Small  and  Medium  Newspapers,  Concourse  Hotel 
Madison,  Wis. 


Editorial  workshop _ 

By  Roy  H.  Copperud 

Proof  of  the  Proofing  No.  588 

When  I  became  a  reporter,  back  in  the  hot-type  days,  I 
was  astonished  to  discover  that  proofreading  was  the  pro¬ 
vince  of  the  composing  room,  not  the  newsroom.  There 
were  exceptions,  of  course,  as  when  page  one  was  cut  up 
and  parceled  out  on  the  desk  to  give  the  paper's  display 
window  another  going-over.  And  the  editorials  might  re¬ 
ceive  special  attention.  But  otherwise,  proofing  was  done, 
usually  in  a  little  cubicle,  by  journeymen  typographers.  I 
was  given  to  understand  that  this  inexplicable  arrange¬ 
ment  had  grown  out  of  contracts  obtained  by  the  typo¬ 
graphical  unions,  which  saw  a  fertile  field  to  annex.  Thus 
arose  another  abuse,  like  the  bogus  clauses. 

No  offense  intended,  but  it  should  have  been  crashingly 
obvious  that  proofreading  was  an  editorial  function,  and 
that  expecting  the  average  printer  to  do  a  satisfactory  job 
with  it  made  about  as  much  sense  as  sitting  an  untrained 
reporter  down  at  a  Linotype  keyboard.  Nevertheless,  the 
back  shop  did  produce  some  excellent  proofreaders  on  occa¬ 
sion. 

Most  printers,  however,  were  not  equipped  by  educa¬ 
tion  to  do  a  first-class  job  of  proofreading.  Thus  arose  the 
noxious  system  of  “folo  copy.”  That  is,  proofreaders 
worked  on  the  accepted  assumption  that  what  was  sent  up 
from  the  newsroom  was  correct.  Their  responsibility  ex¬ 
tended  only  to  seeing  that  the  typeset  copy  reproduced  the 
typescript,  warts  and  all.  Copy  could  be  followed  out  the 
window.  Even  so,  numberless  warts — mostly  misspelled 
words — were  excised  by  proofreaders,  and  for  that  matter 
also  by  typesetters  who  took  it  on  themselves  to  correct 
errors. 

Now  and  then  some  ihischievous  or  rebellious  composi¬ 
tor  was  known  to  have  made  changes  of  another  kind — 
setting  i  instead  of  o  in  the  word  shot,  for  example.  U sually 
such  sabotage  was  caught,  if  only  after  the  presses  had 
begun  to  roll.  And,  of  course,  intent  could  never  be  proved 
in  such  cases. 

Here  is  what  Charles  Angoff  reported  as  H.L.  Menc¬ 
ken’s  views  on  proofreading: 

“Having  a  full-time  proofreader  on  a  magazine,  he  said, 
was  worse  than  a  waste  of  money.  It  was  an  assurance  of 
bad  proofreading,  for,  to  Mencken,  there  was  more  in¬ 
volved  in  proofreading  than  checking  spelling  and  typog¬ 
raphical  errors.  A  good  proofreader,  he  believed,  was 
ready  to  violate  grammar  and  ‘good  usage’  in  order  to 
preserve  the  author’s  special  flavor  and  style,  and  the  only 
one  who  could  be  such  a  proofreaders,  therefore,  was  the 
editor  who  knew  all  the  reasons  why  the  manuscript  was 
bought  and  who  was  eager  to  preserve  those  reasons  in  the 
printed  page.” 

Mencken,  as  noted,  was  talking  about  magazine  work 
(Smart  Set,  American  Mercury)  and  his  reasoning  applies 
only  in  a  limited  way  to  newspapering.  Only  metropolitan 
newspapers  buy  contributions,  and  in  publishing  they  are 
not  worried  about  the  considerations  that  agitated  Menc¬ 
ken.  Still,  capable  proofreaders  will  detect  much  that  the 
ones  using  the  “folo  copy”  system  will  not. 

Would  proofreading  actually  have  been  better  in  the  old 
days  if  it  had  been  a  newsroom  responsibility,  from  galleys 
on?  There  is  reason  to  doubt  it.  The  proofing  done  these 
days  on  VDTs  does  not  inspire  great  confidence.  Profes¬ 
sional  proofreading  requires  not  only  a  good  education  but 
a  certain  temperment  uncommon  among  copy  editors,  or 
for  that  matter  journalists  in  general.  Newspaper  proofread¬ 
ing,  in  my  opinion,  is  worse  today,  with  the  responsibility  in 
the  newsroom,  than  when  printers  were  doing  it.  Fix  the 
blame  where  you  choose.  My  choice  is  the  decline  of  educa¬ 
tion  in  fundamentals. 
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As  a  tough  guy,  he  couldn't  punch  his  way  clear  of  a 
Brownie  selling  cookies.  The  last  time  he  had  a  date,  his 
father  drove. 

But  inside  this  mild-mannered  San  Francisco  private 
eye  beats  the  heart  of  the  greatest  detective  and  lady- 
killer  of  them  all! 

. .  .and  Sally  Gelata!!! 

With  a  biting  sense  of  humor  and  a  deservedly  high 
opinion  of  her  own  worth.  Speed's  secretary  says  things  to 
her  boss  that  other  secretaries  only  dream  of  saying! 


For  information,  call  Brad  Bushell 
TOLL  FREE;  800/221-4816  •  IN  NEW  YORK:  212/557-2333 


Starts  May  2  in  the  Boston  Herald-American,  Detroit 
Free  Press,  Dallas  Times-Herald,  Seattle  Times,  Rocky 
Mountain  News,  San  Diego  Union  and  dozens  more 
newspapers. 


Delight  your  readers  with 


Daily  and  Sunday 


About  awards 


ing  intern  for  the  Bellevue  (Wash.)  Journal- American', 
Mike  Lemonick,  a  former  stringer  for  the  New  Brunswick 
(N.J.)  Home  News',  Doug  Steinberg,  former  staff  writer 
for  the  Daily  Princetonian',  Cindy  Amatniek  ’79  Harvard 
graduate;  John  Morgan,  Columbia  ’82;  and  Ted  Stroll, 
Williams  ’78. 

9(c  :|c  9|e 

Good  Hand  .  .  .  Thirteen  newspapers  and  writers 
are  cited  for  excellence  of  bridge  reporting  in  1982  by  the 
American  Contract  Bridge  Association.,  P.O.  Box  61192, 
Memphis,  Tenn. 

Robert  F,  Bonomi,  director  of  public  relations  for  the 
organization,  said  nominations  from  player-members 
were  submitted  to  a  jury  of  journalism  instructors  from 
Memphis  State  University.  Dr.  Gerald  Stone,  head  of  the 
MSU  department  of  journalism  led  the  team.  Syndicated 
columnists  were  not  included  and  no  overall  ranking  was 
determined,  Bonomi  said. 

Newspapers,  and  the  writers,  are: 

New  York  Times — Alan  Truscott 

Boston  Herald— Henry  G.  Francis  (Memphis,  Tenn.) 

Akron  Beacon  Journal — Harry  Sober 

Cleveland  Plain  Dealer — Mike  Cassell 

Denver  Post — Jared  Johnson 

Mt.  Vernon  (N.Y.)  Daily  Argus — Dan  Perlman 

Reading  (Pa.)  i5ag/e— Jeannette  Mury 

White  Plains  (N.Y.)  Reporter-Dispatch — Bob  Gold- 

water 

Maine  Sunday  Telegram — Tom  Goodwin 
Albuquerque  Journal — Jared  Johnson 
Albuquerque  Tribune — Urith  Lucas 
Portland  Oregonian — Katie  Cunneen 
Fort  Collins  Coloradoan — Fred  Vogt. 

♦  ♦  * 

Justice  .  .  .  Timothy  Harper  of  AP  won  a  first  prize  for 
his  article  on  the  Exclusionary  Rule  and  Aric  Press,  News¬ 
week,  won  one  for  “The  Insanity  Plea  on  Trial,’’  in  the 
national  category  of  the  New  York  State  Bar  Association’s 
Media  Awards.  New  York  State  writers  who  won  plaques 
and  $250  cash  awards  were:  Eric  Freedman  and  John 
Runfola,  Knickerbocker  News,  Albany;  Laurie  Bennett, 
Carol  Eisenberg  and  Ellen  Rosen,  Rochester  Times  Un¬ 
ion',  Gloria  Wright,  Syracuse  Post-Standard',  Rita  Ciolli, 
Newsday,  and  Sister  Mary  Ann  Walsh,  The  Evangelist. 

*  ♦  * 


Top  Dog  Writers  .  .  .  Julie  Rovner,  Washington  Post, 
was  tabbed  Dog  Writer  of  the  Year  in  the  competition 
among  members  of  the  Dog  Writers’  Association  of  Amer¬ 
ica.  Runners-up  in  column  writing  were:  Joyce  O’Kelley, 
Tampa  Tribune',  Ranny  Green,  Seattle  Times',  Jennifer 
Bassing,  San  Mateo  Times;  Chris  Walkowicz,  Moline  Dis¬ 
patch;  and  Jo  Anne  Davis,  Wichita  Falls  Times.  The  title 
of  Newspaper  of  the  Year  was  bestowed  on  the  Danville 
(Ky.)  Advocate  Messenger,  and  the  following  were  cited 
for  features:  Lissa  Kaplan  and  Louise  Pugh,  Dayton  Daily 
News;  Janet  E.  Cushman,  Christian  Science  Monitor;  E. 
Jane  Brown,  Washington  Times;  and  Debbie  Goldstein, 
Calvert  Independent. 

«  *  * 

Double  Exposure  ...  In  the  40th  Pictures  of  the  Year 
contest  sponsored  by  the  University  of  Missouri- 
Columbia,  David  M.  Yamold  of  the  San  Jose  (Calif.) 
Mercury  News  won  a  double  citation — as  Newspaper  Pic¬ 
ture  Editor  of  the  Year  and  as  Newspaper-Magazine  Pic¬ 
ture  Editor,  the  latter  for  work  in  the  Sunday  magazine  Cal 
Today.  The  Seattle  Times  won  the  award  for  best  use  of 
photographs  by  a  newspaper.  National  Geographic  took 
two  awards — for  best  use  of  photos  by  a  magazine  and 
magazine  picture  editor  (Bruce  McElfresh). 

*  *  * 

Early  recognition  .  .  .  Four  high  school  students  re¬ 
ceived  national  honors  for  their  work  in  journalism  which 
Jack  E.  Claiborne,  associated  editor  of  the  Charlotte 
(N.C.)  Observer  selected  from  450  entries.  The  recipients 
of  AN  PA-Columbia  Scholastic  Press  Association  citations 
are:  Eric  Engels,  The  Oracle,  Springfield,  Va.  for  best 
editorial;  Betsy  Fishman,  The  Panther,  Miami,  Fla., 
feature;  Jack  Gilden,  The  Eagle’s  Eye,  Owings  Mills,  Md., 
sports  story;  and  Jim  Zook,  The  Tiger,  Little  Rock,  Ark., 
news  story. 

*  *  * 

“A  Hot  Old  Time  in  Cold  Quebec,”  a  report  on  Quebec 
Winter  Carnival  by  John  McQuire,  St.  Louis  Post- 
Dispatch,  won  the  writer  $2,000  (Canadian)  in  American 
Express  travelers  checks  and  a  scroll  in  the  “Explore 
Canada’’  Awards.  He  went  to  the  annual  convention  of  the 
Tourism  Industry  Association  of  Canada  at  Vancouver  to 
receive  the  prizes.  Tops  among  Canadian  writers  was  Ann 
Rhodes,  Financial  Post  magazine,  for  a  story  about  a  trip 
through  the  Yukon  and  Arctic. 

)|(  * 

Puffs  for  Courage  .  .  .The  American  Lung  Association 
has  established  a  Media  Awards  program  to  honor  publica¬ 
tions  and  broadcast  stations  that  refuse  to  publish  cigarette 
advertising.  In  the  first  year  42  magazines  have  been  cited 
for  an  editorial  policy  that  encourages  smoking  cessation. 
On  the  list  were:  Reader’s  Digest,  The  New  Yorker, 
Vegetarian  Times,  Audubon  and  Writer’s  Digest.  All  were 
praised  for  being  courageous  in  declining  to  share  in  the 
$309  million  spent  for  magazine  advertising  by  tobacco 
companies. 

«  «  « 

Scientific  Knowledge  Is  Tentative  ...  On  that  premise 
the  American  Tentative  Society  helps  journalism  students 
with  $7,500  worth  of  scholarships.  They  honor  the  mem¬ 
ory  of  science  writer  Patrick  M.  McGrady  Jr,  a  founder  of 
the  society  that  is  funded  by  the  estate  of  Rennie  Taylor, 
an  AP  science  writer.  This  year’s  beneficiaries  at  Col¬ 
umbia  are:  John  Wilke,  a  former  reporter  for  the  Sarasota 
(Fla.)  Herald-Tribune;  Laura  Kaufman,  a  former  report¬ 


Green  Eyeshade,  Please  .  .  .  One  goes  to  the  Louisville 
Courier-Journal  for  best-of-show  distinction  in  the  Jour¬ 
nalism  Awards  competition  for  Southeastern  media,  spon¬ 
sored  by  Atlanta  chapter.  Sigma  Delta  Chi.  An  engraved 
plaque  and  “financial  recognition’’  were  presented  to  the 
Louisville  team  (R.G.  Dunlop,  Richard  Whitt,  Robert  G. 
Garrett,  Mike  Brown,  Bill  Osinski  and  Stewart  Bowman) 
who  wrote  “Dying  for  Coal:  An  American  Tragedy.’’ 
Individual  winners  were:  Edna  Buchanan  and  staff,  Miami 
Herald;  Don  Myers,  Miami  News;  Furman  Bisher,  Atlan¬ 
ta  Journal;  A1  Dozier  and  Gregg  Steinle,  Greenville  (S.C.) 
Piedmont;  John  DeGroot,  Fort  Lauderdale  News;  Christ¬ 
ine  B.  Arnold,  Miami  Herald;  Dana  Summers,  Orlando 
Sentinel;  with  honors  to  Bill  Rose,  Miami  Herald;  Albert 
Scardino  and  David  K.  Rogers,  Georgia  Gazette;  James 
Harper,  St.  Petersburg  Times  and  David  Foil,  Baton 
Rouge  Advocate. 
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INTRODUCING 

THE  EMERY  URGENT  LETTER. 
FOUR  FULL  OUNCES  INAFULL-SIZED 
ENVELOPE  FOR  JUSTSlLOO. 


The  new  Emery  Urgent  Letter  is  the 
overnight  letter  that  lets  you  send  up  to 
twenty  pages  or  four  full  ounces  desk'to- 
desk  across  America  for  just  $11.00. 

Emery  also  gave  the  Urgent  Letter 
a  specially  lined,  full-sized  9"  x  12" 
envelope  to  ensure  that  your  papers 

■-■-1 


Send  for  your  free 

Emery  Urgent  Letter  shipping  kit  today. 

Mail  this  coupon  to: 

Emery,  P.O.  Box  4030,  Woburn,  MA  01888- 

Name - 

Company - 

Address - 

City  - - State - Zip - 

UEP4I6 
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slide  in  easily  and  safely  without  folding. 

The  more  important  papers  you  send, 
the  more  you  need  the  Emery  Urgent  Letter. 
Try  it  and  find  out  how  well  it  meets  your 
most  urgent  overnight 
shipping  needs. 


N-1700 
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to  print  inserts  and 
Sunday  Magazines. 

Harris  has  developed  three  new  presses  which  are  specifically 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and 
economically.  Regardless  of  size  or  run  length,  there  is  a  Harris  press 
ideally  suited  to  the  job.  The  double-width  N-1700,  and  single-width 
N-900  and  N-936  all  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  improve 
your  products  while  reducing  costs.  Write  to  Richard  H.  Bell,  Harris 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 
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Pillow  talk  at  FCC 

One  of  the  most  astonishing  bits  of  legislation  requiring — 
not  just  permitting — government  regulators  to  get  in  bed 
with  those  they  regulate  has  just  come  to  light  in 
Washington. 

Media  Access  Project,  a  consumer-oriented  lobbying 
group,  has  been  trying  to  call  attention  to  a  bit  of  legislation 
passed  in  1982  requiring  travel  by  officials  of  the  Federal 
Communications  Commission  to  conventions  of  consumer 
groups  with  expenses  underwritten  by  the  consumers.  No 
one  has  paid  any  attention  to  it  until  this  week  when  it  was 
revealed  22  commissioners,  bureau  chiefs  and  senior  aides  of 
the  FCC,  including  six  of  the  seven  commissioners,  are  in  Las 
Vegas  attending  the  annual  convention  of  the  N  ational  Asso¬ 
ciation  of  Broadcasters,  most  of  them  with  expenses  paid  by 
NAB. 

Andrew  Schwartzman,  director  of  Media  Access  Project, 
told  E&P  the  legislation  for  this  was  included  in  a  series  of 
recommendations  for  amendments  to  the  Communications 
Act  including  repeal  of  the  Fairness  Doctrine.  It  was  written 
so  that  travel  by  FCC  officials  to  conventions  of  consumer 
groups  with  payment  of  expenses  by  the  sponsors  was  re¬ 
quired,  not  just  permitted,  and  there  was  no  limit  on  the 
amount  of  expenses.  Mr.  Schwartzman’s  testimony  was  in¬ 
strumental  in  putting  a  “cap”  on  those  expenses  and  requir¬ 
ing  these  junkets  be  listed  in  the  Federal  Register.  The  pro¬ 
posal  at  the  time,  we  are  told,  was  to  save  the  government 
money,  an  economy  measure. 

It  is  unbelievable  that  any  media  group  would  allow  itself 
to  be  associated  with  such  a  blatant  display  of  conflict  of 
interest.  It  is  equally  unbelievable  that  Congress  could  be  so 
short-sighted  as  to  approve  such  legislation  prepared  by  FCC 
enabling  FCC  officials  to  junket  at  the  expense  of  those  FCC 
is  supposed  to  regulate. 

Its  refreshing 

In  Wyoming  a  couple  of  years  ago  the  Police  Chief  in  the  city 
of  Sheridan  announced  that  “department  records,  reports 
and  logs“  would  be  closed  to  reporters  and  that  any  informa¬ 
tion  released  from  the  department  would  be  in  the  form  of 
written  statements.  The  Sheridan  Press  reminded  him  the 
state  had  a  public  records  law  and  then  went  to  court. 

The  Wyoming  Supreme  Court  has  just  ruled  that  the 
state’s  public  records  act  requires  that  public  records  be  open 
to  the  public.  Just  as  simple  as  that.  How  refreshing! 

Rather  than  all  the  conditions,  qualifications  and  excep¬ 
tions  usually  accompanying  court  decisions  on  matters  in¬ 
volving  the  press  wouldn’t  it  be  nice  to  have  a  series  of  pro¬ 
nouncements,  such  as:  “Public  access"  means  just  that  and 
“open  meetings"  means  open  meetings;  “freedom  of  the 
press”  means  just  that  and  “Freedom  of  Information” 
doesn’t  mean  increased  secrecy. 
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Jesuit  chairs 
media  study 
commission 

By  Ellen  M.  Weber 

A  commission  to  study  the  role  of  the 
media  is  being  formed  by  Citizen’s 
Choice,  a  75,000  member  lobbying 
group  affiliated  with  the  U.S.  Chamber 
of  Commerce. 

The  group,  titled  “The  Commission 
on  a  Free  and  Responsible  Media,”  is 
planning  on  holding  public  hearings  in 
cities  throughout  the  country  in  the 
next  14  months. 

“The  purpose  is  to  take  a  modern 
look  at  the  media  and  its  role  in  a  chang¬ 
ing  society,”  Rev.  William  C.  Mcln- 
nes,  S.J.,  chairman  of  the  commission, 
said,  at  a  press  conference  April  8. 

Mclnnes  is  the  only  member  of  the 
25-person  commission  who  has  been 
named  thus  far.  He  is  the  president  of 
the  Association  of  Jesuit  Colleges  and 
Universities.  Other  commission  mem¬ 
bers  will  include  representatives  from 
the  media,  business,  government  and 
academic  institutions. 

“Our  aim  is  to  pick  knowledgeable, 
competent  and  reflective  people  who 
will  get  a  dialogue  going,”  Mclnnes 
said.  “That  dialogue  will  give  citizens 
some  insight  into  how  the  system 
works.” 

Hearings  are  scheduled  to  be  con¬ 
ducted  in  these  cities  on  the  following 
subjects: 

•  Los  Angeles — The  effect  of  the 
technology  explosion  on  the  media. 
Citizen’s  Choice  president  Thomas  J. 
Donohue  said  cable  television  and  the 
use  of  satellites  to  transmit  news  will  be 
discussed. 

•  Chicago— The  media’s  effect  on 
the  economy.  “What  is  reported  in  the 
news  has  some  effect  on  what  happens 
in  the  stock  and  other  investment  mar¬ 
kets,”  Donohue  said.  “We  will  look  at 
attempts  to  use  the  media  for  this  pur¬ 
pose.” 

•  Boston — Journalism  and  interest 
groups.  The  commission  will  examine 
whether  the  media  itself  is  an  interest 
group  and  how  other  interest  groups — 
such  as  lobbyists — try  to  manipulate 
reporters,  Donohue  said. 

•  Washington,  D.C. — Freedom  of 
the  Press.  Issues  of  privacy  will  be  dis¬ 
cussed.  The  effects  of  the  Freedom  of 
Information  Act  and  Sunshine  laws  on 
news  operations  will  also  be  examined. 

•  Dallas — The  Media  and  Business. 
“The  business  pages  and  business  re¬ 
porting  are  growing  every  day,”  Dono¬ 
hue  said.  “We’ll  talk  about  what  busi¬ 
ness  can  do  to  better  inform  the 
media.” 
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•  New  York — The  Business  of  the 
Media.  “What  does  it  own?  What  does 
it  earn?”  and  “what  are  the  conflicts?” 
are  some  of  the  questions  that  will  be 
asked. 

Donohue  said  the  dates  of  the  hear¬ 
ings,  as  well  as  the  names  of  other  com¬ 
mission  members,  will  be  announced  in 
the  next  two  weeks. 

The  commission’s  findings  will  be 
published  in  a  report  after  the  hearings 
have  concluded.  The  results  are  not 
aimed  at  proposing  any  legislation  or 
regulations,  Donohue  and  Mclnnes 
said. 

A  similar  study  on  the  Internal  Re¬ 
venue  Service  was  undertaken  in  1981 
by  Citizen’s  Choice,  which  lobbies  for 
taxpayers  issues. 

Editorial  protests 
Nixon’s  blackout 

Former  President  Richard  M.  Nix¬ 
on’s  decision  to  ban  reporters  from  a 
local  fundraising  speech  has  prompted 
some  stinging  commentary  from 
LaPorte  (Ind.)  Herald-Argus. 

The  editorial  urged  Nixon  to  either 
open  his  April  20  speech  or  cancel  it, 
because  “neither  in  LaPorte  County 
nor  elsewhere  across  the  country  has 
exclusiveness  been  calculated  to  help 
elect  Republicans  or  Democrats.” 

Only  reporters  who  have  bought  $50 
tickets  will  be  allowed  into  the  event — 
and  they  will  not  be  allowed  to  take 
notes  or  use  tape  recorders.  All  400  of 
the  tickets  to  the  fundraiser  for  the 
LaPorte  County  Republican  party 
already  have  been  sold. 

The  editorial  argued  because  Nixon 
still  receives  an  $80,000  salary  as  well 
as  more  than  $200,000  in  annual  office 
expenses,  he  has  a  responsibility  to 
share  his  views  publicly. 

Dick  Morrish,  the  paper’s  editor  and 
publisher,  said  it  was  a  hard  decision 
for  him  to  print  the  editorial  because  he 
considers  himself  a  loyal  Republican. 
The  Nixon  White  House  once  sent  the 
paper  a  letter  thanking  it  for  favorable 
editorials. 


Tribune  shareholders 
OK  public  offering 

The  shareholders  of  the  privately 
held  Tribune  Company  approved 
amendments  to  the  corporate  charter 
that  prepare  the  company  for  a  possible 
offering  of  common  stock  to  the  public. 

Stanton  R.  Cook,  president  and  chief 
executive  officer,  reported  following 
the  corporation’s  annual  meeting  on 
April  7  that  two  conditions  may  exist 
that  might  make  a  public  offering 
appropriate  later  this  year  or  in  1984. 
“We  may  have  a  need  for  equity  capital 
to  support  future  growth,”  he  said, 
“And  we  also  believe  it  would  be  desir¬ 
able  to  improve  liquidity  for  sharehold¬ 
ers,  because  in  recent  months  share¬ 
holders  sales  have  been  limited  to  pri¬ 
vate,  negotiated  transactions. 

Cook  told  the  shareholders:  “On  the 
basis  of  significant  momentum  in  all  of 
our  newspaper  and  broadcast  opera¬ 
tions,  we  are  looking  for  improved 
earnings  this  year,  from  the  depressed 
levels  of  1982,  but,  we  do  not  expect  to 
reach  the  record  earnings  of  1981.” 

“The  degree  of  improvement  will  de¬ 
pend  on  the  extent  of  the  economic  re¬ 
covery,  the  status  of  the  world  news¬ 
print  markets,  and  the  progress  of  the 
restructuring  programs  at  the  New 
York  Daily  News,”  Cook  said. 

As  to  the  votes  on  the  amendments  to 
the  corporate  charter.  Cook  announced 
that  all  were  approved.  As  a  result,  the 
corporation  is  now  authorized  to  issue 
up  to  50  million  shares  of  common 
stock. 

Shareholders  also  authorized  the 
company  to  issue  preferred  stock. 

Other  charter  amendments  elimin¬ 
ated  the  provision  that  required  a  two- 
thirds  vote  of  the  shareholders  to  fi¬ 
nance  or  sell  certain  properties  of  the 
company. 

Cook  explained  in  the  meeting  that  in 
the  event  of  a  public  offering  it  would 
be  preceded  by  a  stock  split  to  provide 
a  price  per  share  appropriate  for  the 
public  market. 


NEWS  SERVICE 


4^  A  The  New  York  Times 
\  \  News  Service  gives  us 
extra  depth  for  WaLShington 
and,  particularly,  interna¬ 
tional  coverage.  It  serves 
those  purposes  very  well. 
And  it  also  gives  us  some¬ 
thing  different  every  day  for 
our  front 

page.  At  At  KentStnrlis 

Editor 

Fairbanks  Daily  Nefws-Miner 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton.  212-972-1070. 
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El  Salvador: 

Jay  Dickman,  Dallas  Times  Herald. 

The  Killing  Ground 

Bob  Rivard’s  series  has  won 

the  Sigma  Delta  Chi  award  for 

foreign  correspondence.  Jay 

Dickman’s  photographs  have  won 

in  the  World  Press  Photo  of 
the  Year  competition. 

Dallas  Times  Herald 
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New  ITU-Guild  merger  set 


The  Newspaper  Guild  and  Interna¬ 
tional  Typographical  Union  announced 
a  new  agreement  (April  1 2)  to  merge  the 
two  newspaper  unions  into  a  72,(XX)- 
member  group  to  be  called  the  Media 
Workers  International  Union. 

The  new  agreement  “repairs  de¬ 
fects”  in  an  earlier  draft,  which  was 
withdrawn  from  both  unions’  ratifica¬ 
tion  processes  late  last  year  after  it  was 
criticized  by  some  union  leaders  as 
being  financially-unsound  (E&P,  Jan. 
8).  Full  details  of  the  agreement  will  not 
be  made  public  until  they  are  published 
in  the  union’s  newspapers,  E&P  was 
informed. 

Two  other  unions  with  minority 
newspaper  employee  memberships, 
the  Graphic  Arts  International  Union 
and  International  Printing  and  Graphic 
Communications  also  announced 
(April  6)  an  agreement  was  reached  to 
merge  the  two  organizations  into  the 
Graphic  Communications  Internation¬ 
al  Union.  The  new  union,  headquar¬ 
tered  in  Washington,  D.C.,  will  have 
2(X),(KX)  members. 


The  revised  Guild-ITU  agreement 
was  reached  in  a  meeting  of  the  two 
unions’  12-member  merger  committees 
April  9  at  the  ITU  headquarters  in  Col¬ 
orado  Springs. 

Guild  president  Charles  Perlik  and 
ITU  president  Joseph  Bingel  described 
the  new  document  as  “strengthened  in 
the  key  element  of  finances”  since  it  is 
“based  on  membership  figures  mea¬ 
sured  more  realistically  than  the  earlier 
proposal.” 

Statement  issued 

In  a  statement,  the  union  presidents 
said,  “We  believe  we  corrected  what¬ 
ever  flaws  became  apparent  in  the  first 
version  of  our  merger  agreement.  The 
new  union  envisioned  by  last  week’s 
agreement  holds  out  even  more  pro¬ 
mise  that  our  two  great  membership 
bases  can  unite  in  an  effective,  viable 
trade  union  structure.” 

The  agreement  is  expected  to  be 
approved  by  the  Guild’s  International 
Executive  Board  during  its  regular 


Every  Saturday  since  1884 

spring  meeting  April  18-22  in  Washing¬ 
ton,  D.C. 

If  ratified  by  the  lEB,  the  proposal 
will  be  considered  by  the  Guild’s  50th 
annual  convention  June  27-July  1  in 
Cleveland  and  the  ITU’s  125th  annual 
convention  August  6-12  in  San  Fran¬ 
cisco. 

If  both  conventions  accept  the  pro¬ 
posal,  it  would  be  put  on  referenda  in 
September  at  which  time  each  union’s 
general  membership  would  vote  on  it. 

The  oflf-again,  on-again  merger  be¬ 
tween  the  Guild  and  the  ITU  has  been 
in  the  discussion  stages  for  more  than 
five  years. 

The  GAIU-IPGC  merger  agreement 
was  announced  by  the  unions’  respec¬ 
tive  presidents  Kenneth  Brown  and  Sol 
Fishko.  A  referenda  vote  by  both  un¬ 
ions’  memberships  will  be  conducted 
prior  to  July  1 ,  when  the  merger  is  sche¬ 
duled  to  take  place. 

Brown  would  be  president  of  the  new 
GCIU  and  Fishko  would  be  president 
emeritus. 

The  merger  of  the  GAIU  and  the 
IPGU,  both  founded  a  century  ago,  will 
bring  to  an  end  75  years  of  jurisdictional 
conflict  with  the  graphics  industry. 


N.Y.  city  editions  introduced 
by  Newsday  and  USA  Today 


Newsday,  with  only  water  to  its  east 
and  a  65%  penetration  on  Long  Island, 
has  begun  a  conservative  but  commit¬ 
ted  move  west  into  New  York  City. 

Newsday  has  been  circulating  an  edi¬ 
tion  in  the  borough  of  Queens  since 
1977,  but  the  name  of  the  edition  was 
recently  changed  from  “Queens  edi¬ 
tion”  to  “City  edition”  and  the  edito¬ 
rial  staff  for  the  40,0{X)  daily  and  50,0(X) 
Sunday  edition  is  expected  to  soon 
number  46  people. 

“The  New  York  City  papers  are 
pushing  against  us  (moving  east  into 
Long  Island),”  said  Newsday  pub¬ 
lisher  Dave  Laventhol.  “We  felt  we 
should  start  pushing  against  them.  We 
feel  there  is  a  need  for  a  good  local 
newspaper  in  Queens.” 

Newsday’s  entry  into  New  York 
City  preceded  the  April  1 1  introduction 
of  Gannett’s  USA  Today  and  the  re- 
introduction  of  News  World’s  Com¬ 
munications’  New  York  Tribune. 
Newsday  is  available  as  an  afternoon 
paper,  while  Today  and  Tribune  are 
sold  in  the  mornings. 

Laventhol  said  Newsday  last  year 
did  interviews  with  subscribers  and 
non-subscribers  in  Queens  and  found 
that  Newsday  was  perceived  as  a  sub¬ 


urban  paper,  while  the  residents  of 
Queens  perceived  themselves  as  city 
dwellers. 

“We  decided  to  make  the  Queens 
edition  a  city  newspaper,”  Laventhol 
said.  “We  changed  the  name  of  the  edi¬ 
tion  from  Queens  to  City  and  began  to 
provide  more  city  coverage.” 

William  McElwain,  who,  at  one  time 
served  as  editor  of  Newsday,  before 
leaving  to  take  an  assortment  of  editor 
positions  at  newspapers  around  the 
country,  was  brought  back  to  edit  the 
new  City  edition. 

An  editorial  staff  that  now  numbers 
26  will  be  increased  to  46  during  this 
year.  And,  whereas  before  only 
selected  articles  from  the  main  News- 
day  were  replaced,  now  the  entire  front 
section  of  the  City  edition  is  made  up 
from  scratch,  using  predominantly  loc¬ 
al  angle  news.  Local  news  now  is  1/3 
Queens  news  and  2/3  New  York  City 
news,  whereas  before  it  was  2/3  Queens 
news  and  1/3  New  York  City  news. 

“There  is  a  separate  editing  staff  that 
lays  out  and  designs  the  edition,” 
Laventhol  said.  “They  have  their  own 
copy  desk  and  city  desk.  They  edit  their 
own  newspaper.  They  are  free  to 
choose  from  the  news  stories  being  put 


out  for  the  main  Newsday,  but  much  of 
the  news  is  generated  by  their  own 
staff.” 

Laventhol  said  a  decision  was  made 
to  improve  the  product  first,  before  ex¬ 
panding  circulation.  Newsday  is  distri¬ 
buted  at  all  Queens  newsstands,  but  is 
only  circulated  for  home  delivery  in  a 
small  section  of  Queens.  He  said  the 
edition  will  be  rolled  out  gradually. 

While  Today  is  blanketing  the  five 
boroughs  of  Manhattan  with  corner 
newsracks,  Laventhol  said  Newsday 
will  be  sold  only  at  key  newsstands  in 
the  city  to  give  the  newspaper  high  visi¬ 
bility. 

Recently  Newsday  began  running 
single  color  on  the  front  page  of  its 
Queens  edition  to  give  the  newspaper 
added  newsstand  visibility. 

Hooker  resigns 
as  UPl  chairman 

Resignation  of  John  Jay  Hooker  as 
chairman  of  the  board  of  United  Press 
International  was  announced  April  14 
as  E&P  was  going  to  press. 

Hooker,  who  acquired  a  30%  inter¬ 
est  in  UPl  for  $1  in  February,  wanted 
to  expand  the  service  to  ownership  of 
tv  stations  as  well  as  related  forms  of 
communication  systems  (E&P,  Feb.  19). 

Douglas  Ruh,  a  partner,  said  Hook¬ 
er’s  style  of  management  was  not  com¬ 
patible. 
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study  shows  media  loses 
most  jury  libel  rulings 


Media  defendants  continue  to  lose 
most  libel  trials,  especially  in  cases  de¬ 
cided  by  juries,  according  to  the  latest 
report  by  the  Libel  Defense  Resource 
Center. 

And  a  case  the  U.S.  Supreme  Court 
has  agreed  to  hear,  which  will  deter¬ 
mine  in  which  state  a  plaintiff  can  file  a 
libel  suit  against  a  national  publication, 
is,  according  to  LDRC,  “the  latest 
threat  to  established  libel  law.” 

The  Supreme  Court  has  continued  to 
stay  away  from  decisions  in  the  libel 
field,  according  to  the  LDRC.  Since 
November,  it  has  denied  certiorari  in 
eight  cases,  bringing  the  total  of  denials 
to  21  during  its  current  term. 

Of  the  cases  in  which  certiorari  was 
denied,  three  unfavorable  and  four 
favorable  decisions  to  the  media  were 
left  standing. 

One  case  that  it  granted  “cert”  on, 
however,  may  have  “unavoidably  far- 
reaching  implications  for  nationally- 
distributed  communications  media  and 
their  authors  and  journalists,”  accord¬ 
ing  to  LDRC. 

That  case,  Keeton  v.  Hustler,  in¬ 
volves  a  dispute  over  jurisdiction. 
Keeton,  a  New  York  resident,  is  seek¬ 
ing  to  pursue  her  libel  claim  against  an 
Ohio-based  publication  in  New  Hamp¬ 
shire,  where  less  than  1%  of  the  pub¬ 
lication  is  circulated. 

In  the  Keeton  case,  the  First  Circuit 
unanimously  affirmed  dismissal  of  the 
defamation  action  field  in  New  Hamp¬ 
shire  after  the  statute  of  limitations  in 
New  York  and  Ohio  had  expired.  The 
court  ruled  that  to  permit  the  case  to  be 
heard  in  New  Hampshire  where  only 
1%  of  the  magazine’s  circulation  is, 
would  violate  the  due  process  clause  of 
the  14th  Amendment.  The  case  was 
appealed  to  the  Supreme  Court  which 
agreed  to  hear  the  case. 

If  the  Supreme  Court  permits  the 
case  to  be  heard  in  New  Hampshire, 
according  to  LDRC,  “it  would  seem 
that  almost  any  libel  plaintiff  can 
attempt  to  circumvent  unfavorable  pro¬ 
cedural  and  substantive  rules  simply  by 
shopping  for  a  hospitable  forum.”  In 
other  words,  a  libel  plaintiff  could  sue  a 
publication  in  a  state  where  he  is  most 
likely  to  get  a  favorable  ruling,  even  if 
the  publication  has  only  a  negligible  cir¬ 
culation  in  that  state. 

“Such  forum  shopping  would  be  in¬ 
herently  improper  and  unfair  in  almost 
any  context,”  according  to  LDRC.  “In 
the  libel  context,  it  also  arguably  takes 
on  significant  First  Amendment  over¬ 
tones  which  some  courts  have  pre¬ 
viously  recognized.  Keeton  was  not  de¬ 


cided,  and  cert,  was  not  granted,  on  the 
First  Amendment  issue.  But  it  is  diffi¬ 
cult  to  imagine  how  a  decision  by  the 
Court  to  permit  the  New  Hampshire 
action  could  not  severely  undermine 
such  First  Amendment  arguments  in 
the  future.” 

Two  amicus  curiae  briefs  are  cur¬ 
rently  being  prepared  in  the  case,  one 
by  Robert  D.  Sack  of  Patterson,  Belknap 
Webb  &  Tyler  for  the  Wall  Street 
Journal,  New  York  Times  and  others; 
the  second  by  R.  Bruce  Rich  of  Weil, 
Gotshal  &  Manges. 

A  study  of  23  cases  decided  during 
1982  and  1983,  21  which  involved 
media  defendants,  showed  that  media 
lost  83%  of  the  verdicts.  And,  despite 
two  favorable  defense  verdicts  by 
juries  in  the  current  sampling,  media 
defendants  lost  90%  of  those  libel  cases 
decided  by  juries. 

Also,  the  favorable  defense  record 
on  appeal  documented  in  an  earlier 
LDRC  survey  last  fall  (73%)  has  been 
eroded  somewhat,  with  the  defense 
winning  64%  of  the  appeals  in  the  latest 
sampling. 

The  size  of  the  damage  awards  con¬ 
tinues  to  be  high,  with  1 1  of  the  18  new 
awards  at  $100,000  or  larger,  3  at 
$250,000  or  more,  2  about  $500,000, 
and  one  more  than  $2  million.  Howev¬ 
er,  the  general  trend  is  that  only  the 
relatively  small  awards  are  affirmed  on 
appeal. 

The  latest  LDRC  study  also  ex¬ 
amined  the  impact  of  the  Supreme 
Court’s  Gertz  v.  Robert  Welch,  Inc. 
libel  ruling  of  1974.  That  ruling  was  the 
mandate  for  a  rewriting  of  state  libel 
laws  in  deference  to  constitutional  prin¬ 
ciples.  Although  the  Gertz  ruling  did 
not  require  proof  of  actual  malice  by 
private  figures  in  matters  of  public  con¬ 
cern,  it  did  bar  imposition  of  liability 
without  proof  of  “fault”  and  left  open 
the  adoption  of  more  favorable  (to 
media)  standards,  state  by  state,  up  to 
and  including  actual  malice. 

“It  is  rapidly  approaching  10  years 
since  the  Gertz  ruling  was  handed 
down  and  at  least  a  superficial  reading 
of  the  Gertz  scorecard  suggests  that 
libel  defendants  have  taken  a  bad  beat¬ 
ing  in  their  efforts  to  secure  the  most 
favorable  possible  Gertz  fault  stan¬ 
dards,”  the  LDRC  stated.  “Some  22 
states  have  adopted  one  form  of  negli¬ 
gence  standard  or  another,  according 
to  the  LDRC  50-State  Survey  1982; 
only  five  states  have  adopted  a  higher 
standard  of  fault.  Nonetheless,  almost 
half  of  the  states  have  not  definitively 
ruled  on  the  matter.” 


The  LDRC  study  analyzed  the  pri¬ 
vate  figure  fault  standards  under  Gertz 
to  document  the  success  rates  of  libel 
plaintiffs  against  the  media  at  various 
stages  of  a  libel  case. 

The  LDRC  data  revealed  that  when  it 
was  necessary  for  a  plaintiff  to  prove 
actual  malice,  summary  judgment  was 
granted  to  the  media  defendant  in  83% 
of  the  cases.  However,  when  it  was 
necessary  for  the  plaintiff  to  prove 
negligence,  summary  judgment  was 
granted  to  the  media  defendant  in  only 
33%  of  the  cases. 

The  LDRC  data  revealed  no  signifi¬ 
cant  difference  in  the  success  rate  at 
trial  based  on  varying  default  stan- 
d^ds,  “probably  because  the  press  is 
losing  the  vast  majority  of  all  libel 
trials.”  In  the  LDRC  sample,  actual 
malice  and  negligence  cases  were  lost 
by  media  defendants  at  an  identical 
86%  rate. 

On  appeal,  the  negligence  standard, 
once  again,  leads  to  a  greater  degree  of 
unfavorable  rulings  than  more  protec¬ 
tive  (actual  malice)  fault  standards. 

Overall,  70%  of  judgments  unfavor¬ 
able  to  the  libel  defendant  were  re¬ 
versed  on  appeal,  but  none  of  the  rever¬ 
sals  were  based  upon  an  appellate  court 
holding  that  a  trial  court  finding  of 
negligence  was  erroneous.  All  such  re¬ 
versals  were  based  on  other  grounds 
such  as  failure  to  prove  falsity,  or  pri¬ 
vileges  such  as  fair  comment  or  consti¬ 
tutional  protection  for  statements  of 
opinion. 

“In  other  words,”  according  to  the 
LDRC  Bulletin,  “once  the  basic  ele¬ 
ments  (of  the  libel  claim)  are  estab¬ 
lished,  the  requirement  of  proving 
negligence  provides  no  additional  pro¬ 
tection  to  the  media.  The  negligence 
standard  does  not  generally  appear  to 
prevent  juries  from  finding  for  the  libel 
plaintiff,  or  to  provide  higher  courts 
with  a  useful  basis  for  reversing  such 
verdicts  on  appeal.” 

Henry  Kaufman,  LDRC  general 
counsel,  said,  “LDRC  believes  the 
facts  and  figures  documenting  these 
disturbing  trends  must  continue  to  be 
developed  and  to  be  brought  to  the 
attention  of  the  courts  or  legislatures 
that  are  considering  the  fault  standard 
that  should  be  applied  in  their  respec¬ 
tive  states. 

“If,  as  the  LDRC  data  begins  to  sug¬ 
gest,  the  negligence  standard  not  only 
results  in  fewer  defense  wins,  but  in 
fact  is  no  standard  at  all,  and  provides 
no  protection  over  and  above  that  pro¬ 
vided  by  other  common  law  require¬ 
ments  or  privileges,  this  fact  should  be 
documented  and  vigorously  brought  to 
the  attention  of  decision  makers  prior 
to  further  erosion  of  legal  protections 
for  the  media,”  Kaufman  said. 
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Parks  Dept,  rip  out 
USA  Today  newsracks 

Bulletin:  A  restraining  order  to  stop  placement  of  USA  Today  newsracks 
in  New  York  City  was  denied  April  14.  The  order  was  sought  by  11 
newspaper  unions  (E&P),  April  6). 


During  the  night  of  April  12,  work¬ 
ers  for  the  New  York  City  Parks  De¬ 
partment  acting  under  orders  from  the 
Parks  Commissioner,  pulled  out  six 
USA  Today  vending  machines  on 
streets  along  Central  Park. 

The  workers  also  took  a  longstand¬ 
ing  New  York  Times  machine. 

The  explanation  offered  was  that  all 
parkland  extends  to  the  curb.  Peter 
Tufo,  counsel  for  USA  Today,  and 
Frederick  A.  O.  Schwarz,  the  city’s 
Corporation  Counsel,  said  no  boxes 
will  be  put  in  or  taken  out  until  all 
parties  meet  next  week. 

The  Mayor  of  New  York,  Edward  I. 
Koch,  stated  at  a  news  conference  that 
the  city  intends  to  charge  a  license  fee 
for  placing  newspaper  vending 
machines  on  its  sidewalks. 

“We  are  going  to  take  the  position 
that  a  reasonable  license  fee  should 
apply,”  Koch  said  and  added  that  he 
has  instructed  his  staff  to  learn  how 
other  cities  handle  newspaper  vending 
boxes. 

The  controversy  over  newsracks 
was  heated  up  by  Gannett’s  bolting  of 
vending  machines  for  USA  Today  on 
street  comers  in  all  five  boroughs.  Gan¬ 
nett  will  not  give  out  figures  for  how 
many  racks  it  has  put  out  in  New  York, 
but  estimates  have  ranged  from  1 ,400  to 
1,800. 

The  city’s  transportation  department 
has  become  involved  in  the  specific 
issue  of  whether  or  not  Gannett  can 
bolt  its  newsracks  onto  the  sidewalks  to 
keep  them  in  place. 

The  department  requires  that  a  per¬ 
mit  be  issued  by  the  Bureau  of  High¬ 
ways  before  any  opening  can  be  made 
in  the  sidewalks,  said  Jane  Yacoobian, 
spokeswoman.  She  said  Gannett  did 
not  seek  such  a  permit  and  department 
attorneys  are  studying  what  action,  if 
any,  to  take. 

Abel  Silver,  a  spokesman  for  the  ci¬ 
ty’s  transportation  department,  said  his 
agency  and  the  Corporation  Counsel 
are  meeting  with  all  of  the  city’s  pub¬ 
lishers  “to  work  out  a  consensual 
plan”  for  licensing  all  newsracks  in  the 
city. 

New  York  Times,  New  York  Daily 
News,  and  New  York  Post  use  chains  to 
secure  their  newsracks  to  lamp  posts. 

Silver  said  the  transportation  depart¬ 
ment’s  main  concern  with  USA  To¬ 
day’s  newsracks  were  that  the  bolts 
securing  them  in  place  “were  damaging 
the  sidewalks.” 
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Gannett  is  not  the  only  target  of  the 
proposed  legislation,  however. 

Councilman  Abraham  Gerges  (D- 
Brooklyn)  said  he  wants  newsracks  for 
all  newspapers  to  come  under  some 
form  of  regulation  and  stated  that  he 
has  been  pursuing  the  matter  with  the 
city’s  attorneys  since  last  February. 

Gerges  said  he  has  called  on  the 
Council’s  Consumer  Affairs  Commit¬ 
tee  to  hold  hearings  on  the  newsracks 
which,  he  said,  “are  posing  a  serious 
threat  to  the  safety  and  unimpeded  traf¬ 
fic  of  pedestrians.” 

Speaking  at  a  news  conference  in 
City  Hall,  Gerges  said,  “I’m  sure  under 
the  police  powers  of  the  City  of  New 
York  we  have  the  ability  to  reasonably 
restrict  the  use  of  these  items.” 

Gerges  said  the  newsracks  are  “a 
hazard  to  pedestrians  whether  they  are 
chained  or  bolted.”  New  York  Times, 
New  York  Daily  News,  and  New  York 
Post  use  chains  to  secure  newsracks. 

He  said  the  newsracks  are  dangerous 
to  blind  and  handicapped  pedestrians. 

New  York  does  license  and  regulate 
newsstands  but  has  no  regulations  con¬ 
cerning  the  placement  of  newsracks  ex¬ 
cept  for  a  tax  of  $1  per  year  for  each 
vending  machine. 

Residents  of  Brooklyn  Heights, 
which  is  in  Gerges’  district,  have  been 
complaining  to  the  New  York  Times 
since  last  autumn  about  its  placement 
of  about  20  newsracks  in  their  neigh¬ 
borhood. 

Jane  McConnell,  president  of  the 
Brooklyn  Heights  Association,  said  at 
the  news  conference  that  a  survey  of 
her  membership  showed  they  were 
‘ ‘five  to  one”  against  having  newsracks 
on  the  street  corners.  She  said  250  resi¬ 
dents  out  of  1 ,200  association  members 
responded  to  the  survey. 

The  Brooklyn  Heights  Association 
wrote  the  Times  last  November  2  to 
complain  about  the  newsracks. 
McConnell  said  the  Times  replied  to 
the  letter  that  its  marketing  studies 
showed  the  newsracks  were  successful 
in  her  neighborhood. 

“We  want  them  out,”  McConnell 
stated,  “or  we’ll  be  inundated  with 
machines.  I  don’t  think  a  private  busi¬ 
ness  has  a  right  to  come  into  any  neigh¬ 
borhood  and  put  these  machines 
there.” 

McConnell  added,  “Brooklyn 
Heights  is  a  national  historic  landmark 
neighborhood.  These  machines  inter¬ 
fere  with  its  historic  beauty.” 


McConnell  said  she  did  not  want  the 
streets  of  New  York  to  become  like 
Boca  Raton,  Florida,  “where  there  are 
10  machines  in  a  row.” 

She  said  several  new  stores  have 
opened  in  her  neighborhood  which  sell 
newspapers  and  contended  there  was 
no  need  for  newsracks  in  Brooklyn 
Heights.  She  noted  that  in  some  inst¬ 
ances,  the  newsracks  were  placed  near 
newsstands  and  were  “competing 
directly”  with  them  for  business. 

Weeklies  patterned 
after  USA  Today 

Two  weekly  newspapers  modeled  af¬ 
ter  USA  Today  bowed  April  7  in  Ran¬ 
cho  Cucamonga  and  Upland,  Califor¬ 
nia,  and  will  be  distributed  as  compan¬ 
ion  products  to  the  national  newspaper. 

Tlie  papers.  Rancho  Today  and  Up¬ 
land  Today,  represent  a  year  of  plan¬ 
ning  by  Bill  Honeysett,  president  of 
Gannett's  Southwest  Newspaper 
Group,  and  publisher  of  the  San  Ber 
nardino  Sun. 

Honeysett  said  the  papers,  which 
will  be  published  Thursdays,  will  be 
delivered  with  home  subscriptions  of 
USA  Today,  and  also  will  be  available 
on  newsstands. 

The  weeklies,  which  resemble  USA 
Today  in  appearance,  will  offer  local 
news,  including  coverage  of  govern¬ 
ment,  politics,  sports,  business,  chur¬ 
ches,  entertainment  and  a  local  edito¬ 
rial  page,  according  to  Honeysett.  Both 
use  the  Sun’s  printing  facilities,  which 
also  are  used  for  USA  Today.  Sun  com¬ 
posing  operations  are  also  used  by  the 
weeklies. 

A  staff  of  20  gather,  write  and  edit 
news  and  handle  advertising  and  cir¬ 
culation  for  the  two  papers  in  Rancho 
Cucamonga.  Marie  Saulsbury,  former¬ 
ly  with  USA  Today  in  Washington,  is 
editor  of  both  weeklies. 

David  Minnich,  Sun  advertising 
sales  supervisor,  is  advertising  director 
and  San  McKinney,  former  USA  To¬ 
day  home  delivery  manager,  is  circula¬ 
tion  director. 

Packwood  quitting 
deregulation  push 

Sen.  Bob  Packwood,  (R-Ore.).  told 
the  National  Association  of  Broadcast¬ 
ers  (April  13)  meeting  in  Las  Vegas. 
Nev.,  he  is  quitting  his  campaign  for  a 
constitutional  amendment  guarantee¬ 
ing  First  Amendment  rights  for  elec¬ 
tronic  media. 

Packwood  cited  a  lack  of  support 
from  newspapers  and  a  perception  by 
broadcasters  that  the  move  had  no 
chance  for  success. 

Packwood  said  he  will  work  to  re¬ 
peal  the  equal  time  and  fairness  doc¬ 
trine  laws. 
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Southern  papers  survive 
heavy  rain  and  fioods 


Newspapers  in  areas  of  Mississippi 
and  Louisiana  flooded  after  torrential 
rain  on  April  6  reported  problems  with 
telephone  communications  and  dis¬ 
tribution,  but  say  they  suffered  little 
damage  to  their  plants  and  equipment. 

All  of  the  papers  were  able  to  publish 
following  the  storm  though  few 
adhered  to  their  normal  press  sche¬ 
dules. 

The  disruption  of  phone  service  in 
the  New  Orleans  area  knocked  out  Un¬ 
ited  Press  International’s  bureau  from  9 
a.m.  to  5  p.m.  on  Thursday,  April  7, 
said  Debbie  Nolan,  spokeswoman, 
although  UPI’s  Shreveport  bureau  con¬ 
tinued  to  file  stories  on  the  floods. 

“We  couldn’t  get  copy  in  or  out,’’ 
said  Nolan.  “We’re  all  land  lines  to 
New  Orleans.’’ 

Nolan  said  one  of  UPI’s  New 
Orleans  staffers  found  a  working  tele¬ 
phone  outside  the  city  which  he  used  to 
call  in  stories  to  the  wire  service’s  Dal¬ 
las  bureau.  “Dallas  rewrote  his  stories 
with  a  New  Orleans  dateline,’’  she 
said. 

UPI  “air-expressed”  a  15  inch  satel¬ 
lite  dish  to  the  evening  Slidell  Daily 
Times  so  it  could  receive  copy  when  the 
phone  lines  went  out,  Nolan  said.  The 
dish  was  installed  but  telephone  service 
was  restored  to  Slidell  before  satellite 
transmission  went  into  operation.  The 
Daily  Times  was  without  UPI  service 
for  about  four  hours,  an  editor  said. 

Wick  Temple,  managing  editor  of 
Associated  Press,  said  those  newspa¬ 
pers  in  and  around  New  Orleans  receiv¬ 
ing  AP  by  telephone  lines  also  lost  ser¬ 
vice. 

New  Orleans  Times-Picayune! 
States-Item  with  275,000  all-day  cir¬ 
culation,  continued  to  receive  AP’s 
high  speed  news  wire  via  satellite. 
Temple  said. 

The  Times-Picayune/States-Item 
does  not  get  AP  Laserphoto  by  satel¬ 
lite,  and  when  the  phone  lines  went  out 
they  lost  AP's  photo  transmissions. 
Temple  said  AP  flew  in  photos  from 
Atlanta  to  make  the  New  Orleans  pa¬ 
per’s  morning  edition. 

AP’s  New  Orleans  bureau  could  not 
send  copy  to  the  main  office  in  New 
York  when  telephone  communications 
were  lost.  Temple  made  arrangements 
for  the  New  Orleans  bureau  to  transmit 
to  AP’s  Atlanta  bureau  from  the  Western 
Union  office  via  W.U.’s  satellite,  but 
he  said  phone  communications  were 
restored  before  the  plan  went  into 
effect. 

Temple  communicated  with  the  New 


Orleans  bureau  by  sending  a  message 
over  the  news  wire  to  the  Times- 
Picayune/States-Item’s  editors  asking 
them  to  send  a  messenger  to  the  AP 
office  with  his  instructions.  He  also 
used  the  news  wire  to  tell  editors  that 
AP’s  photos  were  on  the  way  from 
Atlanta. 

When  the  AP  bureau  people  reached 
Western  Union,  a  telex  was  sent  to  the 
New  York  Times  saying  they  had  ar¬ 
rived,  and  the  Times  then  called  Tem¬ 
ple  at  AP’s  New  York  headquarters. 

The  loss  of  phone  service  also  cut  off 
the  Times-Picayune/States-Item  from 
its  bureaus. 

“We  couldn’t  get  to  Washington  and 
they  couldn’t  get  us,”  said  Fritz  Hars- 
boiiff,  associate  editor.  “We  were  back 
in  business  on  Friday.” 

Some  reporters  “waded  through  wat¬ 
er  to  get  in”  on  Thursday,  Harsborff 
said.  “By  early  morning,  we  had  a  pret¬ 
ty  good  size  staff.” 

The  New  Orleans  paper  decided  not 
to  print  two  late  afternoon,  street  sales 
editions  on  Thursday  because  of  the 
flooding  in  the  city,  said  Ashton  Phelps 
Jr.,  publisher.  “There  was  nobody  in 
the  office  buildings,”  he  remarked. 

The  flood  waters,  in  some  places 
over  3  feet  deep,  made  using  cars  im¬ 
possible  so  the  newspaper  used  their 
delivery  trucks  “all  day  long”  to  pick 
up  employees  to  bring  them  to  work, 
Phelps  said. 

Phelps  added  that  by  Friday  news¬ 
paper  deliveries  were  “fine.” 

“We  were  able  to  get  almost  the  en¬ 
tire  Sunday  edition  out.  Our  people 
were  able  to  complete  95%  of  their 
home  deliveries,”  he  stated. 

Bruce  Henderson,  city  editor  of 
11,000  daily  Hammond  {La.)Daily 
Star,  said  the  flood  waters  from  the 
Pearl  River  in  his  area  reached  depths 
of  20  feet  and  some  reporters  had  to  use 
motor  boats  to  cover  their  stories. 

“We  have  been  distributing  in  the 
parish  where  we  can,”  Henderson 
said.  “It’s  been  hit  or  miss  in  places 
that  are  flooded,  but  we’ve  been  pub¬ 
lishing  the  whole  time.” 

He  said  the  Daily  Star  concentrated 
on  local  flood  coverage  to  make  up  for 
“intermittent”  AP  telephone  transmis¬ 
sion.  “Our  only  problem  was  with 
sports,”  he  said.  “We  used  features 
and  syndicated  materials  which  came 
by  mail.” 

Bogalusa  (La.)  Daily  News,  an  8,000 
evening  daily,  used  an  airplane  owned 
by  one  its  carriers  to  deliver  papers  to 
subscribers  in  Crossroads,  Mississippi, 
said  Lou  Major,  editor  and  publisher. 


“The  Bogue  Chitto  is  the  river  giving 
this  area  so  much  trouble,”  Major  said, 
adding  the  flood  waters  were  too  swift 
and  too  high  to  make  using  a  boat  worth 
the  risk. 

Major  said  the  paper’s  vans  were 
high  enough  to  make  deliveries  if  they 
“meandered  through  the  back  roads. 
We  got  at  least  90%  of  our  circulation 
out.” 

Half  of  the  Daily  News’  VDTs  were 
knocked  out  by  lightning  during  the 
storm.  Major  said.  “Compugraphic 
flew  in  new  parts  to  New  Orleans.” 

Major  said  the  Daily  News  “was 
nearly  to  press”  when  AP  service  was 
lost.  “We  did  get  AP  in  time  for  the 
issue.” 

Bogalusa  Daily  News  also  prints  the 
morning  Slidell  Sentry-News,  a  sister 
Wick  Newspaper  with  6,500  daily  cir¬ 
culation  and  one  of  Slidell’ s  two  dailies . 
Terry  Maddox,  general  manager  in 
Slidell,  said  the  Sentry-News  was  able 
to  get  its  copy  to  Bogalusa  by  having  its 
trucks  head  west  and  then  circle  around 
to  the  east,  a  route  more  than  double 
the  distance  of  that  normally  used. 

“Our  delivery  was  affected  in  the 
flooded  areas,  but  those  homes  were 
evacuated,”  Maddox  said. 

Phone  service  was  out  in  Slidell  all 
day  on  Thursday  (April  7),  cutting  off 
the  AP  wire. 

“We  didn’t  pursue  it  with  AP  be¬ 
cause  our  concern  was  to  get  the  paper 
out,”  he  said.  “We  printed  at  1  p.m.  on 
Thursday  for  the  Friday  issue.  Normal¬ 
ly  we  print  at  10  p.m.  Naturally,  it  was 
all  local  coverage.” 

Baton  Rouge  Advocate  and  States 
Times  suffered  “absolutely  no  dam¬ 
age”  from  the  floods,  said  Evelyn 
short,  administrative  assistant.  “Our 
plants  are  on  very  high  ground.  There 
were  no  floods  in  Baton  Rouge 
proper.” 

James  Prince,  circulation  manager, 
said  all  but  about  2,650  copies  of  the 
130,000  combined  circulation  were 
picked  up  for  delivery  on  Thursday  and 
Friday. 

Hattiesburg  (Miss.)  American,  a 
26,000  p.m.  Gannett  daily  newspaper, 
lost  power  during  its  press  run  as  a  re¬ 
sult  of  the  16  inches  of  rain  and  flash 
flooding  that  hit  its  area. 

“We  had  about  9,000  papers  remain¬ 
ing  on  our  press  run  when  the  power 
went  out”  on  Wednesday,  said 
Dwayne  McCallister,  publisher. 

The  American  had  a  contingency 
plan  calling  for  it  to  be  printed  by 
Thomson  Newspaper’s  Laurel  Leader- 
Call,  McCallister  said,  “but  it  didn’t 
cover  if  our  building  was  completely 
isolated  with  water  all  around.” 

It  was  raining  too  hard  to  resort  to 
using  helicopters,  he  added,  and  the 
newspaper  had  to  wait  six  hours  before 
cars  could  make  it  to  Laurel. 

(Continued  on  page  36) 
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Hoover  fellows  write 
op-ed  pieces  for  papers 


By  M.L.  Stein 

Think  tank  scholars  do  more  than 
think.  They  also  write  Op-Ed  pieces. 

At  least  they  do  at  the  Hoover  Insti¬ 
tute  on  War,  Revolution  and  Peace 
housed  on  the  Stanford  University 
campus. 

Since  1977,  nearly  700  Hoover- 
produced  Op-Ed  articles  have  been 
published  in  scores  of  daily  newspapers 
and  periodicals  around  the  country. 
Last  year  alone,  343  “essays,”  as  they 
are  called  at  the  Institution,  found  their 
way  into  print. 

Most  of  the  pieces  have  been  written 
under  the  benign  but  shrewd  direction 
of  George  Marotta,  the  Hoover’s  pub¬ 
lic  affairs  coordinator  and  a  senior  re¬ 
search  fellow  there  himself. 

Marotta,  a  former  foreign  service 
officer,  began  the  Op-Ed  program  on 
the  theory  that  the  Hoover’s  distin¬ 
guished  roster  of  fellows  and  scholars 
should  extend  their  writing  beyond  pro¬ 
fessional  journals  into  the  general  pub- 
lic  arena.  At  the  same  time,  he 
reasoned,  it  would  heighten  the  visibil¬ 
ity  of  the  64-year-old  center  founded  by 
Herbert  Hoover. 

The  names  Marotta  had  to  offer  were 
impressive:  physicist  Edward  Teller, 
philosopher  Sidney  Hook,  sociologist 
Seymour  Martin  Lipset,  economist 
Milton  Friedman  and  several  other 
luminaries  from  the  academic  and  poli¬ 
tical  worlds. 

Marotta,  56,  began  turning  out  Op- 
Ed  pieces  himself  to  get  the  feel  of  what 
newspapers  wanted  in  the  way  of  con¬ 
tent  and  length.  He  still  writes  them. 

“I  told  the  scholars  and  fellows  here 
that  newspapers  and  general  magazines 
were  a  good  medium  for  them,”  Marot¬ 
ta  said.  “They  were  used  to  communi¬ 
cate  through  writing,  so  why  not  Op-Ed 
articles?” 

For  some  fellows,  Marotta  said,  dis¬ 
tilling  their  thoughts  into  the  750-word 
Op-Ed  limit,  set  by  most  newspapers 
poses  an  editing  problem.  Their  copy, 
he  went  on,  may  undergo  trimming  by 
himself  or  his  media  assistant, 
Maryann  Gilpatrick,  former  editor  of  a 
California  weekly  newspaper. 

Added  Gilpatrick:  “Obviously,  if 
someone  brings  in  a  10-page  manu¬ 
script  as  an  Op-Ed  article,  either  we  or 
he  must  do  something  about  it.” 

Marotta  said  the  writer  is  always 
given  the  right  of  final  approval. 

The  articles  stem  from  the  scholars’ 
books,  journal  publications  and 
speeches. 
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‘  ‘  If  one  of  our  people  makes  a  speech 
before  the  Kiwanis  Club,  we  talk  to  him 
about  shaping  it  for  an  Op-Ed  offer¬ 
ing,”  Marotta  said.  He  also  noted  that 
an  author’s  current  book  usually  re¬ 
ceives  a  mention  at  the  bottom  of  the 
piece,  a  further  incentive  to  write  for 
newspapers.  All  books  by  Institute 
authors  are  examined  for  Op-Ed  possi¬ 
bilities,  Marotta  disclosed. 

According  to  Marotta,  some  news¬ 
papers  pay  their  usual  Op-Ed  fee  for  the 
articles  but  the  Hoover  does  not  ask  for 
payment. 

“I  couldn’t  care  less  if  they  pay  or 
not,”  Marotta  said. 

However,  there  is  a  priority  order  for 
newspapers.  What  Marotta  terms  the 
“Big  Five’’ — New  York  Times, 
Washington  Post,  Wall  Street  Journal, 
Los  Angeles  Times  and  Christian  Sci¬ 
ence  Monitor — get  the  Op-Ed  essays 
exclusively.  The  others  are  sent  out  on 
a  multiple  submission  basis  from  a  list 
of  400  dailies  that  have  indicated  an 
interest  in  getting  them.  Papers  may 
also  request  an  article  on  a  specific  sub¬ 
ject. 

In  addition  to  the  “Big  Five,”  news¬ 
papers  which  have  run  Hoover  articles 
include  the  Seattle  Post-Intelligencer, 
Boston  Globe,  Akron  Beacon-Journal, 
USA  Today,  Indianapolis  News,  Den¬ 
ver  Post,  Kennet  (Mo.)  Daily  Dunklin 
Democrat ,  Nampa  (Id.)  Press- 
Tribune,  Newsday,  London  Telegraph 
and  Shawnee  (Okla.)  News-Star.  AP 
and  UPI  also  are  on  the  mailing  list. 

Last  year.  Hoover  pieces  were  pub¬ 
lished  on  such  topics  as  Reaganomics, 
Turkey,  the  flat-rate  tax,  Japan’s  econ¬ 
omy,  popular  culture,  defensive 
weapons,  the  lesson  of  Pearl  Harbor 
and  the  nuclear  freeze  movement.  Wri¬ 
ters  included  Teller,  Marotta,  L.H. 
Gann,  Arnold  Beichman,  Paul  Craig 
Roberts,  Richard  McKenzie,  Robert 
Wesson  and  Alex  Inkeles. 

Marotta  pointed  out  that  some  Hoov¬ 
er  fellows,  notably  Friedman  and  Lip- 
set,  are  experienced  media  writers  and 
usually  make  their  own  arrangements 
with  newspapers  and  other  publishers. 
Friedman  appears  regularly  in  News¬ 
week. 

For  the  others,  he  said,  the  stuff  is 
handled  by  the  staff,  which  mails  out 
the  articles,  usually  without  querying 
first. 

“Editors  don’t  have  time  to  read 
queries  and  it  may  be  a  while  before  we 
get  an  answer,”  the  public  affairs  coor¬ 
dinator  explained. 

“Often  we  hit  a  newspaper  with  a 
piece  it’s  been  looking  for  in  the  area  of 


politics  of  economics,”  Marotta  con¬ 
tinued.  “Once  1  got  a  letter  from  an 
editor  thanking  me  for  an  article  which 
fitted  a  cartoon  he  had  been  holding  for 
just  the  right  piece.” 

Handouts  to  the  “Big  Five”  are 
accompanied  by  a  cover  letter  asking  if 
the  paper  is  interested,”  Marotta  said. 
If  it  isn’t,  the  piece  is  xeroxed  and  put 
on  the  general  distribution  list. 

Marotta  claims  Hoover  fellows  and 
scholars  present  a  wide  spectrum  of 
ideas,  despite  the  Institution’s  politi¬ 
cally  conservative  image  and  its  ties  to 
the  Reagan  adminstration. 

Forty-two  current  or  former  fellows 
have  served  in  President  Reagan’s 
administration  and  others  in  the  admi¬ 
nistrations  of  presidents  Nixon  and 
Ford. 

Hoover’s  director,  W.  Glenn  Camp¬ 
bell,  is  a  personal  friend  of  Reagan  and 
was  named  to  the  University  of  Califor¬ 
nia  Board  of  Regents  by  Reagan  when 
he  was  governor.  Campbell’s  wife,  Rita 
Ricardo-Campbell,  a  senior  fellow,  is 
on  Reagan’s  economic  policy  advisory 
board  (with  Martin  Anderson,  another 
fellow,  and  Friedman)  and  the  presi¬ 
dent  himself  is  an  honorary  Hoover 
fellow. 

Current  fellows  include  Philip  C. 
Habib,  Reagan’s  special  envoy,  and 
Richard  Burress,  a  lawyer,  who  was 
Nixon’s  deputy  counsel. 

Marotta  said  Stanford  provides  a 
third  of  the  Hoover’s  support,  with  the 
rest  coming  from  some  $60  million  in 
endowments,  plus  gifts  from  founda¬ 
tions  and  the  sale  of  books  it  publishes. 

As  for  its  Op-Ed  output,  Marotta  ex¬ 
claimed  that  “We’ve  become  the 
national  town  hall.  The  media  is  hun¬ 
gry  for  ideas  and  we’re  filling  part  of 
that  need.” 

The  Institution  ships  out  at  least  one 
new  Op-Ed  article  a  day,  he  stated. 

Anderson,  an  economist  who  also 
has  taught  at  Columbia,  described  the 
Op-Ed  approach  as  a  “powerful  way  to 
get  your  ideas  to  the  people  in  Washing¬ 
ton  who  make  decisions.  People  there 
don’t  have  time  to  read  books  or  even 
regular  articles.  A  short  piece  like  this 
is  the  way  to  reach  them.” 

Another  writer,  Alvin  Rabushka,  a 
political  scientist  and  tax  expert,  ex¬ 
pressed  satisfaction  at  the  idea  of  con¬ 
tacting  a  wide  audience  through  news¬ 
papers. 

“We  should  sometimes  switch  from 
a  narrow,  academic  readership  to  a 
popular  one.” 

Marotta  said  the  Op-Ed  program  has 
given  a  number  of  scholars  the  oppor¬ 
tunity  to  present  their  views  to  an  audi¬ 
ence  they  would  not  otherwise  reach. 
He  conceded  that  having  big  names  at 
Hoover  helps  in  publications  but 
stressed  that  a  number  of  lesser  known 
scholars  also  have  appeared  in  Op-Ed 
formats. 
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INAME/NAB/NASA  joined 
to  resell  United  Airlines 


A  concerted  industry  ad  selling  effort 
to  bring  United  Airlines’  advertising 
back  into  newspapers  is  about  to 
takeoff. 

The  effort  will  team-up  the  national 
sales  forces  of  the  Newspaper  Adver¬ 
tising  Sales  Association,  headed  by 
Knight-Ridder  Newspaper  Sales  gener¬ 
al  manager.  Bill  0‘Flaherty,  president 
of  NASA/National;  International 
Newspaper  Advertising  &  Marketing 
Executives,  led  by  Alan  Dant,  chair¬ 
man  of  the  INAME  general  advertising 
sales  committee;  and  the  Newspaper 
Advertising  Bureau  Inc. 

INAME  and  ad  bureau  are  running 
the  national  effort  with  the  national  ad 
reps  (NASA)  responsible  for  generat¬ 
ing  newspaper  support  from  United’s 
regional  and  district  managers. 

Dant  has  urged  all  INAME  newspaper 
member  ad  executives  to  contact 
United  Airlines’  management  person¬ 
nel  in  their  respective  markets  and  up¬ 
date  them  on  the  latest  research  and 
benefits  of  newspaper  advertising. 

One  of  the  things  suggested  by 
INAME  is  for  the  newspaper  ad  execu¬ 
tives  to  provide  United’s  people  with 
information  on  what  United’s  competi¬ 
tors  are  doing  in  their  newspapers. 

The  members  of  NASA’s  network  of 
local  chapters  are  asked  by  O’ Flaherty 
to  follow-up  to  see  that  the  United  dis¬ 
trict  sales  managers  are  updated  on  the 
latest  research  and  benefits  of  news- 
papei  advertising  for  the  newspapers 
they  represent. 

“If  we  can  get  the  local  United  con¬ 
tact  across  the  country  enthused  about 
newspapers,  those  messages  will  be 
carried  back  to  corporate  headquar¬ 
ters,  and  maybe  we  can  succeed  in  get¬ 
ting  United  Airlines’  advertising  back 
where  it  belongs,’’  said  a  national  ad 
rep  in  Philadelphia. 

Traditionally  a  heavy  newspaper 
advertiser,  investing  more  than  $  1 9  mil¬ 
lion  in  daily  newspaper  advertising  dur¬ 
ing  1981,  it  was  reported  by  E&P  (Janu¬ 
ary  22,  1983,  page  48)  that  the  Elk 
Grove  Village,  111. -based  company  in¬ 
vested  an  estimated  $4.8  million  in 
newspapers  during  the  first  nine 
months  of  1982,  while  United’s  com¬ 
bined  tv  expenditures  during  the  same 
period  gained  some  $16  million. 

The  switch  to  broadcast  came  about 
with  a  new  campaign,  developed  by 
Leo  Burnett  USA,  United’s  agency 
since  1965,  that  is  aimed  at  the  business 
traveler.  According  to  the  agency,  tests 
showed  tv  commercials  have  better  re¬ 
tention  and  are  less  costly  than  news¬ 
paper  ads. 


The  agency  said  it  would  continue  to 
use  newspaper  ads  only  for  news¬ 
worthy  announcements  and  their  Sun¬ 
day  travel  section  audience  for  tour  in¬ 
formation  and  vacation  destination  ads 
in  1983. 

Converts  to  AM 

After  two  years  of  planning,  Clark¬ 
sville  (Tenn.)  Leaf-Chronicle  con¬ 
verted  to  all-morning  publication  on 
April  4.  The  paper  had  published  after¬ 
noons  Monday  through  Friday,  and  on 
Saturday  and  Sunday  mornings.  Under 
the  new  schedule,  the  paper  will  be 
published  seven  mornings  a  week.  The 
paper  has  a  circulation  of  approximate¬ 
ly  17,500  weekdays  and  20,500  Sun¬ 
days  .  The  first  issue  was  40  pages ,  com¬ 
pared  with  a  normal  Monday  paper  of 
16  to  20  pages,  according  to  Luther  B. 
Thigpen,  publisher.  He  attributed  this 
to  a  special  ad  promotion  which  offered 
discounts  for  new  and  repeat  ads.  One 
production  employee  resigned  as  a  re¬ 
sult  of  having  work  hours  changed  to 
evenings.  Several  women  carriers  also 
resigned  because  of  early  morning 
hours  of  delivery.  Thigpen  said  the  tur¬ 
nover  was  less  than  expected.  The  pap¬ 
er  is  owned  by  Multimedia  Inc. 


Salespeople  advised 
to  help  advertisers 

Salespeople  should  not  just  pitch  the 
merits  of  their  newspapers  when  trying 
to  sell  ads,  according  to  a  liquor  execu¬ 
tive. 

“Find  out  what  (advertising  pros¬ 
pects’)  needs  are  and  how  to  solve  their 
problems,’’  said  Calvert  Distillers 
vicepresident  James  Spillane  at  an 
April  7  Newspaper  Advertising  Sales 
Association  luncheon.  He  stated  that  it 
was  important  to  “do  your  home¬ 
work.’’ 

Spillane  said  Calvert  had  done  a  lot 
of  its  own  homework  in  launching  Cap¬ 
tain  Morgan  spiced  rum,  which  has 
been  available  nationally  since  Febru¬ 
ary.  The  executive  noted  that  his  com¬ 
pany  conducted  extensive  consumer 
tests  of  both  the  rum’s  concept  and 
actual  taste  before  it  was  introduced  to 
four  markets  in  1982. 

The  brand’s  marketing  campaign  last 
year  included  outdoor  billboards  fol¬ 
lowed  by  newspaper  ads. 


Heads  C  of  C 

David  Starr,  president  and  publisher, 
Springfield  (Mass.)  Newspapers,  and 
senior  editor  of  Newhouse  Newspap¬ 
ers,  was  elected  to  the  board  of  direc¬ 
tors  of  the  Greater  Springfield  Cham¬ 
ber  of  Commerce. 


CALLING  FOR  ENTRIES — Craig  Standen,  left,  president  of  the  Newspaper 
Advertising  Bureau,  calls  on  Burt  Manning,  chairman  and  CEO  of  J.  Walter 
Thompson  USA,  Inc.,  to  invite  the  agency  to  enter  its  best  newspaper  ads  in  the 
competition  for  Creative  Newspaper  '83  and  the  1983  Athena  Awards.  Entries  for 
the  annual  showcase  of  newspaper  advertising  close  April  30.  Athenas  will  be 
awarded  in  eight  categories  of  retail  advertising,  eight  categories  of  general 
advertising,  and  four  of  classified.  Complete  rules  and  further  information  can  be 
obtained  by  writing  the  Newspaper  Advertising  Bureau,  485  Lexington  Avenue, 
New  York,  N.Y.  10017,  or  by  telephoning  (212)  557-1890. 
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N.Y.  News  sponsors 
its  largest  ever 
new  car  promotion 

New  York  Daily  News  is  mounting 
what  it  says  is  its  “largest  automotive 
promotion  in  its  history”  to  support  the 
auto  manufacturers,  dealers  and  re¬ 
lated  retailers. 

A  major  facet  of  the  campaign  is  de¬ 
signed  to  get  prospects  into  show¬ 
rooms,  through  a  new  car  give-away 
contest. 


The  contest,  called  “Win  Some 
Wheels,”  will  end  in  a  drawing  for  win¬ 
ners  of  two  new  cars. 

Readers  must  have  their  entries  vali¬ 
dated  by  a  participating  new  car  dealer 
to  be  eligible  for  the  new  car  drawing. 

This  year  is  the  second  one  for  “Win 
Some  Wheels.”  The  contest  in  1981, 
generated  62,000  reader  entries.  Last 
year,  the  Daily  News  ran  a  Buick  give¬ 
away  contest  which  netted  80,000  en¬ 
tries. 

Other  elements  in  the  promotion 
program  are  a  $210,000  broadcast 
advertising  schedule,  in-paper  ads  and 
a  three-time  weekly  editorial  feature 
tie-in.  All  will  support  a  new  “Make 
Driving  Fun  Again”  theme  that  empha¬ 
sizes  heavy  use  on  the  automobile  in 
order  to  boost  new  car  and  automotive 
accessory  sales. 

Bill  Keane,  creator  of  “Family  Cir¬ 
cus”  cartoon  strip,  has  created  special 
“Make  Driving  Fun  Again”  logos 
which  will  appear  in  the  editorial  fea¬ 
tures,  house  ads  and  as  a  banner  atop 
the  classified  columns.  It  will  also  be 
available  to  News  automotive  adver¬ 
tisers. 

“This  promotion,  our  biggest  ever,  is 
bound  to  stir  activity  in  what  has  been  a 
sluggish  market,”  said  Bruce 
DeYoung,  manager  of  marketing  and 
research  services  at  the  News.  “When 
you  have  the  editorial  resources  and 
circulation  of  a  paper  this  size  behind  a 
promotion,  DeYoung  added,  “you  are 
going  to  see  the  market  respond.” 
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REVISED  SAU  CHART — rAs  reported  in  E&P  last  week,  the  ANPA  Executive  Com¬ 
mittee  and  its  Working  Committee  on  Advertising  Standards  have  revised  the  SAU 
Chart  to  indicate  more  clearly  that  full  column  or  full  page  depth  ads  at  21  inches  may 
be  floated  in  papers  with  longer  depths.  American  Association  of  Advertising  Agencies 
and  several  retailers  have  endorsed  the  plan  and  have  said  it  is  a  major  step  toward 
making  newspapers  a  medium  easier  for  advertisers  to  use.  Final  decisions  on  the 
proposal  will  be  made  later  this  month  by  the  board  of  directors  of  ANPA  and  the 
Newspaper  Advertising  Bureau. 
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Comic  strip  created 
to  seii  ciassified  ads 


Recent  visitors  to  West  Palm  Beach 
(Fla.)  Post  and  Evening  Times'  lobby 
were  greeted  by  a  life-size  (but  rather 
short)  character  by  the  name  of  “Agent 
43-43.”  He  represents  classified  adver¬ 
tising’s  latest  promotion  campaign. 

Created  by  Duncan  MacDonald,  artist 
within  the  marketing  services/promotion 
department,  the  cut-out  agent  stands  5- 
foot-1  and  is  accompanied  by  his  faithful 
dog,  Classie.  (Some  people  wanted  to 
name  him  “Classie-fido,”  but  were  out¬ 
voted.) 

The  idea  from  which  Agent  43-43  grew 
was  presented  late  in  1982  by  classified 
manager  Joe  Ernst,  who  envisioned  a 
character  to  personify  the  classified  ad 
pages  of  the  newspapers.  In  discussion 
with  promotion  manager  Vivian  Geer 
and  marketing  services  director  Jim 
Hammock,  Ernst’s  ideas  began  to  take 
shape. 

Representatives  from  Colee  and  Com¬ 
pany,  advertising  agency  for  the  news¬ 
papers,  were  then  brought  in  and  came 
up  with  the  concept  of  a  secret  agent,  to 
be  named  “Agent  43-43”  to  emphasize 
Classified’s  telephone  number,  837-43- 
43,  and  a  theme,  “The  secret?  It’s  classi¬ 
fied.” 

But  it  took  MacDonald  to  create  the 
present  appearance  and  personality  of 
the  character — not  too  menacing,  not 
too  “secret,”  not  too  serious,  but  recog¬ 
nizable  and  effective. 

Appearing  as  a  comic  strip  within  the 
classified  pages.  Agent  43-43  shows  the 
reader  some  of  the  uses  of  classified 
advertising,  to  sell  various  items  or  to 
buy  them.  All  of  the  strips  are  created 
and  drawn  by  MacDonald. 

The  campaign  is  designed  primarily  to 
communicate  with  individuals,  rather 
than  the  commercial  display  advertisers, 
according  to  classified  manager  Ernst. 
“Display  accounts  buy  classified  ads  for 


Post  and  Evening  Times  marketing  ser¬ 
vices/promotion  artist  Duncan  AAacDonald, 
left,  and  classified  advertising  manager  Joe 
Ernst  show  off  their  latest  helper,  "Agent 
43-43,"  and  his  helper,  "Classie,"  within 
the  newspaper's  classified  department. 

sound  marketing  reasons,”  Ernst  said, 
“but  individuals  often  need  to  be  re¬ 
minded  of  our  advantages  in  a  clever  and 
unique  way.” 

In  coming  months.  Agent  43-43  will 
face  new  adventures,  such  as  buying  a 
new  set  of  golf  clubs  (perhaps  with  a 
spy-phone  hidden  inside  the  5-iron),  a 
new  trench  coat  and  maybe  even  a  new 
secret  decoder  ring. 

“Actually  drawing  the  comic  strip 
hasn’t  been  difficult,”  said  MacDon¬ 
ald,  but  the  real  challenge  has  been  in 
combining  comic  strip  art  with  pro¬ 
motional  advertising  techniques.” 

While  the  promotion  has  been  running 
only  a  few  weeks,  the  reaction  from  the 
classified  staff,  as  well  as  from  the  pub¬ 
lic,  has  been  quite  encouraging,  accord¬ 
ing  to  Ernst. 


Wyo.  Supreme  Court 
opens  public  records 

The  Wyoming  Supreme  Court  ruled 
(March  10)  that  the  state’s  public  re¬ 
cords  act  requires  that  public  records 
be  open  to  the  public — and  the  news 
media — unless  the  custodian  can  show 
their  release  would  harm  the  public  in¬ 
terest. 

The  ruling  scored  a  victory  for  the 
Sheridan  Press  which  took  the  city  of 
Sheridan  and  its  police  chief  to  court 
after  the  latter  announced  almost  two 
years  ago  that  “department  records, 
reports  and  logs”  would  be  closed  to 
media  representatives  and  that  “all 
news  releases  .  .  .  will  be  in  the  form 
of  a  written  statement  prepared  by  the 
department  and  disseminated  uniform¬ 
ly  to  all  news  media.” 

Milton  B.  Chilcott,  publisher  of  the 
7,0(X)-evening  daily,  called  the  case  the 
“first  major  test  of  the  public  records 
law  in  Wyoming.” 

According  to  a  Press  reporter,  the 
police  chief  closed  the  records  after  the 
paper  reported  a  bizarre  series  of  inci¬ 
dents  involving  an  unknown  person  or 
persons  who  broke  into  the  homes  of 
several  local  residents  and  urinated  on 
their  front  porches  or  beds.  One  of  the 
resident's  involved  complained  to  the 
police  chief  after  her  name  was  men¬ 
tioned  in  a  story. 

Newsday  establishes 
minority  scholarships 

Newsday  is  initiating  a  Scholarship 
in  Communications  for  Minorities, 
publisher  David  Laventhal  has 
announced. 

The  four-year,  full-tuition  is  open  to 
any  minority  student  (Black,  Spanish¬ 
speaking  American,  Asian  American, 
Native  American)  who  is  graduating 
from  a  high  school  in  Nassau  or  Suffolk 
counties  in  the  spring  or  summer  of 
1983  and  who  plans  to  attend  a  four- 
year  college  or  university  in  Nassau  or 
Suffolk  in  the  fall. 

Newsday  also  announced  that  the 
scholarship  winner  each  year  would  be 
given  a  summer  work  experience  posi¬ 
tion  at  Newsday’s  Melville  headquar¬ 
ters  office  between  the  student’s  soph¬ 
omore  and  junior  years  in  college. 


Shifts  to  morning 

The  afternoon  Bennington  {Vt.)  Ban¬ 
ner,  7,400-circulation  paper,  owned  by 
the  Miller  Newspaper  Group  of  Pitts¬ 
field,  Mass.,  is  shifting  to  morning  pub¬ 
lication  as  of  May  2. 
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UPl  UPDWE  nO)  What’s  Up  at  UPl? 


UNITED  PRESS  IN  TERNATIONAI 


UPl  has  taken  six  giant  steps  forward  in  state  andTegional 
reporting.  We’ve  just  appointed  six  new  Washington  reporters 
who  will  cover  stories  of  interest  to  the  states 
they  represent.  Now  UPt  subscribers  in  every 
state — from  Maine  to  Missouri — have  their 
own  Washington  correspondent. 

* 

"  One  Up  on  the  World 


NEWSPEOPLE 


Kuyk  Logan,  managing  editor  of  the 
Houston  Post,  was  elected  president  of 
the  Texas  Associated  Press  Managing 
Editors  at  the  annual  meeting  in  El  Paso. 
He  is  a  past  president  of  United  Press 
International  Editors  of  Texas  and  served 
as  a  juror  in  this  year’s  Pulitzer  Prize 
competitions. 

* 

Richard  V.  Oliver  Jr.,  city  editor 
and  an  assistant  managing  editor  of  the 
New  York  Daily  News,  was  named  assis¬ 
tant  to  the  editor.  Robert  M.  Herbert, 
deputy  city  editor,  will  replace  Oliver  as 
city  editor. 

Oliver’s  new  assignment  is  directing 
special  projects  for  the  editorial  depart¬ 
ment.  He  is  resuming  his  role  as  host  of 
“Daily  News  Tomorrow,”  a  nightly  radio 
program  on  WOR,  New  York. 

Herbert,  a  former  night  city  editor  of 
the  Newark  Star-Ledger,  joined  the 
News  in  1976  as  a  reporter  and  was  prom¬ 
oted  to  special  reporter  in  1980  and  City 
Hall  bureau  chief  the  following  year. 

*  *  * 

Dee  WiENAND  Bryant,  former  editor 
of  the  Gallatin  (Tenn.)  News-Examiner, 
has  been  named  editor  of  the  Clarksville 
(Tenn.)  Leaf-Chronicle.  Both  newspap¬ 
ers  are  in  Multimedia’s  Middle  Tennessee 
Newspapers  group.  Bryant  was  city  edi¬ 
tor  of  the  Columbus  (Ga.)  Ledger  before 
going  to  Gallatin  in  1980. 

The  Leaf-Chronicle  began  an  all-a.m. 
publishing  cycle  April  4.  The  newspaper, 
Tennessee’s  oldest,  began  in  1808. 


Roger  D.  Kullenberg,  editorial 
page  editor  of  the  Kalamazoo  (Mich.) 
Gazette,  has  become  managing  editor  of 
the  Muskegon  (Mich.)  Chronicle  super¬ 
vising  the  day-to-day  news  and  editorial 
content .  The  managing  editor  post  is  new¬ 
ly  established  at  the  newspaper.  Kullen¬ 
berg  joined  the  Gazette  as  a  reporter  in 
1956  and  has  since  served  as  assistant  city 
editor,  editorial  writer  and  Viewpoint 
page  editor.  Both  the  Gazette  and  Chroni¬ 
cle  are  part  of  Booth  Newspapers  Inc. 

*  *  * 

Ronald  M.  Tennant  has  been  prom¬ 
oted  to  advertising  director  for  the  Au¬ 
gusta  (Ga.)  Chronicle  and  Augusta 
Herald.  He  succeeds  Larry  Siciliano, 
who  resigned.  Tennant  has  been  retail 
advertising  manager  for  the  two  news¬ 
papers  since  1982  and  earlier  was  with  the 
Athens  (Ga.)  Banner-Herald  and  Athens 
Daily  News  as  promotion  manager  and 
the  Dominion  Post,  Morgantown,  W.Va. 
as  advertising  director. 

M.  Richard  Huff  was  promoted  to 
retail  advertising  manager,  replacing 
Tennant.  He  has  served  as  classified 
advertising  manager  since  1980. 

Matt  Reynolds  replaces  Huff  as 
classified  manager,  moving  from  national 
advertising  manager. 

*  * 

Terry  Robards  is  now  writing  his 
weekly  wine  column  for  the  New  York 
Post  in  a  move  from  the  New  York  Times. 
He  will  contribute  occasional  special  fea¬ 
tures  to  the  Post. 


Robert  A.  Life,  with  the  Orlando 
Sentinel  since  1981  as  a  reporter  and  col¬ 
umnist,  is  heading  the  paper’s  newly  esta¬ 
blished  bureau  in  Miami,  This  is  the  Sen¬ 
tinel’s  17th  bureau,  joining  others  in 
Washington,  Tallahassee  and  14  central 
Florida  locations. 

Previous  to  Orlando,  Liff  spent  three 
years  as  a  member  of  former  President 
Jimmy  Carter’s  White  House  and  cam¬ 
paign  staffs.  Earlier  he  was  a  reporter  for 
the  weekly  Seattle  Sun. 

Hn  Hf  Hi 

Doug  Mayberry,  a  senior  display 
account  executive  for  the  Los  Angeles 
Times,  was  appointed  international  sales 
manager,  a  newly  created  position  in  the 
display  advertising  department.  He  is  re¬ 
sponsible  for  development  and  coordina¬ 
tion  of  all  international  advertising  sales 
for  all  sections  and  special  supplements 
of  the  Times. 

*  *  ♦ 

Rolf  L.  Arend  was  appointed  cir¬ 
culation  marketing/planning  manager  at 
the  San  Francisco  Newspaper  Agency. 
He  was  with  the  Chicago  Sun-Times  and 
earlier  at  the  New  York  Daily  News, 
where  he  held  a  variety  of  management 
positions. 

:1c  «  :1c 

New  officers  of  the  New  Jersey  Cir¬ 
culation  Managers  Association  for 
1983-84  are:  President,  Patricia 
Stone,  circulation  promotion  manager. 
The  Record,  Hackensack;  vicepresident, 
Vito  T.  Cicero,  circulation  information 
systems  coordinator,  Ashury  Park  Press', 
secretary /treasurer,  Kevin  J.  McCurt, 
circulation  director.  The  Daily  Register, 
Red  Bank-Middletown-Shrewsbury. 

♦  ♦  ♦ 

Edward  Ochotorena  was  named 
director  of  finance  for  the  Newspaper 
Printing  Corp.,  publisher  of  El  Paso 
Times  and  El  Paso  Herald-Post.  He  re¬ 
places  Robert  Eisenbraun,  who  be¬ 
came  director  of  operations-metro  news¬ 
papers  for  Scripps-Howard  Newspapers 
in  Cincinnati.  Ochotorena  previously  was 
manufacturing  supervisor  for  Texas  In¬ 
struments  in  Dallas  and  chief  accountant 
for  PPG  Industries  in  El  Paso. 

*  *  ♦ 

Management  appointments  at  the 
Beaumont  (Tex.)  Enterprise  and  Journal, 
include: 

Pat  Hartsfield,  advertising  manager 
of  the  Abilene  (Tex.)  Reporter-News, 
was  named  advertising  director,  and  Bob 
Wilson,  advertising  manager  of  Sentinel 
Newspapers,  Denver,  was  named  classi¬ 
fied  advertising  manager. 

Ben  Hansen,  former  managing  edi¬ 
tor  of  the  Provo  (Utah)  Daily  Herald,  was 
named  editor. 
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ROSENBERG 

Meeting  reader  needs  for  factual  but  colorful 
travel  reporting  is  a  continuous  challenge,  de¬ 
manding  the  utmost  attention  to  accuracy, 
balance  and  fairness.  After  16  years  as  travel 
editor  for  the  Washington  Post,  Morris  Rosen¬ 
berg’s  zest  for  the  challenge  is  undiminished. 

Look  for  him  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW.  Washington.  DC  20071 
(202)  334-6173 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Bob  Ashley  and  Gil  Thelen  have 
been  promoted  to  assistant  managing  edi¬ 
tors  at  the  Charlotte  Observer  in  a  reorga¬ 
nization  of  the  newsroom. 

Ashley  has  been  Carolina  Living  edi¬ 
tor,  and  Thelen  most  recently  served  as 
metro  editor.  Ashley  was  with  the 
Raleigh  Times  before  moving  to  Charlot¬ 
te  in  1976.  Thelen  joined  the  Observer  in 
1978,  having  previously  worked  for  the 
Associated  Press,  Consumer  Reports, 
and  Chicago  Daily  News. 

Cynthia  Struby  was  named  Living 
editor  and  Foster  Davis,  metropolitan 
editor.  Struby  joined  the  newspaper  in 
1976  and  previously  was  managing  editor 
of  the  Alexandria  (Va.)  Gazette.  Davis, 
on  the  staff  for  seven  years,  earlier  was 
with  the  Greenville  (Miss.)  Delta  Demo¬ 
crat-Times. 

In  other  newsroom  changes  Mary 
Newsom  was  named  national  editor;  Pat 
Carter,  executive  news  editor;  Roger 
Mikeal,  chief  of  copy  desk;  and  Greg 
Brock,  news  editor. 

*  *  ♦ 

J.  Robert  Hudson  was  elected  senior 
vicepresident  of  the  Des  Moines  Register 
and  Tribune  Company,  and  Glenn  H. 
Roberts  was  named  a  vicepresident  of 
the  company. 

Hudson  has  served  as  vicepresident  for 
corporate  planning  and  will  remain  in 
charge  of  planning  in  his  new  role. 
Roberts,  who  became  director  of  re¬ 
search  in  1960,  also  is  president  of  IMR/ 
Opinion  Research,  the  company’s  com¬ 
mercial-research  division. 


Edward  S.  Lanciani  was  promoted 
to  director  of  marketing  from  advertising 
director  at  the  Providence  Journal  Com¬ 
pany.  He  will  assume  additional  responsi¬ 
bility  for  supervision  of  research  and 
promotion  departments  and  continue  to 
be  responsible  for  general  supervision  of 
the  Journal-Bulletin  advertising  sales  di¬ 
vision. 

Joel  N  .  Stark  was  promoted  to  assis¬ 
tant  advertising  director.  Stark  most  re¬ 
cently  served  as  manager  of  advertising 
special  projects. 

3)e  :(( 

Cathy  Heron  ,  director  of  internal  au¬ 
diting  for  the  city  of  Tampa,  has  been 
selected  as  treasurer  of  the  Times  Pub¬ 
lishing  Co.,  parent  company  of  the  St. 
Petersburg  Times  and  Evening  Indepen¬ 
dent.  She  will  join  the  company  April  25 
with  confirmation  of  her  selection  as 
treasurer  expected  from  the  board  of 
directors  in  May. 

Heron  will  supervise  the  accounting 
department,  with  responsibility  for  day- 
to-day  financial  operations  of  the  com¬ 
pany’s  holdings,  including  the  two  news¬ 
papers. 


Carole  J.  Larson  is  the  first  woman 
elected  to  the  presidency  of  the  Minneso¬ 
ta  Newspaper  Association  in  the  1 17-year 
history  of  the  organization.  She  serves  as 
editor  of  the  OsseolMaple  Grove  Press, 
ChamplinIDayton  Press,  North  Crow 
River  News,  South  Crow  River  News  and 
senior  editor  of  the  Sun  newspapers.  She 
is  co-publisher  of  the  Sterns-Morris  En¬ 
terprise,  Albany,  and  the  Onamia  News. 

She  and  her  journalist-economist  hus¬ 
band,  Don  R.  Larson,  have  worked 
together  since  1966  when  they  were  mar¬ 
ried  and  purchased  the  Osseo/Maple- 
Grove  Press.  The  Larsons,  with  former 
Minnesota  Gov.  Elmer  L.  Anderson, 
were  co-founders  of  an  investor  group 
which  purchased  the  Sun  16-newspaper 
chain  in  suburban  Minneapolis/St.  Paul. 
♦  ♦  * 

Richard  McCormack  was  named 
advertising  manager  for  California  Living 
Magazine,  a  rotogravure  magazine  pub¬ 
lished  weekly  with  the  San  Francisco 
Sunday  Examiner  ci  Chronicle.  He  pre¬ 
viously  was  the  agency’s  department 
store  sales  manager. 


*  ♦  ♦ 

Roger  W.  Christensen,  advertising 
director  of  the  Daily  News  of  Los 
Angeles,  was  promoted  to  vicepresident. 

In  his  new  position,  Christensen  remains 
advertising  director.  He  joined  the  Los 
Angeles  paper  in  1979  from  advertising 
director  of  the  Reno  Gazette-Journal. 

♦  ♦  ♦ 

Janet  Edwards  has  been  named  per¬ 
sonnel  manager  of  the  Long  Beach 
(Ca\if.)  Press-Telegram.  Formerly  adver¬ 
tising  service  manager,  she  will  be  re¬ 
sponsible  for  employment,  testing,  safe¬ 
ty,  accident  prevention  and  affirmative 
action. 

Composing  room  manager  Harold 
Davies  will  assume  the  additional  re¬ 
sponsibility  of  managing  the  advertising 
service  department. 

*  * 

Two  advertising  account  executives. 

Jay  Campbell  and  Bruce  Karlson, 
have  been  named  advertising  sales  mana¬ 
gers  for  the  Cincinnati  Enquirer  and  Cin¬ 
cinnati  Post.  Both  joined  the  Enquirer  in 
1973. 
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For  editors 

who  love  to  compete  .  .  . 

BIOS,  BUGS  AM)  BOSSES 

TKLLINt]  LIVES  by  Edinund  Morris.  “A  woll-wrilten  life,"  wrote  Thomas 
Carlvle,  “is  almost  as  rare  as  a  well-spent  one."  Morris,  winner  of  the 
Piditzer  Prize  and  American  Book  Award  for  The  Rise  of  Theodore  Kooserell, 
recalls  his  own  apprenticeship  as  a  biographer. 

SOMEONE'S  LISTEMNti  by  Harry  Jaffe.  W  ant  to  hear  who  your  estranged 
wife  is  dating?  Or  listen  in  on  your  competitor’s  plans?  just  go  down  to  your 
local  high  tech  eleetronies  center  and  buy  the  necessary  eavesdropping 
e(|uipment.  These  illegal-but  hard  to  sto|)-<leviees  are  a  bonanza  lor  ex-(dA 
and  EBI  agents  specializing  in  debugging. 

L,\N1)  BOSSES  KNOW  BEST  by  \V  illiam  Tucker.  The  author  of  Progress 
and  Privilege  argues  that  a  profit-making  economy  is  best  for  protecting  our 
natural  resources.  He  traces  today's  environmental  crisis  to  the  decline  ol 
the  landlord. 

NNI  xmits  1,3  sharp  stories  weekly  direct  to  editor's  (pies.  Eor  a  current 
budget,  please  call  Laura  Bernstein.  2()2/.>1'6-9.3(K). 

network  news,  inc.  (nni) 

224  E  Street,  N.E.,  Washington,  D.C.  20002 


Newspeople 

(Continued  from  page  21) 


Terilyn  McGovern  -Mazza,  promo¬ 
tion  manager  of  EDITOR  &  PUBLISHER 
magazine,  will  be  included  in  the  1983- 
84  edition  of  Who’s  Who  in  Finance  & 
Industry,  published  by  Marquis  Who’s 
Who.  Prior  to  joining  the  magazine,  she 
was  an  executive  with  Hearst  News¬ 
papers.  Her  husband  is  Mario  Mazza, 
director  of  operations  and  programming 
at  WNCN-fm  New  York. 

*  *  * 

Ron  Klein  has  been  named  advertis¬ 
ing  customer  service  manager  of  The  Dis¬ 
patch  Printing  Co.,  publishers  of  the  Col¬ 
umbus  Dispatch  and  agent  for  the  Col¬ 
umbus  Citizen-Journal. 

Klein  joined  the  Dispatch  in  1948  and 
most  recently  was  retail  advertising  sales 
supervisor.  In  his  new  position  he  will 
direct  and  coordinate  advertising  support 
and  service  functions  of  the  newspapers. 
♦  *  * 

Thomas  J.  Kemp,  most  recently  direc¬ 
tor  of  marketing  and  advertising  for  the 
Arkansas  Gazette,  Little  Rock,  has  formed 
Tom  Kemp  and  Associates,  a  marketing 
consulting  firm  for  media,  retailers  and 
other  clients.  The  firm  is  consulting  with 
the  Arkansas  Democrat  in  various  market¬ 
ing  areas. 


SPORIS 

EDITORSt 


Now  you  can  cover  high 
school  sports  in  a  cost- 
efficient  way  never 
before  possible. 

Box  scores,  game  notes, 
schedules,  individual 
and  team  leader  reports 
and  more.  All  at  your 
fingertips  and  all  within 
your  sports  news 
budget. 

For  more  information 
on  this  exciting  new 
computer  service,  call 
(314)  739-8259  or  write  to 
Sports  Stats,  10902 
St.  Charles  Rock  Road, 
St.  Ann,  MO  63074. 


ESa/TORlS 
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Editorial  appointments  at  the  Paterson 
(N.J.)  News  are: 

Karen  S.  Ferriday,  previously 
associate  editor  of  the  Morristown  (N.J.) 
Daily  Record,  to  city  editor. 

Donna  Ventimiglia,  a  reporter,  to 
assistant  city  editor. 

Delia  Radovich,  a  copy  editor  and 
police  reporter,  to  news  editor. 

S.  Scott  Rohrer,  from  the  copy  desk 
to  editorial  page  editor. 

*  * 

Guyer  E.  Candy  was  named  director 
of  administrative  services  for  Call- 
Chronicle  Newspapers,  Allentown,  Pa. 
The  new  position  gives  Candy  responsi¬ 
bility  for  all  corporate  staff  departments. 
He  will  be  succeeded  as  advertising  direc¬ 
tor  by  Francis  L.  Shields,  who  headed 
advertising  sales. 

Donald  J.  Belasco,  circulation  man¬ 
ager,  was  promoted  to  circulation  direc¬ 
tor  to  succeed  Alfred  Trinkle,  who 
was  elected  a  corporate  vicepresident. 

*  ♦  * 

Jeffrey  D.  Bierig,  an  account  execu¬ 
tive  with  Daniel  J.  Edelman  Inc.,  Chica¬ 
go,  has  joined  the  Chicago  Tribune  as  a 
public  relations  associate. 

♦  *  * 

Teri  a.  Dorfman  was  named  market¬ 
ing  director  of  Tampa  Bay  Business 
Weekly.  The  past  seven  years  she  has 
been  with  the  Tampa  Tribune,  most  re¬ 
cently  as  advertising  supervisor  for  re¬ 
gional  editions. 

*  *  « 

Susan  M.  Sease  was  promoted  to 
business  manager  of  The  Greenville 
(S.C.)  News-Piedmont  Co.,  succeeding 
Jordan  Whichard,  who  became  gener¬ 
al  manager  of  the  Stanton  (Va.)  Leader 
newspapers.  Personnel  manager  since 
July,  1980,  Sease  will  have  management 
responsibility  for  employee  relations  and 
administrative  services,  in  addition  to 
personnel,  insurance  and  purchasing. 
She  currently  is  enrolled  in  the  MBA 
program  at  Furman  University. 

* 

Don  McAlister  has  returned  to  the 
Taylor  (Tex.)  Daily  Press  as  editor.  He 
was  editor  from  October  of  1979  to  July, 
1981,  and  since  then  has  been  associate 
publisher  of  the  Cushing  (Okla.)  Daily 
Citizen.  In  addition  to  management  of  the 
news  department,  he  will  assume  direct 
management  responsibilities  for  the  pro¬ 
duction  departments  and  manage  some  of 
the  seven  weekly  publications  of 
Taylor  Newspapers. 

♦ 

Gerald  Guibor,  former  copy  editor 
with  the  Portland  Oregonian,  has  joined 
the  staff  of  the  Fresno  (Calif.)  Bee. 

«  «  « 

Dorothy  Fisher,  former  city  editor  of 
the  Henderson  (Tex.)  Daily  News,  and 
for  a  number  of  years  on  the  public  rela¬ 
tions  staff  of  Disney  Studios  and  Disney¬ 
land,  was  named  entertainment  editor  of 
the  Conroe  (Tex.)  Daily  Courier. 


Rob  English  was  named  publisher  of 
the  Naples  (Fla.)  Star.  He  was  general 
manager  and  vicepresident  of  MPG  Com¬ 
munications,  Plymouth,  Mass. 

*  *  * 

Stephen  T.  Horlander  was  named 
genera]  manager  of  the  El  Paso  Shopping 
Guide,  a  shopper  publication  within  the 
CDM  South  group  of  Harte-Hanks  Com¬ 
munications,  Inc.  Horlander,  who  was 
with  R.L.  White  Co.  Inc.,  a  subsidiary  of 
the  American  Broadcasting  Company 
publishing  division  in  Louisville,  Ky., 
succeeds  Lyn  Bunch,  who  joined  the 
Harte-Hanks  Pennysaver  in  Southern 
California. 

^ 

Joanna  Martiska,  formerly  a  repor¬ 
ter  for  the  Litchfield  County  Times,  New 
Milford,  Conn.,  joined  Adams,  Rickard 
&  Mason  advertising  agency  in  Glaston¬ 
bury,  Conn.,  as  a  public  relations  writer. 


Frank  S.  Baker,  84,  a  former 
vicepresident  and  general  manager  of  the 
Yonkers  (N.Y.)  Herald  Statesman,  died 
March  21.  He  was  with  the  newspaper 
from  1937  to  retirement  in  1970. 

♦  *  ♦ 

John  H.  Colburn,  70,  retired 
vicepresident  for  corporate  development 
of  Landmark  Communications  Inc.,  died 
February  1 .  His  career  spanned  55  years 
and  including  service  as  foreign  corres¬ 
pondent  and  general  executive  in  New 
York  with  the  Associated  Press,  manag¬ 
ing  editor  of  the  Richmond  Times- 
Dispatch,  and  publisher  and  editor  of  the 
Wichita  Eagle  and  Beacon. 

4 

Robert  John  Alander,  74,  a  former 
advertising  director  of  the  Charlotte 
News  and  The  Observer  and  subsequent¬ 
ly  vicepresident  and  director  of  commun¬ 
ity  affairs  for  Knight  Publishing  Co., 
when  he  retired  in  1974,  died  March  26. 
«  * 

Sheward  Hagerty,  52,  a  senior  edi¬ 
tor  at  Newsweek  magazine  and  former 
features  editor  of  the  New  York  Daily 
News,  died  February  27. 

:|c  9t(  :(( 

Robert  D.  Price,  78,  editor  of  the  AP 
Log  for  18  years  and  subsequently  head 
of  the  book  division,  after  holding  a 
variety  of  Associated  Press  news 
assignments  in  New  York,  died  Febru¬ 
ary  13. 

♦  *  ♦ 

Roy  I.  Newborn,  63,  died  February  3. 
He  was  chairman  of  the  board  of  New¬ 
born  Enterprises  Inc.,  which  operates  the 
Altoona,  Fayette  County,  Lewistown 
and  Progressive  News  agencies  in  Penn¬ 
sylvania  and  chairman  of  the  board  of  the 
Book  Store  Inc.  He  earlier  had  worked  as 
circulation  manager  for  the  New  York 
Herald  Tribune,  New  York  Post  and  Bos¬ 
ton  Herald  Traveler. 

EDITOR  &  PUBLISHER  for  April  16,  1983 


Deaths 


22 


Notes  on  people 


Miami  specuiation 


The  “Talk  &  Predictions”  column 
for  Florida  Trend  magazine’s  March 
issue  took  due  note  of  speculation  about 
a  successor  to  “gruff  Miami  Herald 
editor  John  McMullan.”  The  magazine 
is  owned  by  Times  Publishing  Com¬ 
pany,  St.  Petersburg. 

McMullan  “has  given  notice  of  his 
intent  to  retire  and  go  fishing  come  this 
summer.” 

The  job  being  “one  of  the  most  visi¬ 
ble  and  powerful  in  Florida  journal¬ 
ism,”  the  magazine’s  handicappers  see 
several  “contenders”  for  the  post  at 
Knight-Ridder  Newspapers’  flagship: 

David  Lawrence,  a  Floridian  and 
now  executive  editor  of  the  Detroit 
Free  Press; 

James  Naughton,  assistant  managing 
editor  of  the  Philadelphia  Inquirer; 

Robert  Ingle,  former  Herald  manag¬ 
ing  editor,  now  executive  editor  of  the 
San  Jose  Mercury; 

Heath  Meriwether,  Herald  managing 
editor; 

John  Carroll,  former  Inquirer  metro¬ 
politan  editor,  now  editor  of  the  Lex¬ 
ington  (Ky.)  Herald; 

Larry  Jinks,  Knight-Ridder’s  chief 
corporate  editorial  executive. 

Aboard  “The  Zoo  Plane” 

Garry  Trudeau,  who  went  on  sabbi- 
tical  from  his  “Doonesbury”  comic 
strip  “to  take  a  breather”  from  dead¬ 
lines  just  hasn’t  been  sitting  around 
doing  that.  Columnist  Liz  Smith  in  the 
New  York  Daily  News  reports  Fox  film 
executives  “are  happily  thumbing 
through”  a  screen  play  by  Trudeau  cal¬ 
led  “The  Zoo  Plane.” 

The  subject  matter  is  about  media 
folk  who  follow  the  President  of  the 
United  States. 

When  he  took  leave  of  the  newspaper 
strip  the  first  of  the  year  Trudeau  had 
included  working  on  an  experimental 
musical  version  of  “Doonesbury”  as 
part  of  his  agenda. 

Back  to  Anchorage 


B.  Dale  Davis,  who  spent  the  current 
academic  year  in  Anchorage  as 
Atwood  Professor  of  Journalism  at  the 
University  of  Alaska,  has  accepted  an 
invitation  to  stay  on  for  a  second  year. 

Davis,  vicepresident  for  communica¬ 
tions  at  the  Philadelphia  Bulletin  when 
the  newspaper  folded  early  last  year, 
held  several  top  posts  during  nearly  20 
years  there  including  Sunday,  manag¬ 
ing  editor  and  executive  editor.  He  was 
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named  vicepresident  in  1980. 

Teaching  was  not  new  to  Davis  when 
he  went  to  Alaska.  He  taught  at  the 
University  of  Pennsylvania  and  orga¬ 
nized  and  participated  in  numerous 
seminars  for  working  journalists  spon¬ 
sored  by  the  America  Press  Institute, 
American  Society  of  Newspaper  Edi¬ 
tors  and  American  Newspaper  Pub¬ 
lishers  Association. 

During  the  current  school  year, 
which  ends  in  mid-May,  Davis  taught 
newswriting  and  reporting  courses  and 
developed  a  new  course  on  the  role  of 
mass  media  in  society. 

Davis  will  be  back  in  the  East  for  the 
summer  and  then  return  to  Anchorage 
for  next  term.  One  new  assignment  he 
has  accepted  is  serving  on  the  board  of 
Media  History  Digest. 

The  Atwood  Chair  is  funded  by  an 
annual  gift  of  $100,000  made  by 
Anchorage  Times  editor  and  publisher 
Robert  B.  Atwood  and  Evageline 
Atwood. 

Newspaper  family  awards 

Three  New  Jersey  high  school 
seniors,  all  honor  students,  have  been 
named  1983  recipients  of  the  Donald 
and  Flora  Borg  Merit  Scholarship 
Awards.  Each  one  will  receive  $8,000 
toward  their  college  tuitions  in  the 
program  established  as  a  tribute  to  the 
late  owners  of  The  Record,  Hacken¬ 
sack.  The  scholarships  go  to  students  in 
Record  families. 

Malcolm  A.  Borg,  chairman  of  the 
board  of  The  Record  and  son  of  the  late 
owners,  presented  the  certificates  to 
Margaret  Ann  Ahearn  of  Ridgewood 
High  School,  Carolyn  Brown  of  Pater¬ 
son  Catholic  Regional  High  School  and 
Emily  Beth  Gorlin  of  Westwood  High 
School. 


The  scholarship  winners,  shown  with 
Borg,  ore  from  left:  Margaret  Ann 
Ahearn,  Emily  Beth  Gorlin,  and  Caralyn 
Brown. 

Ahearn,  daughter  of  managing  editor 
James  Ahearn,  is  a  dancer,  member  of 
the  student  congress,  and  student  rep¬ 
resentative  on  Ridgewood’s  Family 
Life  Education  and  Affirmative  Action 
committees. 

Brown,  daughter  of  home  delivery 
manager  James  Brown,  is  a  staff  writer 
and  photography  editor  of  the  student 
newspaper,  art  editor  of  the  literary 
magazine,  a  member  of  the  student 
council  and  manages  the  football,  bas¬ 
ketball  and  softball  teams. 

Gorlin,  daughter  of  assistant  news 
editor  Robert  Gorlin,  is  editor-in-chief 
of  her  WHS  student  newspaper,  a 
member  of  the  French  National  Honor 
Society,  and  performs  with  her 
school’s  marching  and  concert  bands, 
and  several  other  youth  orchestras. 

Reston  at  Notre  Dame 

James  Reston,  New  York  Times  col¬ 
umnist,  will  give  the  first  annual  Red 
Smith  Lecture  in  Journalism  at  the  Uni¬ 
versity  of  Notre  Dame  April  20.  The 
lecture  has  been  established  as  a 
memorial  to  Smith,  a  Notre  Dame 
alumnus  who  was  with  the  Times  when 
he  died  last  year  at  the  age  of  76,  having 
spent  a  half  century  as  a  sportswriter 
and  columnist. 


NEWSPAPER  SALES  NEGOTIATIONS 


Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

at  AN  PA 


P.  O.  Box  7133,  Shawnee  Mission,  KS  66207 
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Anilox  offset  in  Burlington  County: 
a  process  that  looks  very  viable 


Several  years  ago,  engineers  at  the 
American  Newspaper  Publishers  Asso¬ 
ciation  Research  Institute  in  Easton, 
Pa.  extended  the  design  concept  of  the 
ANPApress  letterpress  inking  system 
to  the  offset  process.  They  built  an  ani¬ 
lox  inking  system  which  would  fit  into  a 
Goss  Metroliner  press  and  scheduled 
installation  in  the  New  York  Times 
Carlstadt,  N.J.,  printing  plant. 

It  was  about  that  time,  however,  that 
the  Times  decided  to  embark  on  the 
conversion  to  offset  of  its  New  York 
City-based  letterpress  units.  The  Times 
believed  that  because  the  conversion 
would  be  taking  printing  units  out  of 
production,  it  could  not  afford  to  give 
up  half  of  a  Goss  Metro  unitin  Carlstadt 
for  research  and  devlopment  purposes. 
So  the  ANPA/Rl  re-scheduled  installa¬ 
tion  of  the  inking  system  in  a  Metro  at 
Newhouse  Newspaper’s  Portland 
Oregonian. 

The  anilox  inking  system  was  instal¬ 
led  in  one  of  the  Oregonian’s  1974  Goss 
Metros  and  was  placed  in  production. 
Production  Director  James  Rogers  re¬ 
ports  that  the  system  worked,  but  there 
were  problems  with  ink  starvation  and, 
at  times,  overall  print  quality.  The  ani¬ 
lox  system  was  run  for  four  months  in 
Portland,  until  ANPA/RI  and  the  news¬ 
paper  decided  that  design  modifica¬ 
tions  were  necessary.  At  that  time,  the 
RI  decided  to  search  for  a  newspaper  in 
the  Easton  area  which  would  be  willing 
to  install  the  modified  system.  Portland 
was  simply  too  far  away  and  travel  was 
too  expensive. 

About  a  year-and-a-half  ago,  the 
Burlington  County  (N.J.)  Times,  a  Cal¬ 
kins  newspaper  in  the  Philadelphia  sub¬ 
urbs,  was  chosen  as  the  new  test  site. 

Fred  Warner  of  the  RI  reports  that 
the  inking  system  was  refitted  with  a 
tungsten-carbide  anilox  roller,  replac¬ 
ing  a  chromium  roller,  and  an  oscilla¬ 
tion  system  for  the  new  roller. 

On  a  Sunday  morning,  a  crew  of  four 
machinists  and  two  RI  engineers  r't- 
moved  the  ink  train  on  one  side  of  a 
Metro  unit  and  installed  the  anilox  sys¬ 
tem  in  nine  hours.  It  went  into  produc¬ 
tion  the  following  day. 

Times  production  director  George 
Botsko  reports  that  quality,  at  first, 
was  acceptable  at  slow  speeds.  But  as 
the  press  moved  faster,  ink  starvation 
became  apparent.  While  looking  over 
the  unit  with  the  press  shut-down  in  the 
middle  of  the  run,  Botsko  noticed  that 
water  from  the  flicker-blade  dampening 


if*lf  across  the  ink  tray,  and  he  beheld  ex- 

irHllyZOri  ^OUilZym  cellent  print  quality,  as  a  result,  the  ink 

■  ■  I  fitted  with  an  ink  recirculation 

IfCS  V©f*V  VIdOIG  system.  Starvation  is  no  longer  a 

'  problem. 

system  on  the  Metro  was  flowing  down  Botsko  believes  there  are  still  some 
the  anilox  roller  into  the  ink  tray.  He  design  flaws  in  the  inking  system,  but 
started  up  the  press,  ran  a  putty  knife  (Continued  on  page  25} 


GEORGE  BOTSKO,  production  director  for  the  Times,  soys  the  secret  to  long 
doctor  blade  life  in  the  anilox  inking  system  is  setting  it  with  a  minimum  of  pressure 
against  the  anilox  roller. 

Ft.  Lauderdale  to  test  flexo  press 

The  Tribune  Company’s  News  and  Sun-Sentinel  Company  of  Fort 
Lauderdale  and  the  Windmoeller  &  Hoelscher  Company  of  West 
Germany  have  announced  an  agreement  to  join  in  a  research  and 
development  project  involving  the  flexographic  printing  process. 

In  the  first  phase  of  the  project,  W&H,  in  consultation  with  Koenig  & 
Bauer,  will  design  and  construct  a  four-unit  flexo  press  with  two  color 
decks.  The  press  will  be  tested  in  Lengerich,  West  Germany  in  early 
1984.  It  will  then  be  dismantled  and  shipped  to  Fort  Lauderdale,  where 
current  plans  call  for  it  to  be  re-installed  and  running  in  daily  production 
of  the  Fort  Lauderdale  News  and  Sun-Sentinel  by  the  latter  part  of 
1984. 

Commenting  on  the  agreement,  Byron  C.  Campbell,  president  and 
chief  executive  officer  of  the  News  and  Sun-Sentinel  Company,  said, 

“The  purpose  of  this  project  is  to  determine  the  viability  of  utilizing  the 
flexographic  process  for  the  printing  of  our  daily  newspapers. 

Noteworthy  here  is  the  fact  that  the  Fort  Lauderdale  News  and 
Sun-Sentinel  will  be  the  first  newspapers  in  the  nation  to  run  a  complete 
flexo  press.’’ 

He  explained  further,  “In  essence,  this  mutual  research  and 
development  project  has  been  structured  with  a  specific  end-rej.dlt  in 
mind.  That  is,  the  adapting  of  the  flexographic  process  to  the  printing  of 
our  newspapers.  If  successful,  the  potential  benefits  of  this  process  will 
result  in  less  waste,  less  energy  consumption,  less  maintenance  and 
improved  environmntal  conditions.’’  Campbell  also  said  he  believes  the 
venture  will  help  to  produce  a  printing  result  equal  to  offset  together 
with  the  advantages  of  less  show-through  and  no  rub-off. 

W&H  is  currently  installing  a  Journalflex  flexo  unit  at  the  Providence 
Journal-Bulletin,  however,  the  Fort  Lauderdale  project  represents  the 
first  effort  among  U.S.  newspapers  to  print  an  entire  product  by 
flexography. 
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( Continued  from  page  24 ) 
he  says  they’re  minor,  and  could  be 
easily  corrected.  “We  do  have  bugs,” 
he  says,  “but  this  thing  is  operating  and 
it  does  work.” 

So  far,  the  paper  has  realized  savings 
in  printed  waste,  energy  and  labor  in¬ 
volved  with  ink  preset  on  conventional 
units.  However,  the  savings  have  not 
been  quantified.  Botsko  reports. 


Diagram  of  the  inking  system  at  the  Burl¬ 
ington  County  Times. 

however,  that  saleable  copies  are  pro¬ 
duced  after  only  seven  impressions.  On 
the  conventional  Metros,  start-up 
waste  runs  from  200  to  1,000  copies. 

So  far,  the  Times  has  not  changed  its 
original  doctor  blade  —  it  has  lasted 
through  some  500,000  impressions. 
The  secret,  says  Botsko,  is  to  set  the 
blade  with  minimum  pressure  so  it  just 
“shears  off,”  not  “scrapes  off,”  ex¬ 
cess  ink  from  the  anilox  roller. 

Botsko  says  he’d  consider  convert¬ 
ing  all  seven  units  and  two  half-decks  to 
the  anilox  inking  system  should  the  de¬ 
sign  flaws  be  corrected.  Among  the 
flaws  are  the  design  of  the  ink  tray, 
which  loses  ink  from  the  rear  when  the 
press  is  run  at  high  speeds. 

ANPA/RI  plans  to  remove  the 
oscillation  system  from  the  roller  in  the 
near  future,  reasoning  that  the  original 
starvation  problem  was  corrected  with 
the  installation  of  the  tungsten-carbide 
roller,  which  is  oliophilic  —  it  repells 
water  from  the  dampening  solution. 

Meantime,  out  in  Portland,  Rogers 
says,  “I  think  the  design  is  solid  —  I 
would  definitely  take  another  crack  at 
it.” 

And  Warner  says  the  RI  is  “very 
optimistic  about  it.  It’s  proven  itself  for 
letterpress  (ANPApress).”  He  says 
he’s  “confident  it  will  lead  to  the  same 
quality”  as  conventionally-inked 
offset,  but  he  believes  that  in  order  to 
prove  the  technology  “it’s  going  to  take 
somebody  who  has  a  little  experimental 
adventurism.” 


'The  TRIPLE-I  Pagination  System  enables 
the  PASADENA  STAR-NEWS  to 
publish  the  only  comprehensive 
daily  sports  newspaper 
country." 

Rolph  S.  Roth 
President,  Production 
Knight-Ridder  Newspapers,  Inc. 

Miami,  Florida 


"EDITOR  &  PUBLISHER  magazine,  an 
Jan,  1, 1983,  called  the  operation  of 
Information  International  Inc.'s  News¬ 
paper  Pagination  System  (NPS)  at 
Knight-Ridder's  STAR-NEWS  in^ 
Pasadena,  Calif.,  the  'single  develop¬ 
ment  in  newspaper  production  in  1982 
which  overshadowed  all  others.' 

"Production  speed,  staff  time  and 
flexibility  gained  from  use  of  the  NPS 
has  been  the  key  to  the  launch  of  the 
unique  new  daily  ALL  SPORTS  edition 
of  fhe  STAR-NEWS,"  says  Mr.  Roth.  ^ 
"Every  morning,  ALL  SPORTS  gives 
Southern  California  readers  up  to  52 
pages  of  sports  news,  photos,  scores 
and  racing  results— more  than  any 
other  daily  newspaper. 

"Knight-Ridder  Newspapers,  Inc., 
would  not  have  considered  launching 
a  new  product  like  ALL  SPORTS  if  the 
TRIPLE-I  Pagination  System  had  not 
been  operating  so  successfully." 


□□□ 
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INFORMATION  INTERNATIONAL^ 

For  0  free  Special  Report  on  Newspaper  Pagination  at  the  Pasadena  STAR-NEWS, 
check  Reader  Service  Card  or  write  to  Arnold  Sorenson,  Communications  Director, 
Information  International,  Inc  ,  5933  Slouson  Ave.,  Culver  City,  CA  90230 
or  coll  our  soles  office  in  your  area: 
ATLANTA  (404)  428-3189,  CHICAGO  (312)  541-5460,  DALLAS  (214)  980-0554, 
DENVER  (303)  741-1015,  LOS  ANGELES  (714)  833-8075,  NEW  YORK  (212)695-8280, 
SAN  JOSE  (408)  248-5055,  WASHINGTON,  D  C  (703)  790-8360, 
LONDON,  ENGLAND,  Byfleef  01 1-44-9323-40538 
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New  facsimile  system  transmits 
camera-ready  art  in  90  seconds 


When  Charles  Dow  and  Edward 
Jones  first  began  to  report  financial 
news  back  in  1882,  they  had  to  rely  on 
the  technology  of  the  day  to  rush  the 
news  to  a  small  number  of  influential 
clients  in  the  Wall  Street  area.  A  group 
of  scribes  using  flimsy  tissue-and- 
carbon  paper  packets  would  produce 
some  25  handwritten  bulletins  at  a  time, 
which  were  then  immediately  hand- 
delivered. 

This  method,  though  somewhat 
primitive,  met  the  partners’  primary 
objective  —  to  gather  business  news 
and  disseminate  it  as  quickly  as 
possible  —  for  a  while.  Then  as  de¬ 
mand  for  the  bulletins  grew,  new  tech¬ 
nology  had  to  be  found  to  get  the  news 
out  while  it  was  still  fresh  enough  to  be 
timely.  So  in  1887,  Dow  and  Jones  ac¬ 
quired  one  of  the  then  new  handcrank- 
ed  revolving  cylindrical  presses  that 
carried  a  line  of  type  in  each  of  16  slots. 
Two  years  later,  they  purchased  their 
first  real  printing  press. 

The  first  issue  of  the  Wall  Street 
Journal  appeared  on  July  8, 1889,  num¬ 
bered  four  pages,  sold  for  two  cents  and 
carried  advertising  that  cost  20  cents  a 
line.  Today,  the  Journal  publishes  four 
regional  editions  (Eastern,  Midwest, 
Southwest  and  Western). 

The  news  and  advertising  materials 
that  make  up  any  edition  of  the  Journal 
travel  a  complex  route  from  New  York 
to  the  various  printing  centers  located 
nationwide.  Once  a  Journal  story  has 
been  written  and  edited,  it  is  transmit¬ 
ted  by  facsimile  from  the  New  York 
wire  room  to  plants  in  Chicopee,  Mass, 
and  Dallas,  Texas,  where  it’s  entered 
into  a  computer,  then  sent  electronical¬ 
ly  to  another  computer  in  South  Bruns¬ 
wick,  N.J.,  which  transmits  the  story 
via  phone  lines  to  high-speed  photo¬ 
composition  typesetters  in  each  of  the 
Journal’s  main  production  plants. 

Integral  to  the  rapid  transmission  of 
information  via  satellite  is  a  complex 
network  of  sophisticated  computers 
and  telecommunications  equipment. 
This  network  serves  as  the  paper’s  cen¬ 
tral  nervous  system  controlling  the 
flow  of  news  from  reporters  via  compu¬ 
ters  into  print.  One  of  the  latest  addi¬ 
tions  to  this  computerized  network  is 
the  NEC  high-speed  digital  facsimile 
System  111-C. 

According  to  Virgil  Carden,  national 
plant  communications  manager  at  Dow 
Jones’  administrative  and  technical 
headquarters  in  South  Brunswick, 
N.J.,  “We  were  very  impressed  with 
the  System  111-C  from  the  start.  What 
really  sold  us  on  it,  however,  was  the 
extremely  high  resolution  and  fine  copy 
quality.’’  Notes  Carden,  “We  were  in 


the  market  for  a  facsimile  system  that 
could  primarily  be  used  to  transmit 
advertising  material  from  one  plant  to 
another.  Since  we  were  talking 
‘camera-ready’  art,  it  was  essential  that 
the  copy  quality  be  excellent.’’ 

The  NEC  NEFAX  System  111-C 
selected  by  Dow  Jones  can  transmit 
digitally  to  other  CCITT  Group  111 
machines  at  a  speed  of  90  seconds  per 
page  while  providing  resolution  of 
400  x  400  lines  per  inch.  (At  speeds  of 
20  seconds  per  page,  resolution  is 
100  X  200  Ipi.)  The  unit  also  features 
downward  compatibility  with  the  slow¬ 
er  CCITT  Group  II  analog  machines 
which  Dow  Jones  utilizes  for  payroll 


purposes,  as  well  as  for  transmission  of 
classified  ads  for  typesetting. 

In  the  autumn  of  1982,  20  System 
III-Cs  were  installed  at  the  Journal’s 
offices  and/or  plants  in  New  York,  Chi¬ 
cago,  Dallas,  Naperville,  111.,  Orlando 
and  Palo  Alto.  In  addition,  Dow  Jones 
also  has  System  IIl-Cs  (referred  to  as 
N701s)  operating  out  of  its  European 
offices  (London  and  Heerlen,  the 
Netherlands)  for  the  Wall  Street 
Joumal/Europe. 

The  Journal  primarily  uses  the  units 
for  two  purposes:  daily  transmission  of 
what  it  calls  “new  issue  ads’’  (block 
ads  announcing  the  issuance  of  new 
stock  by  a  company),  as  well  as 
artwork  (such  as  line  art,  charts, 
graphs,  etc.).  In  both  cases,  speed  and 
copy  quality  are  of  the  essence. 

Says  Carden,  “When  it  comes  to 
new  issue  ads,  many  times  we  don’t 


THE  NEC  SYSTEM  lll-C  facsimile  system  in  the  Wall  Street  Journal's  wire  room 
both  receives  and  transmits  copy  and  artwork. 
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ANPA/RI  move  to  Reston  spawns 
new  software  consulting  firm 


receive  notification  til  5:00  p.m.  the  day 
before  the  ad  is  to  run.  Now  with  the 
new  NEFAX  system,  ads  transmitted 
and  received  are  camera-ready,  there¬ 
by  assuring  that  they  will  run  the  next 
day.”  He  also  notes  that  since  the 
transmission  speed  is  just  90  seconds 
for  an  average  ad  in  the  high  resolution 
mode  —  as  opposed  to  1 8  to  20  minutes 
with  the  older  drum-type  facsimiles  — 
the  Journal  can  now  forward  the  ads 
nationwide  if  necessary  at  a  much  low¬ 
er  cost. 

The  system  is  also  used  to  transmit 
graphics.  The  Journal  uses  graphs, 
charts  and  line  art,  especially  on  its 
Second  Front  (front  page  of  Section  2). 
Here,  too.  System  III-Cs  are  utilized 
daily.  “Many  times,”  says  Carden, 
“an  important  news  story  for  which  we 
need  line  art  will  break  late  from  the 
New  York  office.  We  now  have  the 
capability  to  transmit  the  required  illus- 
trations  to  all  editions  within 
seconds  —  again,  camera-ready  —  so 
that  they  can  run  the  next  day.” 

While  System  III-Cs  are  primarily 
used  to  forward  advertising  and  art 
material  to  all  four  U.S.  editions,  they 
are  also  compatible  with  the  NEC  Sys¬ 
tem  III-Cs  in  Europe.  Generally,  mate¬ 
rial  from  the  U.S.  for  inclusion  in  the 
Journal’s  new  European  edition  is  sent 
regularly  via  pouch.  Recently,  though, 
due  to  an  east  coast  blizzard  on  Feb. 
11th  that  shut  down  all  air  traffic  for 
two  days,  information  essential  to  the 
Feb.  14  edition  was  sent  via  facsimile  to 
the  Journal’s  facility  in  Heerlen,  the 
Netherlands,  in  time  to  meet  the  copy 
deadline. 

The  System  III-C’s  compatibility 
with  other  NEC  NEFAX  digital  Sys¬ 
tem  III  units  and  analog  System  II’s  is 
particularly  useful  to  the  Journal  since 
it  also  ha§  in  operation  in  the  U.S.  five 
System  Ills  and  some  75  System  IIs. 
“Due  to  the  overall  versatility  and 
compatibility  of  the  unit,”  says  Car¬ 
den,  “it  can  be  used  for  multiple  pur¬ 
poses,  in  addition  to  its  two  primary 
applications.”  For  example,  while  all 
payroll  information  is  transmitted  be¬ 
tween  outlying  plants  and  the  Journal’s 
administrative  headquarters  in  South 
Brunswick,  N.J.,  via  Group  IIs  and 
Ills,  if  a  malfunction  occurs,  the  III-Cs 
can  be  relied  upon  as  back-ups. 

The  System  III-C,  when  fully  loaded, 
can  both  send  and  receive  without  an 
operator  being  present.  A  built-in  auto¬ 
matic  document  feeder  can  handle  up 
to  40  originals.  Equipped  with  two  pap^ 
er  sizes  (S'A"  wide  and  10"  x  14'0,  it 
automatically  adjusts  to  the  size  of 
documents  being  sent.  Notes  Carden, 
“This  frees  our  people  from  having  to 
hand  feed  the  unit  page-by-page  and 
reduce  certain  oversize  documents  — 
a  time-consuming  and  monotonous 
chore  —  and  allows  them  to  attend  to 
other  more  important  matters.” 
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Richard  Cichelli,  Bill  Miller  and  Nor¬ 
man  Lippincott  will  not  be  moving  this 
spring  to  Reston,  Va.  with  their  col¬ 
leagues  from  the  American  Newspaper 
Publishers  Association  Research  Insti¬ 
tute  in  Easton,  Pa.  Instead,  armed  with 
a  grant-in-aid  from  the  state  of  Pennsyl¬ 
vania  and  it’s  most  prestigious  educa¬ 
tional  institutions,  they’ll  be  setting  up 
shop  on  the  campus  of  Lehigh  Uni¬ 
versity  with  a  mission  to  market  Layout 
’80,  ANPA’s  electronic  page  dum¬ 
mying  system,  for  which  they  have  a 
vendor  license. 

The  new  firm.  Software  Consulting 
Services,  is  headed  by  Cichelli  and  his 
partner,  Martha  Cichelli,  also  his 
spouse.  Cichelli  developed  the  soft¬ 
ware  for  Layout  ’80,  and  he.  Miller  and 
Lippincott  have  provided  the  installa¬ 
tion,  training  and  support  for  Layout 
’80  while  they’ve  been  with  ANPA/RI. 

The  Layout  ’80  package  SCS  is  de¬ 
livering  includes  an  ad  order  entry  sys¬ 
tem,  and  ad  scheduler  and  page  dum¬ 
mying  software.  The  software  can 
operate  as  a  stand-alone  system,  or  it 
can  be  interfaced  with  other  pagination 
and  advertising  system  software.  Cur¬ 
rently,  the  firm  is  working  on  the  inter¬ 
face  of  Layout  ’80  with  newspaper  sys¬ 


tems  such  as  Hastech’s  NewsPro, 
PagePro  and  GraphPro  systems,  Tri- 
ple-I’s  Newspaper  Pagination  System, 
Collier-Jackson’s  AIMS  system, 
among  others.  They’re  also  working  on 
adapting  the  software  to  run  on  Digital 
Equipment  Corporation’s  VAX  line  of 
mini-computers. 

SCS  will  market  Layout  ’80  in  two 
forms,  as  a  software  package  to  be  in¬ 
stalled  on  a  newspaper’s  existing  com¬ 
puter  and  as  a  stand-alone  hardware/ 
software  combination  package. 

Though  they’re  already  out  in  the 
field  with  four  newspaper  installations 
scheduled  over  the  next  four  weeks,  on 
May  2,  SCS  will  take  occupancy  of  a 
1,200  square-foot  office  in  the  Ben 
Franklin  Technical  Center  125,  Suite 
One,  Murray  H.  Goodman  Campus, 
Lehigh  University,  Bethiehem,  Pa. 
18018.  Thanks  to  the  grant  from  the 
state,  Pennsylvania  State  University, 
the  University  of  Pennsylvania,  Lehi^ 
and  Carnegie  Mellon  University,  SCS 
will  be  paying  $3  a  square-foot  for  the 
space  and  will  have  access  to  financial, 
legal  and  small-business  counseling. 
The  program  is  part  of  a  state  effort  to 
foster  the  growth  of  high-tech  indus¬ 
tries  in  Pennsylvania. 


Goss: 

A  modular  system 
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The  Goss  Headliner  Offset 
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Replace  letterpress  units 

Totally  new  press 
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The  Headliner®  Offset  press  is  designed  to  provide 
the  excellent  print  quality,  high  productivity  and 
reliability  traditional  with  Goss  presses. 

Goss  Products 

Graphic  Systems  Division 

Rockwell  International 

3100  South  Central  Avenue 

Rockwell  International 

...where  science  gets  down  to  business 

Chicago,  Illinois  60650 

312/656-8600.  Telex  253478. 
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R/bak*  PSA  II,  a  compressible  printing  plate  backing 
material  with  pressure  sensitive  adhesive  on  both 
surfaces,  and  PSAT,  a  transfer  adhesive,  are  available 
from  ROGERS  CORPORATION,  Rogers,  Conn. 

PSA  II  can  be  used  with  flexographic  molded  rubber 
or  photopolymer  plates  for  wide  or  narrow  web 
printing.  The  product  can  be  used  in  one  of  two  ways: 
as  a  compressible  press  cylinder  cover  or  as  a 
mounting  tape  for  the  print  cylinder. 

Currently  available  in  .030",  .040",  or  .060" 
thicknesses,  the  PSA  II  product  has  an  aggressive 
adhesive  for  the  press  cylinder  surface  which  removes 
cleanly  when  the  job  is  finished.  On  the  plate  surface,  a 
less  aggressive  adhesive  is  used.  This  adhesive  permits 
repositioning  of  plates  for  correct  registration  and 
provides  good  bond  strength  when  firm  application 
pressure  is  applied.  Both  adhesives  are  rubber  based 
and  are  easily  cleaned. 

The  PSA  II  product  offers  significant  cost  reduction 
because  it  allows  the  use  of  thinner  plates,  says  Warren 
F.  Taylor,  Rogers’  marketing  manager,  printing 
products.  For  example,  typical  compressible  wide  web 
plates  are  .065"  to  .095"  thick  with  a  .030"  to  .060"  PSA 
II  compressible  element. 


ComprttsiMe 
Plate  ttiickness  •  067~ 
PSA  II  material  -  OM' 


Standard 

Plate  ttiiciiness  ■  107" 
Printer  s  tape  -  020' 


PLATE  PERFORMANCE  COMPARISON 


Rogers’  second  product,  PSAT  is  a  .004"  transfer 
adhesive  consisting  of  '/i  mil  polyester  coated  with 
adhesive  on  either  surface.  PSAT  is  compatible  with 
any  R/bak  product. 

With  the  same  adhesive  system  as  PSA  II,  PSAT  has 
an  aggressive  adhesive  on  one  surface  which  allows  the 
printer  to  mount  plates  on  the  R/bak  foam  surface  or  to 
the  polyester  surface  of  a  R/bak  cylinder  cover.  Its 
other  surface  has  a  less  aggressive  adhesive  which 
allows  repositioning  of  plates. 

«  ]|c  4c 

Remote  diagnostic  capability  operable  from 
INFORMATION  INTERNATIONAL,  INC.  (triple  !) 
United  States  field  service  offices  will  allow  the 
debugging  of  time-critical  customer  software  problems 
on-site. 

The  current  service  commitment  to  Information 
International  customers  will  continue  with  a  field 
service  ^engineer  or  customer  support  specialist  first 
attempting  to  solve  the  problem  on-site. 

But  for  cases  that  cannot  be  duplicated  on  other 
equipment,  and  for  problems  that  are  interfering  with 
production,  the  engineer  or  specialist  may  arrange  for  a 
remote  debug  of  the  customer  system  by  triple-I’s 
Culver  City,  California  software  support  stj^. 

Once  the  link  has  been  established,  a  programmer  in 
Culver  City  will  monitor  operations  at  the  customer  site 
and  try  to  locate  the  software  difficulty.  The 
programmer,  where  appropriate,  will  install  a 


temporary  patch  to  solve  the  problem  until  updated 
software  can  be  sent  to  the  site. 

Tests  of  the  new  equipment  have  been  used  to 
successfully  solve  software  bugs  for  customers.  A 
primary  advantage  of  the  new  communications  link 
between  field  site  and  home  office  is  the  significant 
time  savings  for  customers  in  a  critical  production 
situation. 

♦  *  ♦ 

MYCRO-TEK,  of  Wichita,  Kans.,  has  donated  a 
Mycro- Vision™  7000  video  display  information  system 
to  the  Research  Institute  of  the  American  Newspaper 
Publishers  Association  in  Reston,  Va. 

The  presentation  was  made  March  17  by  Mycro-Tek 
general  manager  Jake  Sorg  and  national  video  sales 
manager  Terry  Borchers. 

This  is  Mycro-Tek’s  second  equipment  donation  to 
ANPA.  The  company’s  first  donation  in  1979  included 
four  major  components  of  the  Mycro-Comp™ 

Front-End  System:  four  video  display  terminals,  an 
AdComp  display  ad  terminal,  controller,  floppy  disk 
drive,  and  online  interfaces  to  a  typesetter,  line  printer, 
reader  punch  and  slow  speed  wire. 

“ANPA’s  Research  Institute  is  one  of  the  most 
highly  respected  centers  in  the  country  for  newspaper 
and  telecommunications  research,”  Sorg  said.  “We 
have  a  very  high  regard  for  the  studies  and  equipment 
reports  they  produce.” 

The  Mycro- Vision  7000  will  be  placed  in  ANPA’s 
demonstration  room  at  Reston.  Later  this  spring,  it  will 
be  interfaced  to  the  Mycro-Comp  Front-End  System 
for  research  and  demonstration  of  newspaper-video 
applications. 

The  video  display  information  system  will  be  used 
for  a  variety  of  purposes,  both  inhouse  and  at  remote 
sites,  according  to  Kathleen  Criner,  director  of 
telecommunications  for  ANPA. 

“Visitors  to  ANPA  have  the  opportunity  to  become 
acquainted  with  all  types  of  newspaper  and 
telecommunications  equipment,”  Criner  said.  “In 
addition,  ANPA  sponsors  training  seminars  for 
members  and  provides  hands-on  experience  with 
equipment  from  many  vendors.  We  offer  these 
seminars  both  at  Reston  and  at  various  conferences 
around  the  country,  in  an  effort  to  acquaint  people  with 
new  technologies.” 


Goss  Community  presses  employing  two  EBWAY 
INDUSTRIES  products,  Calajust  10  and  Full  Page 
Compensator,  can  stop  the  press,  measure  the  degree 
of  misregistration  and  move  the  cylinders  for  accurate 
color  register  while  the  press  is  stopped.  This  can 
result  in  accurate  color  registration  with  up  to  80%  less 
makeready  waste,  according  to  Ebway,  located  in 
Wauconda,  Illinois. 

Ebway  LC-2400  Full  Page  Compensators  give  exact 
digital  positioning  by  means  of  a  mechanical  counter. 
By  extracting  the  exact  position  from  the  counter  and 
measuring  the  degree  of  misregister,  proper  corrections 
can  be  made. 

Ebway  Calajust  10  Ten  Side  Circumferential 
Adjustment  allows  the  pressman  to  bring  in  10  side 
register  with  a  single  move  of  the  pointer  on  a 
calibrated  scale.  A  calibrated  glass  is  supplied  in  order 
to  read  the  exact  amount  of  misregister.  The  old 
cut-and-try  method  of  registration  is  eliminated. 
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Paper  industry  shows 
signs  of  resurgence 

After  more  than  a  year  of  serious 
recession  in  the  paper  and  paperboard 
production  business,  the  industry  is 
beginning  to  show  signs  of  recovery, 
according  to  paper  industry  executives 
who  gathered  recently  in  New  York  for 
the  American  Paper  Institute’s  annual 
Paper  Week  conference. 

“Confirming  its  role  as  a  harbinger  of 
business  change,  paper  and  paperboard 
production  advanced  at  a  good  clip  dur¬ 
ing  the  first  two  months  of  the  year,’’ 
said  Louis  F.  Laun,  API  president  at 
the  opening  session  of  the  Paper  Week 
conference. 

“Gains  of  3%  in  paper  output  and  6% 
in  paperboard  over  year  ago  levels  indi¬ 
cate  that  both  the  industry  and  the  eco¬ 
nomy  are  in  a  recovery  phase,’’  he 
observed. 

Laun  also  noted  that  other  paper 
industry  developments  of  significance 
include: 

•Reduction  of  6%  from  year  ago 
levels  in  energy  costs  resulting  from 
both  price  declines  and  a  continuing 
improvement  in  energy  efficiency. 

•Inventory  reductions  by  paper  and 
paperboard  end  users  in  1982  followed 
the  patterns  of  the  economy  in  general. 
As  a  result,  overall  inventories  are  now 
reasonably  aligned  with  customer 
needs. 

•About  100  mills  negotiated  new 
labor  contracts  in  1 982 ,  calling  for  more 
moderate  wage  increases  averaging 
6.9%  in  the  first  year,  6.5%  in  the 
second  and  6.3%  in  the  third. 

•According  to  current  surveys, 
spending  for  plant  and  equipment  will 
total  $6.2  billion  this  year,  about  4% 
ahead  of  last  year’s  outlay  of  $6  billion. 
With  a  faster  pace  of  recovery,  these 
outlays  may  increase  even  more. 

“Among  the  paper  grades  with  the 
strongest  gains  in  production  in  early 
1983  remain  in  printing  papers,  where 
support  derives  from  the  paper  require¬ 
ments  of  the  growing  service  industries 
as  well  as  the  continued  strong  demand 
for  computer  and  office  copies  papers,’’ 
Laun  said.  “Coated  paper 
demand  this  year  should  benefit  from 
the  recent  increases  in  retail  sales 
which  should  encourage  more  advertis¬ 
ing.  Newsprint  production  however, 
was  down  slightly.’’ 

Imports  of  paper  and  paperboard 
amounted  to  7.5  million  tons  in  1982, 
4.5%  below  the  1981  total.  About  87% 
of  this  volume  represents  newsprint 
imports,  most  of  which  come  from 
Canada.  Newsprint  imports  of  6.5 
million  tons  last  year  were  6.4%  below 
year  ago  levels.  Part  of  this  decline  re¬ 
flects  efforts  of  newspaper  publishers  to 
work  off  inventories  built  in  1981  in  anti¬ 
cipation  of  labor  negotiations. 
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Canadian  newsprint  production 
off  5%  in  January,  9%  in  February 


Canada’s  newsprint  production  in 
February  fell  9%  from  a  year  ago  and 
5%  from  January  because  of  continued 
sluggish  demand  in  world  markets, 
stated  the  Canadian  Pulp  and  Paper 
Association. 

The  association  said  Canadian  mills 
produced  653,000  metric  tons  of  news¬ 
print  in  February  compared  to  717,000 
tons  in  the  same  month  in  1982  and 
685,000  metric  tons  last  January. 

Canadian  mills  operated  at  84% 
capacity  in  February  compared  to  95% 
capacity  a  year  ago  and  81%  capacity  in 
January. 

Exports  to  the  United  States  were 
down  10%  in  February  1983,  falling  to 
446,000  metric  tons  compared  to 
494,000  metric  tons  a  year  earlier.  In 
January,  1983,  445,000  metric  tons 
were  shipped  to  the  U.S. 

Worldwide  exports  were  605,000 
metric  tons  in  February,  off  13%  from 
the  6%,000  metric  tons  shipped  a  year 
earlier.  Total  exports  were  unchanged 
from  January’s  totals. 

The  Canadian  association  said  U.S. 
mills’  newsprint  production  totaled 
378,000  metric  tons  in  February,  the 
same  as  last  year,  but  was  down  more 
than  6%  from  January’s  total  of  403,000 
metric  tons. 

Inventories  at  U.S.  mills  reached 

AP  members  using 
electronic  carbons 

Back  in  the  old  days  (prior  to  1977), 
Associated  Press  members  met  the 
obligation  to  share  local  news  by  dis¬ 
patching  carbon  copies  of  typewritten 
news  stories  to  the  nearest  AP  bureau. 

Now,  the  AP  finds  that  more  than 
half  its  1 ,350  daily  newspaper  members 
are  sharing  stories  electronically 
through  the  AP  “Electronic  Carbons’’ 
system. 

According  to  the  AP,  of  the  7 16  mem¬ 
bers  that  participate  in  the  system,  41 1 
are  on-line  and  305  are  preparing  to  go 
on-line. 

Newspapers  generate  electronic  car¬ 
bons  by  sending  stories  into  an  AP  re¬ 
gional  computer  via  a  telephone  mod¬ 
em,  provided,  installed  and  paid  for  by 
the  AP.  The  newspaper  must  have  a 
data  port  in  its  computer  system,  some¬ 
times  a  shared  port,  through  which 
stories  can  be  sent  to  AP.  The  news¬ 
paper’s  computer  system  must  be  cap¬ 
able  of  generating  a  signal  compatible 
with  the  standard  wire  service  trans¬ 
mission  header  designed  by  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion. 


147, 3(X)  metric  tons  in  February,  more 
than  three  times  the  inventory  level  of 
47,800  metric  tons  last  year. 

Inventories  at  Canadian  mills,  the 
association  said,  increased  by  17%  in 
February  to  380,000  metric  tons  versus 
325,000  tons  in  February,  1982. 

The  association  estimated  total  U.S. 
newsprint  consumprtion  at  761 ,000  me¬ 
tric  tons  in  February,  a  drop  of  1.7% 
from  a  year  earlier’s  total  of  774,000 
metric  tons  and  down  6%  from  Janu¬ 
ary’s  total  U.S.  consumption  of 
809,000  metri'.'  lOns. 

Stocks  on  hand  with  U.S.  newsprint 
users  declined  to  a  46-day  supply,  or 
1.28  million  metric  tons,  at  the  end  of 
February.  This  is  a  drop  of  21%  from 
February,  1982,  when  stock  on  hand 
reached  a  58-day  supply  of  1 .6  million 
metric  tons. 


The  February,  1983,  total  was  up 
nearly  2%  from  January,  however, 
when  stock  on  hand  was  1.26  million 
metric  tons  for  a  44-day  supply. 


The  American  Newspaper  Pub¬ 
lishers  Association  reports  that  news¬ 
print  consumption  by  U.S.  daily  news¬ 
papers  rose  3.2%  in  January  and  fell 
.7%  in  February.  For  the  first  two 
months  of  the  year,  consumption  was 
up  1.2%. _ 
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...send  for  our  free 
100-page  catalog 

This  new  100-page  illustrated  catalog  contains| 
all  of  the  top-quality  paste-up  supplies  and 
equipment  you  need!  Quantity  pricinq  and 
special  anniversary  bonus  coupons  for  free 
merchandise  in  every  catalog.  Items  shown 
include  assembly  and  light  tables,  storage 
cabinets,  waxers,  trimmers,  vinyl 
envelopes,  border  tapes,  rules 
new  SAU  grid  sheets  and 
perforator  tape.  Special 
automatic  posture  chairs 
and  stools,  computer  copy 
holders  and 
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4640  N  Olcott  Avenue.  Chicago.  IL  60656 
Send  me  the  MPS  100-page  Catalog 
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Syndicates 


By  David  Astor 


UFS  goes  public  with  private  eye  next  month 
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An  overworked  Solly  prepares  to  use  the  typewriter. 


Speed  Walker,  a  San  Francisco  pri¬ 
vate  eye  who  “knows  he’ll  get  his 
man .  .  .  and  maybe  even  a  date,”  is 
the  star  of  a  comic  strip  debuting  May 
2. 

United  Feature  Syndicate  has 
already  sold  “Speed  Walker/Private 
Eye”  to  about  100  newspapers,  includ¬ 
ing  the  Boston  Herald,  Detroit  Free 
Press,  Dallas  Times-Herald,  Seattle 
Times,  San  Francisco  Chronicle, 
Rocky  Mountain  (Col.)  News  and  Balti¬ 
more  Sun. 

The  strip  was  created  by  Cris  Ham¬ 
mond,  who  views  Speed  Walker  as  a 
comic  composite  of  legendary  super 
sleuths  like  Sam  Spade,  Philip  Marlowe 
and  Bull-Dog  Drummond.  Actually, 
Walker  is  not  that  successful  a  detec¬ 
tive.  Creditors  hound  him  and  women 
reject  him.  “But  Speed  never  gives 
up,”  notes  a  promotional  brochure. 

Also  featured  in  the  comic  is  Wal¬ 
ker’s  secretary  Sally  Gelata,  who  does 
not  hesitate  to  talk  back  to  the  “chief 
frustration  in  her  life” — her  bumbling 
boss.  In  one  strip.  Walker  boasts,  “No¬ 
body  pushes  me,  and  1  don’t  scare.” 
Gelata  observes,  “Baloney!”  In 
another  strip,  she  advises  Walker  to 
“can  the  bib”  he’s  wearing  while  eating 
so  that  she  can  make  a  good  impression 
on  the  date  picking  her  up  at  the  office 
for  lunch. 

Sarah  A.  Gillespie,  United  Feature’s 
managing  editor,  comics,  said,  “Sally 
has  been  a  big  hit  in  newspaper  offices 
as  our  salesmen  have  taken  the  strip 
around.  She  speaks  the  working 
woman’s  language.  1  think  Sally  is  des¬ 
tined  for  any  number  of  office  bulletin 
boards.”  (For  more  on  the  depiction  of 
women  in  comics,  see  the  feature  story 
on  page  31.) 

Then  there  is  Lieutenant  Lou 
Arches,  Walker’s  police  department 
contact.  Arches  is  certain  about  one 
aspect  of  police  work:  “You  can’t 


sneak  up  on  a  suspect  if  your  stomach  is 
growling.” 

The  34-year-old  Hammond,  who  re¬ 
sides  in  Sausalito,  Calif.,  was  an  art 
major  at  Foothill  Junior  College  in  Los 
Altos  and  received  his  B.A.  from  San 
Jose  State  in  1 97 1 .  He  has  worked  as  an 
illustrator  and  art  director  in  Palo  Alto 
and  has  been  a  free-lance  cartoonist 
with  publishing  and  advertising 
accounts  since  1973. 

Egg  has  Moon  on  face 

Wooden  eggs  with  the  painted 
likenesses  of  Moon  Mullins  and  his  kid 
brother  Kayo  appeared  on  the  White 
House  lawn  at  the  annual  Easter  Egg 
Roll  earlier  this  month. 

The  eggs,  painted  by  the  “Moon 
Mullins”  comic  strip  father-and-son 
team  of  Ferd  and  Tom  Johnson,  were 
then  placed  in  the  Smithsonian,  where 
eggs  bearing  the  faces  of  other  famous 
cartoon  characters  already  rest. 

About  30,000  children  attended  the 
egg-rolling  contest,  an  event  that  dates 
back  more  than  100  years. 

“Apparently  President  Reagan  likes 
Moon,”  said  Tom  Johnson  in  a  Orange 
Coast  (Calif.)  Daily  Pilot  story  about 
the  Mullins  eggs. 

“Moon  Mullins,”  which  first 
appeared  about  60  years  ago  in  the 
comics  pages  of  the  Chicago  Tribune, 
is  distributed  by  the  Tribune  Company 
Syndicate. 

Women  writers  honored 

Two  syndicated  columnists  were 
among  the  winners  of  the  13th  annual 
Matrix  Awards  given  by  the  New  York 
Chapter  of  Women  in  Communica¬ 
tions,  Inc. 

Mary  McGrory,  whose  political 
commentary  column  is  syndicated  to 
225  newspapers  nationwide,  won  in  the 
newspaper  category.  McGrory  made 


her  debut  as  a  national  commentator  in 
1954  when  she  covered  the  Army- 
McCarthy  hearings  for  the  Washington 
Star.  The  1975  Pulitzer  Prize  winner 
joined  the  Washington  Post  in  1981. 

Jane  Bryant  Quinn  won  in  the  maga¬ 
zine  category.  The  personal  finance 
writer  is  contributing  editor  for  News¬ 
week  and  Woman’s  Day  magazines  and 
does  a  twice-weekly  column  syndi¬ 
cated  by  the  Washington  Post  to  over 
125  newspapers. 

A  luncheon  was  held  April  1 1  in  New 
York  City  to  honor  McGrory,  Quinn 
and  four  other  award  recipients.  They 
were  Maya  Angelou,  the  best-selling 
author  of  such  books  as  /  Know  Why 
the  Caged  Bird  Sings',  Kay  Koplovitz, 
president  and  chief  executive  officer  of 
the  USA  Cable  Network;  Patricia  Mar¬ 
tin,  director  of  marketing  support  for 
the  Warner-Lambert  Company;  and 
Charlotte  Kelly  Veal,  senior  vice  presi- 
dent/director  of  corporate  communica¬ 
tions  at  the  D’Arcy-MacManus  and 
Masius  advertising  agency. 

Comic  angers  Newark 

The  Newark,  N.J.,  City  Council 
unanimously  passed  a  resolution  last 
week  lambasting  the  “Mutt  and  Jeff” 
comic  strip  for  its  “baseless  and  vi¬ 
cious  attack  on  the  city.” 

The  April  4  strip  showed  a  glum  Jeff 
saying  that  he  had  won  the  state  lottery. 
When  Mutt  asked  why  he  seemed  so 
upset,  Jeff  replied,  “I  won  Newark.” 

“Mutt  and  Jeff”  is  distributed  by  the 
Field  Newspaper  Syndicate. 
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Mutt  and  Jeff  discuss  Newark. 

The  comic  represented  the  second 
time  Newark  was  insulted  recently. 
Last  year,  the  Christian  Dior  company 
came  up  with  an  ad  campaign  using  the 
slogan,  “What  would  New  York  be 
without  Dior?  Newark.”  Dior  subse¬ 
quently  apologized  and  offered  fashion 
scholarships  to  Newark  high  school 
students. 
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Changing  roles  for  women  in  comics 


By  David  Astor 

Possibly  the  most  significant  evolu¬ 
tion  in  comic  strips  over  the  past  de¬ 
cade  has  involved  the  way  women  are 
depicted.  Once  mostly  nagging  or  pas¬ 
sive  housewives,  female  cartoon  char¬ 
acters  now  more  accurately  reflect  to¬ 
day’s  changing  society.  Some  hold  re¬ 
sponsible  jobs.  Some  are  single.  And 
some  are  aggressive. 

“Women  are  treated  more  realisti¬ 
cally  than  perhaps  they  were  10  or 
more  years  ago,”  said  Lee  Salem,  edi¬ 
torial  director  for  the  Universal  Press 
Syndicate.  “There  is  an  awareness  that 
they  do  have  different  roles.” 

This  trend  has  partly  resulted  from 
veteran  cartoonists,  such  as  Mort  Wal¬ 
ker,  updating  their  strips.  But  most  of 
the  movement  in  feminist  directions 
has  come  from  a  crop  of  young  progres¬ 
sive  cartoonists  who  began  work  in  the 
1970s  and  ’80s.  The  great  majority  of 
these  new  comics  writers  and  artists 
are  male,  although  there  has  been  at 
least  some  increase  in  women  cartoon¬ 
ists. 

Universal  distributes  the  strips  of 
two  of  these  women — Cathy  Guise- 
wite’s  “Cathy”  and  Lynn  Johnston’s 
“For  Better  or  For  Worse.” 

The  seven-year-old  “Csithy”  was 
cited  by  several  syndicate  executives 
interviewed  for  this  story  as  one  of  the 
prime  catalysts  for  the  comic  strip  in¬ 
dustry’s  updated  treatment  of  women. 

Cathy  is  a  young,  unmarried  junior 
executive  torn  between  feminist  and 
traditional  beliefs.  “1  have  it  all  .  .  . 
the  worst  of  both  worlds,”  she  dead¬ 
pans.  “Cathy,”  which  appears  in  about 
350  newspapers,  was  featured  last  year 
in  a  San  Mateo,  Calif.,  museum’s  car¬ 
toon  exhibit  of  “  10  influential  20th  cen¬ 
tury  cartoon  artists.”  The  museum,  in 
explaining  its  choice,  stated  that  Guise- 
wite  “depicts  realistically,  yet  humor¬ 
ously,  the  trials  of  trying  to  survive  as  a 
‘Woman  of  the  ’80s.’” 

“For  Better  or  For  Worse,”  which 
began  in  1979  and  now  appears  in  about 
450  papers,  is  modern  in  the  sense  that 
it  shows  that  a  “woman  in  the  role  of  a 
housewife  and  mother  can  have  doubts 
about  what  she’s  doing,”  said  Univer¬ 
sal’s  Salem. 


Unliberated  Brian  longs  for  the  old  Cathy. 


Solly  Forth  complains  to  Morcie  about  the  sexist  Ralph. 


The  executive  noted  that  “For  Bet¬ 
ter  or  For  Worse”  and  “Cathy”  have 
an  “air  of  authenticity”  because  they 
are  done  by  women.  But  several  male 
cartoonists  have  managed  to  sensitive¬ 
ly  portray  females. 

There  is  Universal’s  on-sabbatical 
cartoonist  Garry  Trudeau,  who  created 
the  character  of  Joanie  Caucus  for 
“Doonesbury.”  More  recently,  there 
has  been  “Sally  Forth,”  Greg  Ho¬ 
ward’s  strip  starring  a  witty  feminist 
working  mother  who  has  her  husband 
help  her  with  cooking,  shopping  and 
other  chores. 

“It’s  a  very,  very  relevant  strip,” 
said  Steven  Jehorek,  president  and 
chief  executive  officer  of  the  Field 
Newspaper  Syndicate,  which  distri¬ 
butes  the  15-month-old  comic  to  about 
125  newspapers.  He  noted  that  fan  mail 
indicates  that  “an  awful  lot  of  people 
relate  to  it  very  closely.” 

The  Field-distributed  “Marvin,” 
Tom  Armstrong’s  eight-month-old 
strip  that  already  appears  in  over  275 
papers,  also  has  up-to-date  aspects  (see 
feature  story  in  E&P,  March  26).  Mar¬ 
vin’s  father,  for  instance,  is  willing  to 


change  diapers  and  help  with  the 
housework. 

Hi  of  the  29-year-old  “Hi  &  Lois” 
strip  is  doing  more  housework  himself 
these  days  now  that  Lois  is  working 
part-time  in  a  real  estate  office. 

Mort  Walker,  who  does  the  King  Fe- 
atures-distributed  strip  with  Dik 
Browne,  told  E&P  that  he  gave  Lois 
the  job  about  three  years  ago  after  read¬ 
ing  articles  about  the  huge  number  of 
women  entering  the  workforce.  He  also 
received  a  number  of  letters  from 
women  complaining  that  Lois  was  a 
“stereotyped  wife  and  encouraging  me 
to  update  her.” 

“I  said  to  myself,  ‘well,  I  really  am 
behind  the  times,”’  remembered  Wal- 
(Continued  on  page  32) 
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Lois  started  working  part-time  three  years  ago. 
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Women 

(Continued  from  page  31) 


ker.  ‘“(Putting  Lois  to  work)  might 
give  me  new  material  and  new  opportu¬ 
nities  for  humor.’” 

Walker  hasn’t  regretted  the  move. 
“It’s  one  of  the  best  things  we  ever 
did,”  he  said,  noting  that  he  has  re¬ 
ceived  a  lot  of  favorable  mail  about 
Lois  working. 

Walker  still  focuses  on  family  situa¬ 
tions  in  “Hi  &  Lois,”  which  appears  in 
almost  1,000  newspapers.  He  usually 
shows  Lois  in  her  real  estate  job  once  a 
week. 

“Hagar  the  Horrible,”  the  strip  cre¬ 
ated  10  years  ago  by  Walker’s  “Hi  & 
Lois”  partner  Browne,  also  features 
somewhat  of  a  modern  woman — the 
viking’s  daughter  Honi,  who  has  more 
ambition  in  life  than  being  a  housewife. 

King’s  comics  editor  Bill  Yates  cited 
Bill  Hoest’s  “Agatha  Crumm,”  which 
stars  a  billionaire  businesswoman,  as 
another  strip  that  treats  women  in  a 
more  updated  fashion.  The  comic, 
which  began  in  1977,  appears  in  about 
225  papers. 

Yates  noted  that  there  were  at  least 
some  strips  before  the  1970s  that  fea¬ 
tured  women  in  non-traditional  roles; 
he  mentioned  the  employed  Diana  of 
the  King-distributed  “Phantom”  as 
one  example.  Other  pre- 1970s  comics 
starring  women  in  comparatively  mod¬ 
em  roles  were  the  Tribune  Company 
Syndicate’s  “Brenda  Starr”  and  “Win- 
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Bobbi  Harlow  takes  the  initiative  in  'Bloom  County.' 


"Well,  let's  set — the  green  light  meons  'go/  the  yellow 

light  meons  'caution'— ond  I'm  just  coming  to  the 
port  in  the  book  that  tells  about  the  other  one." 

'The  Better  Half'  no  longer  stereotypes 
the  way  it  did  in  this  1964  panel. 

nie  Winkle.” 

Females  in  another  long-time  strip, 
“Peanuts,”  have  “never  been  second 
citizens,”  said  United  Media  Enter¬ 
prises  managing  editor  of  comics  Sarah 
A.  Gillespie.  Charles  M.  Schulz’s  strip, 
distributed  by  United  Media’s  United 
Feature  Syndicate  since  1950,  now 
appears  in  about  1,800  papers. 

Another  United  Feature  strip, 
“Speed  Walker/Private  Eye,”  has  a 
secretary  who  stands  up  to  her  boss 
(see  story  on  page  30).  And  Gillespie 
noted  that  the  women’s  movement 
made  possible  the  sensitive  male  char¬ 
acter  in  Kevin  Fagan’s  “Drabble.” 
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OK.  RICHARD ~ 
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NOW - LET  ME  | 

READ  YOUR  s 
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ever  l<no\Nn 

She’s  the 
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direct,  mde- 
pendent  anc( 
assertive 
I've 

ever  Known 

- z 

I  THINK 
I'LL  WRITE 
TO  MS. 
MAGAZINE 
ABOUT  THIS 


Carol  of  'Hello  Carol'  is  an  up-to-date  single  woman. 


“Norman  Drabble  is  definitely  a  man  of 
the  ’80s,”  said  Gillespie.  “He  couldn’t 
exist  if  the  feminist  movement  didn’t.” 

Over  at  United  Media’s  Newspaper 
Enterprise  Association,  Gillespie 
pointed  to  James  Schumeister’s 
“Levy’s  Law,”  which  stars  a  single 
woman  who  works  as  a  police  officer  in 
a  major  city.  “She’s  a  modem  woman 
who  takes  care  of  herself,”  said  Gilles¬ 
pie,  who  reported  that  the  four-year- 
old  strip  now  appears  in  about  300 
newspapers. 

A  microcosm  of  how  things  have 
changed  in  comics  is  represented  by  the 
Register  and  Tribune  Syndicate- 
distributed  “The  Better  Half.”  Started 
in  1956,  the  panel  for  many  years  de¬ 
picted  the  Harriet  character  doing 
stereotypical  things,  such  as  driving 
poorly. 

“We  realized  that  if  ‘The  Better 
Half  were  to  continue  to  be  good,  it 
would  have  to  continue  to  grow,”  said 
Thomas  E.  Norquist,  the  syndicate’s 
director  of  licensing  and  sales  promo¬ 
tion.  “We  wanted  to  paint  a  true  pic¬ 
ture.” 

So  now,  with  new  cartoonist  “Har¬ 
ris,”  the  panel  shows  Harriet  in  a  more 
positive  way.  “There  are  no  more  driv¬ 
ing  accidents,”  said  Norquist.  “She 
doesn’t  continuously  shop.  She’s  an 
equal  character  on  an  equal  footing 
(with  husband  Stanley).  And  there  has 
been  very  good  response  to  it.” 

Norquist  said  “The  Amazing  Spider- 
Man”  has  changed  since  its  1977  comic 
strip  debut  to  include  more  realistic 
women,  whether  they  be  good  people 
or  villains. 

The  RTS  executive  said  that  there 
are  so  many  good  strips  in  today’s  mar¬ 
ket  that  established  comics  may  risk 
cancellation  by  newspapers  if  they 
don’t  change  at  least  somewhat  to  stay 


relevant  to  readers.  Norquist  asked, 
“What’s  changed  more  in  society  than 
the  role  of  women?” 

As  with  the  other  syndicates  inter¬ 
viewed  for  this  story,  RTS  said  it  would 
like  to  sign  on  more  women  cartoon¬ 
ists.  “Far  and  away  many  more  men 
than  women  submit  comics,”  said  Nor¬ 
quist.  “I  don’t  know  why  this  is.” 

A1  Leeds,  special  projects  manager 
for  the  Washington  Post  Writers 
Group,  did  report  that  he  is  getting 
more  submissions  from  women  than  he 
did  three  years  ago. 

The  syndicate’s  “Bloom  County” 
comic  strip,  by  male  cartoonist  Berke 
Breathed,  features  the  feminist  charac¬ 
ter  of  Bobbi  Harlow.  The  school¬ 
teacher  has  slugged  the  strip’s  sexist 
Steve  Dallas  and  been  sexually  aggres¬ 
sive  with  her  boyfriend  Cutter  John. 
“She  is  modeled  vaguely  after  Berke 
Breathed’s  girlfriend,  who  is  a  medical 
student,”  said  Leeds,  who  reported 
that  “Bloom  County,”  which  began  in 
1980,  now  appears  in  over  420  papers. 

Leeds,  speaking  more  generally, 
said,  “The  more  realistic  portrayal  of 
women  in  comics  is  part  of  the  overall 
realism  that  has  increased  in  strips.” 

David  Seidman,  comics  editor  for  the 
Los  Angeles  Times  Syndicate,  said  the 
increase  in  the  number  of  female  syndi¬ 
cate  editors  may  be  helping  to  increase 
the  realism  of  women  on  the  comics 
pages. 

Discussing  properties  of  the  Los 
Angeles  Times  Syndicate,  art  director 
Bob  Myers  pointed  to  B.  Johnson’s 
five-year-old  “Hello  Carol,”  which 
stars  a  single  woman  in  her  early  30s,  as 
an  example  of  an  up-to-date  comic. 

Seidman  said  the  days  when  women 
in  comics  “lived  and  breathed”  for 
their  men  are  past.  He  noted,  “You  just 
can’t  do  that  anymore.” 
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CIEVEIAND,  OHIO 


Woin  Dealer-m . 

Ploin  Deoler  S 
Press*e,.., 

Press-S... 

...  2,397,254 
1,380,652 

271,462 

47,269 

2,373,102 

1,454,202 

1,371,860 

289  794 

279,614 

64,208 

136,953 

49.212 

Grond  Total . 

3,777,906 

318,731 

5,488,958 

529.987 

NOTE:  Press-e  and  S  lost  publicotion  dote  June  17,  1982. 

DALLAS 

i,  TEX. 

Mews-m . 

....  4,337,452 

270,334 

4,028,174 

199,100 

*News-S. 

2,372,692 

234,809 

2,329,2X 

233,293 

Times  Herold-o/d . 

3,437,764 

327,751 

3,461,015 

101,900 

Times  Herold-S . 

1.848.843 

126.948 

1.888.127 

93.644 

Grond  Totol . 

11,996,751 

959,842 

11,706,516 

627,937 

DENVER. 

COLO. 

Rocky  Mt.  News-m . 

4,334,809 

3,766,515 

•Rocky  Mt.  News-S.... 

1,162,651 

1,046,353 

Post-m ... 

2,635,362 

110,054 

2,788,121 

84,045 

Post-S .... 

1.849.655 

2.095077 

Grand  Totol . 

9,982,477 

110,054 

9,696,066 

84,045 

NOTE:  Rocicy  Mountom  News-m  ond  S  changed  from  six-column  tobloid  to 

seven-column  tabloid  Mar.  2,  1982. 

NOTE:  Post-e  changed  ro  morning  edition  June  7,  1982. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HONOLULU,  HAWAII 


Adwrtiser-m .  2,240,503  2,377,848 

Stor  8olletin-e .  2,277,431  2,225,589 

*Star  Bulletin  & 

Adv»rtiser-S .  1.229.038  1101  &75 

Grond  Totol .  5,744,972  5,705,112 

HOUSTON,  TEX. 

Chronicle-o/d .  5,684,202  289,375  5,M7,415  387,460 

Chronicles  2,151,445  442,237  2,856,188  213,459 

Post-m  4,036,474  245,225  4,010,514  345,143 

•Posts  1.311.118  283.874  1. 454.820  290  000 

Grand  Totol . 13,183,459  1,300,711  13,628,937  1,256,242 

INDIANAPOLIS,  IND. 

News-e .  1,273,738  1,151,345 

Stor-m .  1,588,710  1,428,609 

Stor-S .  843.196  831  177 

Grand  Total .  3,725,644  3,411,131 

LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,431,259  608,093  2,288,997  665,197 

Newsdoy-S .  1.413.601  750.073  1.332.068  887  347 

Grond  Total .  3,844,860  1,358,166  3,621,065  1,552,544 


ATLANTA,  OA. 


Constitution-m . 

.  2,445,575 

355,715 

2,384,186 

384,372 

Journal -e . 

.  2,365,500 

355,867 

2,340,645 

384,372 

Journal  &  Constitution-S  1,824,337 

466,762 

1,667,162 

267,050 

Journal  &  Constitution-sot  486.515 

464.632 

Grond  Total . 

.  7,121,927  1,178,344 

6,856,625 

1,035,794 

NOTE:  Consitution-m  and  Joumol-e  published  5  days  o  week  only. 

BALTIMORE,  MD. 

•News  Americon-S.. 

473,854 

13,280 

548,388 

33,726 

News  Americon-e.... 

799,705 

124,400 

797,079 

28,512 

Sun-m . 

1,630,561 

201,721 

1.632,729 

116,363 

Sun-e . 

1,500,760 

153,346 

1.601,2X 

128,679 

Sun  S 

1.991.607 

IZOQ 

1 .970.445 

144  716 

Grand  Total . 

6,396,487 

662,747 

6,549,871 

451,646 

NOTE:  Sun-e  not  published  on  Feb.  12,  1983,  due  to  snow  conditions. 

BERGEN  COUNTY,  NJ. 

Record-e  . 

.  2,096,605 

376,457 

2,118,106 

322,697 

•Record-S . 

.  1.976.634 

259.584 

1.753.101  . 

IW.AZS 

Grond  Totol . 

.  4,073,239 

636,041 

3,871,207 

513,125 

NOTE:  Record-e  published  5  days  o  week  only. 

BOSTON 

,  MASS. 

Herold-m . 

.  601,494 

731,920 

38,376 

Herold-S . 

.  345,950 

124,152 

474,440 

152,984 

Globe-o/d.. 

2,195,133 

77,084 

2,214,766 

74,118 

•Globe-S... 

2.460.497 

173.960 

2.417.102 

_!£2iS2 

Grand  Totol . 

5,603,074 

375,196 

5,838,228 

448,470 

NOTE:  Effective  Dec.  21.  1982,  the  Boston  Herold  American,  chonged  the 
newspaper  nome  to  the  Boston  Herald. 


BUFFALO,  N.Y. 


Courier  Express-m . 

730,368 

9,928 

Courier  Express-S . 

News-e . 

1,682,045 

352,195 

876,007 

1,874,541 

31,120 

13,966 

News-S . 

1.019.312 

95.872 

—Ami? 

_ aaflflfl 

Grond  Totol . 

2,701,357 

448,067 

3,896,631 

94,014 

NOTE:  Courier  Express-r 

n  and  S  ceased  publication  Sept.  19, 

1982. 

Courier  Post-e . 

CAMDENy  NJ. 

.  1,427,588  115,031 

1,542,936 

53,850 

•tCourier  Post-S . 

.  771.607 

10.872 

763.250 

_ ISiSi 

Grand  Total . 

.  2,199,195 

125,903 

2,306,186 

73,434 

News-e . 

CHARLOTTE,  N.C. 

.  980,232 

1,268,813 

35,952 

Observer-m . 

1,406,909 

414,260 

1,499,875 

327,380 

•Observer-S 

818.543 

209.342 

824.705 

151.618 

Grond  Total . 

3,205,684 

623,602 

3,593,393 

514,950 

NOTE:  News-e  published  5  days  o  week  only.  Lost  sot.  publication  Feb.  27, 
1982 

CHICAGO,  ILL. 

Tribune-o/d .  1,928,964  1,851,334  2,554,816  1,882,178 

Tribune-S.  1,505,389  548,280  1,750,658  749,084 

Sun-Times  m  2,107,087  659,527  2,074,579  550,608 

•Sun  Times  S  699.278  489.600  707.253  431.441 

Grand  Total  6,240,720  3,548,741  7,089,306  3,413,313 

NOTE:  Triburie  oil  day  and  Sunday  changed  from  nine-column  to  six-column 
Oct.  II,  1982 

CINCINFfATI,  OHIO 

Enguirer-m .  1,982,945  38,842  2,442,782 

Enguirer-S  1,254,872  23,680  1,427,824  7,780 

Post-e .  836.198  38.862  1.156.276  _ 

Grand  Total .  4,074,015  101,404  5,026,882  7,780 

NOTE:  Enguirer-m  and  S  and  Post-e  changed  from  nine-column  to  six- 
column  Mar  29,  1982. 
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DETROIT,  MICH. 

Free  Press  m  1,572,614  416,169  1,612,525  219,772 

•Free  Press  S  674,406  161,669  637,498  235,618 

News-o/d  2,062,312  488,289  2,027,034  321,866 

News-S.,  1.310,267  182.060  1  126.163  264.342 

Grand  Total .  5,619,599  1,248,187  5,403,420  1,041,598 

ERIE,  PA. 

Times-e .  986,411  1,010,153  9,472 

•Times  News-S .  856.278  16.944  760  659  29  472 

Grand  Total .  1,842,689  16,944  1,770,812  38,944 

GREENWICH/STAMFORD,  CONN. 

Time-e .  1,225,037  1,243,280  6,720 

Time-S .  514,524  409,002 

Advocote-e .  1,552,238  60,124  1,579,715  88,422 

TAdvocote-S  539.769  _  422  836  _ 

Grand  Totol .  3,831,568  60,124  3,654,833  95,142 

NOTE:  Times-e  &  S  ond  Advocote-e  &  S  treoted  os  not  published  on  Feb.  12 
ond  13,  1983,  due  to  snow  conditions. 

HARTFORD,  CONN. 

Couront-m .  2,250,363  343,812  2,160,408  418,823 

Couront-S .  1,152.992  811.060  1.253.292  366  508 

Grand  Total .  3,403,355  1,154,872  3,413,700  785,331 


NOTE:  Couront  Sunday  Parade  lost  publication  Feb.  28,  1982. 


LOS  AffGELES,  CALIF. 

Times-m .  4,464,478  2,763,162  4,627,041  2,613,439 

Times-S .  2,484,557  1,007,653  2,673,120  1,190.341 

Herold  Exominer-m .  777,254  186,980  936,819  164,739 

Herold  Exominer-S .  212.572  41.544  274  293  51  446 

Grond  Totol .  7,938,861  3,999,339  8,511,273  4,019,965 

NOTE:  Herold'Examiner-e  changed  to  o  morning  edition  June  5,  1982 

LOS  ANGELESJSAN  FERNANDO  VALLEY,  CALIF. 

News-m .  2,475,809  378,435  2,543,000  485,040 

News-S .  860,928  68,828  899.605  120636 

Grond  Total .  3,336,737  447,263  3,442,605  605,676 

LOS  AFfGELESTTORRANCE,  CALIF. 

Doily  Breeze-eS .  2,603,566  2,894,892 

LOUISVILLE,  KY 

Courier- Joumol-m .  1,535,078  252,291  1,572,917  273,869 

Times-e .  1,572,153  465,169  1,709,117  380,889 

Courier- Joumol-S .  1.406.822  16.143  1  423  967  9.033 

Grond  Totol .  4,514,053  733,603  4,706,001  663,791 


(Continued  on  page  34) 


Ad  Expenditure  Trends 
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A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983 

1982 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

February . 

. $  400,676 

332,785 

+ 

67,891 

+ 

20.4 

First  Two  Months 

772,913 

644,594 

-f 

128,319 

+ 

19.9 

Department  Stores 
(Included  in  Retail) 

February . 

85,454 

67,956 

+ 

17,498 

+ 

25.7 

First  Two  Months 

156,345 

124,433 

+ 

31,912 

+ 

25.6 

General 

February . 

.  128,294 

111,389 

+ 

16,905 

+ 

15.2 

First  Two  Months 

253,373 

223,594 

+ 

29,779 

+ 

13.3 

Automotive 

February . 

21,289 

21,033 

+ 

256 

+ 

1.2 

First  Two  Months 

47,325 

41,685 

+ 

5,640 

+ 

13.5 

Financial 

February . 

30,053 

23,609 

+ 

6,444 

+ 

27.3 

First  Two  Months 

79,547 

62,127 

+ 

17,420 

+ 

28.0 

Classified 

February . 

.  204,574 

184,590 

+ 

19,984 

+ 

10.8 

First  Two  Months 

421,367 

378,983 

+ 

42,384 

+ 

11.2 

Total  Advertising 

February . 

.  784,886 

673,406 

+ 

111,480 

+ 

16.6 

First  Two  Months 

1,574,525 

1,350,983 

+ 

223,542 

+ 

16.5 

L/nage — (Cont*d  from  page  33) 


1983 


1982 


1983 


1982 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NASHVILLE,  TENN. 


Bonner-e .  1.143.479  272.512  1,193.586  165,068 

Tennessean-m .  1,155,170  276,992  1,196,651  189,100 

•Tennessean-S .  848.423  136.984  802.731  142.476 

Grond  Total .  3,147,072  686,488  3,192,968  496,644 

NEW  YORK,  N.Y. 

Times-m .  2,686,203  330,786  2,794,779  217,638 

Times  S  3,092,698  1.417.286  2,950,604  1,373,538 

News-m .  1,115,857  1,415,365  1,037,966  1,216,^65 

NewsS  504,274  1,198,742  570,417  1.150,734 

Po!to/d  1.018.550  _  965.886  _ 

Grand  Total .  8,417,582  4,362,179  8,319,652  3,958,875 


NOTE:  Times  momtng  suspended  publications  on  Feb.  24,  1982  due  to  a 
lobor  dispute. 

NOTE:  Times*m,  News-m  and  Post-all  day  treated  as  not  published  on  Feb. 
12,  1983,  due  to  snow  conditions. 


NEWARK,  NJ. 

StorLedger-m .  2,948,520  143,488  2,821,028  143,013 

•Stor  Ledger-S .  2.488.979  207.744  2.247.378  112.992 

Grand  Total .  5,437,499  351,232  5,068,406  256,005 

NOTE:  Stor  Ledger-m  not  published  on  Feb.  12,  1983,  due  to  snow  condi¬ 
tions 

OAKLAND,  CALIF. 

Tribone-m .  1,452,784  208,128  1,740,086  288,849 

•Tribune-S .  760.542  187.888  802.858  7.280 

Grand  Total .  2,213,326  396,016  2,542,944  296,129 

NOTE:  Effective  Oct.  25, 1982,  the  Triburte  chonged  from  an  evening  edition 
to  a  morning  edition. 

ORANOE  COUNTY,  CALIF. 

Register-o/d .  4,282,127  144,568  4,206,624  93,952 

tRegister-S .  1.644.463  _  1.714.600  10.272 

Grand  Total .  5,926,590  144,568  5,921,224  104,224 

PHILADELPHIA,  PA. 

Inquirer-m  1,802,842  399,620  1,895,766  197,999 

Inquirer  S  1,567,903  361,572  1,692,558  356,783 

Newse  941.964  1.025.526  6.800 

Grand  Total .  4,312,709  761,192  4,613,850  561,582 

NOTE:  Inquirer-m  and  Mews-e  treated  as  not  published  on  Feb.  12,  1983, 
due  to  snow  conditions. 

PHOENIX,  ARIZ. 

Arizono  Republic-m .  3,853,234  95,298  3,865,974  162,260 

Arizona  Republic-S .  2,075,024  2,140,530 

Gazette-e...  3.748.066  100.240  3.726.268  163.142 

Grand  Total  9,676,324  195,538  9,732,772  325,402 

PORTLAND,  ORE. 

Oregonian  a/d,S .  4,226,236  4,340,340 

PROVIDENCE,  R.l. 

Bulletin-e..  1,188,616  456,822  1,322,168  530,063 

ioumal-m.  1,409,076  253,401  1,310,801  257,335 

Joumal-S..  1.243.110  99.952  1.267.002  101.232 

Grand  Total .  3,840,802  810,175  3,899,971  888,630 


NOTE:  6ulletin-e  ond  Journal-m  hove  a  combined  Sot.  edition.  Effective  Jan. 
1983  the  linoge  is  snown  only  in  the  Joumal-m.  In  1982,  the  Sat.  linoge  was 
shown  only  in  the  6ulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &Chronicle-m  1,436,380  102,741  1,433,071  91,467 

Democrat  &  Chronicle-S  998,738  64,540  939,422  49,606 


Times  Union-e .  1.280.000  111.991  1.258.627  105.232 

Grand  Total .  3,715,118  279,272  3,631,120  246,325 

NOTE:  Times  Union-e  published  5  days  a  week  only 

SAN  ANTONIO,  TEX. 

Express-m .  2,221,361  174,808  2,273,131  189,260 

Express-News-S .  1,355,795  113,236  1,325,232  84,080 

Express-News  sot  .  691,901  589,208 

Newse  2,054,110  142,208  2,100,181  189,332 

Light-e  1,956,678  180,612  2,146,975  194,516 

•Lights  1,365,594  112,130  1,308,476  89,096 

light  sat  499.710  _  450.568  _ 

Grand  Total  10,145,149  722,994  10,193.771  746,284 


NOTE:  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 
NOTE:  Effective  Oct.  3,  1982,  Express-news-S  discontinued  distributing 
Fomily  Weekly 


SAN  DIEOO,  CALIF. 

Union-m..  2,977,934  293.327  3.004,481  301,991 

•Union-S.  1,469,075  1,485,709  49,912 

Tribune-e  3.147.356  373.798  3.227.502  317.597 

Grand  Totol  7,594,365  667.125  7,717,692  669,500 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,064,119  759.806  2.039,704  505,522 

Exominer-e .  2,038.620  715,014  1,993,067  501,686 

Examiner  4  Chronicle-S  1.138.823  354.476  1.247.216  31Q.96B 

Grond  Totol .  5,241,562  1,829,296  5,279.987  1,318,176 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  JOSE 

,  CALIF. 

Mercury-m . 

.  4,144,971 

375,082 

4,195,633 

362,450 

News-e . 

.  3,210,578 

374,311 

3,140,305 

362,280 

•Mercury-News-S . 

.  1.944,813 

2.087.456 

11.040 

Grand  Total . 

.  9,300,362 

749,393 

9,423,394 

735,770 

NOTE;  Mercury-m  ond  News-e  hove  a  combined  sat.  edition.  The  linage  is 

only  shovm  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Joumal-e . 

.  1,244,692 

90,800 

1,382,533 

71,352 

Times-m . 

.  1,605,485 

90,848 

1.777,667 

103,464 

*Times-S . 

.  913.540 

35.568 

1 .002.968 

_ 39.B4S 

Grand  Total . 

.  3,763,717 

217,216 

4,163,168 

214,664 

SYRACUSE,  N.Y. 

Herald  Joumal-e . 

.  1,389,203 

266,024 

1,235,734 

73,350 

*Herald-American-S. 

.  874,349 

72,204 

864,452 

11,365 

Post  Stondord-m . 

.  1.219,498 

262.458 

1.059.891 

.117.417 

Grand  Total . 

.  3,483,050 

600,686 

3,160,077 

202,162 

TAMPA,  FLA. 

Tribune-o/d . 

.  3,117.732 

3,114,401 

Tribune-S . 

.  1.793.792 

1.639.447 

Grand  Total . 

.  4,911,704 

4,753.848 

NOTE;  Port-run  (weighted)  1983—203,720;  1982—216,058. 

TOLEDO,  OHIO 

Blode-e .  1,464,560  1,381,651 

Blode-S .  1.159.366  1.147.345 

Grond  Total .  2,623,926  2,528,996 

WASHINGTON,  D.C. 

Post-m .  4,611,040  589,349  4,946,080  675,477 

*Post-S..  2.146.440  217.798  2.043.670  440.831 

Grand  Totol .  6,757,480  807,147  6,989,750  1,116,308 


WASHINGTON,  D.C.  JOURNALS 


Alexandrio  Joumal-m .. 

..  858,377 

767,328 

Prince  George's  Joumol- 

•m  747.592 

701,919 

Montgomery  Joumal-m 

781,664 

742,510 

Fairfax  Joumal-m . 

..  872.410 

819,024 

Arlington  Joumal-m . 

..  873.293  _ 

769.220 

Grand  Total . 

..  4,133,336 

3,800,001 

NOTE:  Journals  published  five  days  a  week  only. 

WEST  PALM  BEACH,  FLA. 

Post-e .  2,489,536  241,710  2,456,034  179.158 

Times  e  1.917.874  3.010  1,968,120  1  79.158 

Post  S  1.800.050  142.576  1.547.840  109.830 

Grand  Totol .  6,207,460  387,296  5,971,994  468,146 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch-e .  1,168,549  147,120  1,167,352  103,848 

Reporter  Dispatch-S .  803.444  346.192  804.754  66.816 

Grand  Total .  1,971,993  493,312  1,972,106  170,664 


FEBRUARY  19B3/198Z 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-m .  1,303,883  1,346,125 

Knickerbocker  News-e  862,780  933,229 

Times-Union-S .  598.089  625.396 

Grand  Total .  2,764,752  2,904,750 

NOTE:  Hearst  Newspaper  period  runs  Jon.  24 — Feb.  20,  1983. 

ALTOONA,PA. 

Mirror-e .  1,268,764  1,352,883 

ANAHEIM,  CALIF. 

Bulletin-e .  1,494,780  1,464,316 

BANGOR,  ME. 

Daily  News-m .  829,013  817,791 

NOTE:  ROP  linage  only-inserts  not  included. 

BIRMINGHAM,  ALA. 

News-e .  1,614,564  186,956  1,648,374  276,626 

News-S  1,331,526  1,219,624 

Post-Herald-m .  1.243.718  1.231.874  _ 

Grand  Totol .  4,189,808  186,956  4,099,872  276,626 

BRANTFORD,  ONT. 

Expositor-e .  1,482,269  1,435,512 

NOTE:  Includes  inserts-579,508  lines  in  1983;  479,342  lines  in  1982. 

BRIDGEPORT,  CONN. 

Telegram-m .  1,156,722  1,185,816 

Post-e . 1„292,010  1,344,398 

Post-S .  646.139  712.994 

Grand  Total .  3,094,871  3,243,208 


NOTE:  Sot.  linoge  reported  in  Post-e  figures  only. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BURLINGTON,  VT. 

FreePress-m .  1,273,944  1,328,208 

Free  Press-S .  334,740  251.804 

Grand  Total .  1,608,684  1,580,012 

CALGARY,  ALTA. 

Herold-e .  4,358,088  5,002,653 

CASPER,  WYO. 

Star-Tribune-mS .  1,652,126  1,844,836 

NOTE:  Includes  inserts — 256,032  lines  in  1983;  227,696  lines  in  1982. 
Fomily  Weekly  not  included — 70,626  lines  in  1983;  67,349  lines  in  1982. 

CHICAGO,  IL. 

Herold-m  772,447  321,670  897,400  253,113 

Herold-S  97.276  40.509  148.659  41.930 

Grand  Total  869,723  362,179  1,046,059  295,043 

DOVER,  DELA. 

Delowore  State  News-e  740,401  564,466 

Deloware  State  News-S  391.706  270.736 

Grand  Total .  1,132,107  835,202 

NOTE:  Inserts  not  included. 

EDMONTON,  ALTA. 

Joumol-e .  3,804,116  4,064,901 

FORT  LAUDERDALE,  FLA. 

News  &  Sun  Sentinel-m,e,S  5,864,747  1,386,637  5,656,465  1,263,224 

NOTE:  Includes  preprints.  Parode  linoge  not  included. 

FORT  WORTH,  TEX. 


Star-Telegrom-m .  2,884,482  433,934  2,878,374  678,034 

Stor-Telegram-e .  2,486,948  169,876  2,498,560  741,642 

Stor-Telegrom-S .  1.556.298  170.725  1.706.802  157.178 

Grond  Total .  6,927,728  774,535  7,083,736  1,576,854 

NOTE:  Includes  inserts  ond  zoned  editions 

GREENSBURG,  PA. 

Tribune-Review-m .  1,229,396  1,238,188 

Tribune-Review-S .  955.164  941.668 

Grand  Total .  2,184,560  2,179,856 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,237,016  2,359,842 

LINCOLN,  NEB. 

Joumal-Star-d/S .  1,127,700  1,011,710 

NOTE:  Includes  inserts — 247,366  lines  in  1983;  203,140  lines  in  1982. 

MADISON,  Wise. 

Copital  Times-e .  1,484,667  1,402,336 

State-Journal-m .  1,395,308  1,438,987 

State-Joumal-S .  798.027  765.188 

Grand  Total .  3,678,002  3,606,51 1 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legal. 

MEMPHIS,  TENN. 

Commercial  Appeol-m  2,109,086  741,062  1,828,064  355,278 

Commerciol  Appeal-S .  957,754  287,196  933,982  197,848 

Press-Scimtar-e .  1.401.008  378.210  1.452.640  210.364 

Grand  Total .  4,467,848  1,406,468  4,214,686  763,490 

NOTE;  Effective  Moy  1,  1982  the  Press-Scimtor  chonged  the  format  of  Sol. 


edition  from  stondord  size  9-column  to  a  tobloid  size  7-column  format.  The 
Mon.  thru  Fri.  editors  continue  on  9-column  format. 


MERIDEN,  CONN. 

Record-Journal-m .  839,370  867,286 

MONROE,LA. 

News-Stor-World-d .  1,269,128  1,388,408 

News-Star-World-S .  635.964  663.768 

Grand  Total .  1,905,092  2,052,176 

NOTE:  (^nnett  newspoper  period  runs  Jon.  31 -Feb.  27,  1983. 

MONTREAL,  QUE. 

Gozette-m .  3.2 1 3.322  3,365,267 

leOevoir-m .  436.805  392.301 

Grond  Total .  3,650,127  3,757,568 

NOTE:  Gozette  incudes  T.V.  Times— 43,940  lines  in  1983;  34,498  lines  in 
1982 

NASHUA,  N.H. 

Telegroph-e .  1,519,882  1,419,138 

NEW  BRUNSWICK,  NJ. 

HomeNevrs-e .  1,179,197  1.149,688 

Home  News-S .  807.220  809.189 

Grond  Total .  1,986,417  1,958,877 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1,563,030  1.694,056 

Times  Herold-e .  1.391,138  1,501,920 

Doily  Press-S .  1.051.148  1.070.594 

Grand  Total .  4,005,316  4,266,570 
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Free  papers  denied 
membership  in  NJPA 


SPOKANE,  WASH. 

Spokesmon-Review-m ....  1,330,392  1,243,774 

Spokesman-Review-S .  690,844  696,844 

Chronicle-e .  1.353.128  1.276.912 

Grand  Total .  3,374,364  3,216,708 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger  s .  1,886,836  1,827,644 

NOTE:  Figures  ore  based  on  6-column  ond  10-column  classified 

TOPEKA,  KANSAS 

Copitol  Journol-d .  911,802  965,426 

Copilal-Joumol-S .  421.064  438.585 

Grond  Total .  1,332,866  1,404,011 

TORONTO,  ONT. 

Stor-e .  4,330,937  4,572,419 

Sun-m ..,  2.108.359  2.247.284 

Grond  Total .  6,439,296  6,819,703 

TRENTON,  NJ. 

Times-mS .  1,941,239  1,979,063 

NOTE:  Preprints  not  included. 

TUCSON,  ARIZ. 

Star-m .  2,691,934  2,683,310 

Citizen-e  2,623,782  2,632,182 

Star-S...  1.194.914  1.254.372 

Grond  Totol .  6,510,630  6,569,864 

NOTE:  Sunday  includes  Parade  tinoge. 

TULSA,  OKLA. 

World-m .  1,398,558  1,422,806 

Tribune-e .  1,393,045  1,408,256 

Worid-S .  804,889  845.404 

Grond  Total .  3,596,492  3,676,466 

NOTE:  Figures  are  based  on  6-column  format  and  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e .  3,602,581  3,957,534 

WAUKEGAN,  ILL. 

News-Sun-e .  1,380,106  1,471,358 

WILKES-BARRE,  PA. 

Times-leoder  a/d .  749,301  821,912 

WILMINGTON,  DEL. 

News-Joumal-m,e .  1,584,657  1,474,033 

News-Joumal-S .  880.613  714.861 

Grond  Total .  2,465,270  2,188,894 

WILMINGTON,  N.C. 

Stor-m .  811,090  964,894 

Star-News-S .  435.792  526.596 

Grond  Total .  1,246,882  1,491,490 

WINDSOR,  ONT. 

Star-e .  1,942,915  1,921,599 

WINSTON-SALEM,  N.C. 

Journol-m .  1,334,228  1,339,016 

iournal-S  635,530  607,012 

Sentinel  e  1.251.390  1.263.822 

Grand  Total .  3,221,148  3,209,850 

NOTE:  Part-run  linoge  weighted  by  full-run  revenue  equivolent-- 175,437 
lines  in  1983.  96.154  lines  in  1982.  Comics  not  included. 

WORCESTER,  MASS. 

Gozette-e .  1,047,893  1,109,691 

Telegram-m .  1,001,766  1,038,607 

Telegram-S .  1.084.743  1.077.083 

Grand  Total .  3,134,402  3,225,381 


Conn,  holds  off  on  ad 


At  a  membership  meeting  (April  8),  a 
proposal  to  allow  free  circulation  or 
voluntary  paid  newspapers  as  members 
in  New  Jersey  Press  Association  was 
voted  down  by  319  to  216. 

A  similar  proposal  was  defeated  in 
1980  by  a  vote  of  325  to  120.  A  total  of 
1(X)  paid  weekly  newspapers  and  26 
dailies  belong  to  the  nation's  oldest 
press  association.  Voting  is  weighted 
by  circulation. 

The  ban  on  membership  for  papers 
that  are  distributed  free  of  charge  has 
been  a  hot  issue  in  the  association. 
Many  paid  publishers  in  the  state  fear 
that  admittance  of  free  papers  will  re¬ 
sult  in  a  change  of  the  legal  notice  law, 
which  up  to  now  keeps  non-paid  papers 
and  shoppers  from  qualifying  for  the 
ads. 

A  few  years  ago,  a  free  circulation 
paper,  the  North  Jersey  Suburbanite, 
sued  to  overturn  the  state  statute  which 
defines  a  “newspaper”  as  one  that  has 
a  second  class  mailing  permit  and  a 
minimum  of  25%  non-paid  space.  This 
law,  based  on  U.S.  postal  regulations, 
prevents  shoppers  from  qualifying  as 
legal  newspapers.  NJPA,  which  sup¬ 
ports  the  statute,  joined  the  state  in  suc¬ 
cessfully  defending  the  law. 

Under  the  proposed  NJPA  ammend- 
ment  that  was  defeated  last  week,  free 
newspapers  would  have  to  undergo  the 
same  basic  check  that  is  required  for 
any  second  class  mailed  paid  paper:  the 
local  reporting  staff  filling  a  news  hole 
of  at  least  25%,  a  local  office,  published 
at  least  50  times  a  year  and  audited 
circulation  figures. 

Under  the  new  postal  regulations, 
the  paid  circulation  requirement  means 
less  now.  All  free  papers  have  to  prove 
is  that  at  least  half  of  their  subscribers 
have  requested  to  receive  the  publica¬ 
tion  in  order  to  qualify  for  a  second 
class  permit  under  the  “controlled  cir¬ 
culation”  sub-class. 

The  National  Newspaper  Associa¬ 
tion  recently  added  free  newspapers  to 
its  categories  of  membership.  Free  pap¬ 
ers  are  also  admitted  by  New  England 
Press  Association  and  the  Illinois  Press 
Association. 

sales  tax 


NORFOLK,  VA. 

Virginion-Pilot-m .  2,040,908  158,632  2,060,692  112,919 

Ledger-Star-e .  1,872,657  428,517  1,837,797  361,922 

Virginian-Pilot  & 

Ledger-Star-S .  1.399.983  380.489  1.314.131  293  434 

Grond  Total .  5,313,548  967,638  5,212,620  768,275 

NORTH  BAY,  ONT. 

Nugget-e .  694,978  740,613 

NORTH  PLATTE,  NEB. 

Telegroph-mS .  643,913  661,679 

NOTE:  Includes  Family  Weekly — 67,948  lines  in  1983;  64,999  lines  in  1982. 

OGDEN,  UTAH 

Stondard-Examiner-c .  1,347,538  1,716,716 

Stondard-Examiner-S .  555.424  651.472 

Grand  Totol .  1,902,962  2,368,188 

NOTE:  Sunday  includes  Fomily  Weekly — 70,854  lines  in  1983;  67,340  lines  in 
1982 

OKLAHOMA  CITY,  OKLA. 

Oklohoman-m .  1,649,241  878,259  1,795,594  942,232 

Times-e .  1,643,542  866,012  1,779,538  921,076 

Oklahomans  1.216.444  1.235.816  _ 

Grand  Total  4,509,227  1,744,271  4,810,948  1,863,308 

ORLANDO,  FLA. 

Sentinel  Star-o/dS .  4,334,946  1,260,896  3,789,362  1,136,212 

OTTAWA,  ONT. 

le  Oroit-e .  1,531,772  1,419,301 

PALM  &PRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  1,843,675  1,814,525 

PALO  ALTO,  CALIF. 

Peninsulo  Times 

Tribune-e .  1,213,786  222.698  1,277,430  205,254 

PORTLAND,  MAINE 

Press-Herald-m .  1,019,391  1,009,212 

Express-e .  873,966  903.736 

Telegram-S .  734.740  652.248 

Grand  Total .  2,627,740  2,565,196 

QUEBEC,  QUE. 

leSoleil .  1,647,752  1,761,063 

NOTE:  Inserts  not  included — 480,570  lines  in  1983,  325,252  lines  in  1982. 

READING,  PA. 

Times-m/Eogle-e .  1,157,684  1,119,518 

Eogle-S .  938.897  700.143 

Grand  Total . . .  2,096,581  1,819,661 

NOTE:  Includes  preprints. 

RENO,  NEV. 

Gozette-Joumal-d .  1,652,518  1,614,228 

Gozette-Joumal-S .  273.896  272.594 

Grand  Total  1 ,926,41 4  1 ,886,822 

RICHMOND,  VA. 

Times-Oispatch-m  1,541,072  1,649,602 

Times  Oispatch-S .  1 .287,353  1 .240.872 

NewsLeoder-e .  1.193.896  1.296.118  _ 

Grond  Total .  4,022,321  4,186,592 

NOTE:  Port-run  linoge  weighted  by  full-run  revenue  equivalent — 56,196 
lines  in  1983,  15,877  lines  in  1982.  Comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  1,722,602  1,914,444 

Press-Enterprise-e .  1,367,856  1,596,910 

Press-Enterprise-S .  439.992  461.062 

Grand  Total .  3,530,450  3,972,416 

NOTE:  Parade  linage  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  2,490,978  2,688,812 

NOTE:  Porode  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,333,674  2,478  2,635,444  5,852 

NOTE:  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS .  766,816  834,671 

NOTE:  Includes  Family  Weekly— 68,330  lines  in  1983;  64,985  lines  in  1982. 

SEATTLE,  WASH. 

Post-Intelligencer-dS .  1,618,332  1,696,034 

Times-dS .  3.604.132  3.772.356 

Grond  Total .  5,222,464  5,468,390 


Connecticut’s  legislature  has  put 
“on  the  backburner”  a  bill  to  apply  the 
state’s  7.5%  sales  tax  to  advertising  re¬ 
venues,  said  Carter  H.  White,  pub¬ 
lisher  of  Meriden  Record. 

White  and  E.B.  Barnes,  publisher  of 
Bristol  Press,  are  co-chairman  of  the 
Connecitcut  Daily  Newspaper  Asso¬ 
ciation’s  legislation  committee. 

“The  report  from  our  lawyer  is  the 
tax  is  not  being  pushed  at  this  moment. 


It  seems  to  be  on  the  backburner,” 
White  told  E&P.  “The  decision  made 
by  the  legislature  that  it  was  not  going 
to  be  an  acceptable  tax.” 

White  said  a  proposal  to  tax  circula¬ 
tion  revenues  was  not  in  bill  form  “and 
even  further  on  the  backburner.” 

White  said  the  legislature  is  still  look¬ 
ing  for  ways  to  raise  more  money  and 
the  ad  sales  tax  was  not  yet  a  dead 
issue. 
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ANPA  and  ABC  agree 
to  forge  closer  ties 


In  what  was  termed  a  “very  produc¬ 
tive”  meeting  on  April  5  at  New  York 
Times,  representatives  of  the  Audit 
Bureau  of  Circulations  and  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  agreed  to  work  together  in  devising 
ways  to  modernize  ABC  audit  reports. 

The  Southern  Newspaper  Publishers 
Association,  Newspaper  Advertising 
Bureau,  Inland  Daily  Press  Associa¬ 
tion,  New  England  Newspaper  Asso¬ 
ciation,  International  Newspaper 
Promotion  Association,  International 
Newspaper  Marketing  and  Advertising 
Executives,  and  International  Circula¬ 
tion  Managers  Association  also  were 
represented. 

The  meeting  at  the  Times  formalized 
the  ties  between  ABC  and  ANPA  on 
modernizing  the  audits  which  were 
proposed  by  the  ANPA/NAB  joint  task 
force  to  the  audit  bureau's  board  in 
Palm  Springs  last  February  (E&P,  Feb. 
26,  p.  9). 

“There  was  unanimous  agreement 
that  a  joint  ANPA/NAB  committee 
chaired  by  an  ANPA/NAB  director 
should  meet  with  ABC  directors 
periodically  to  provide  industry  input 
to  the  ABC  board  in  its  deliberations,” 
said  a  statement  issued  by  John  B. 
Lake,  publisher  of  St.  Petersburg 
Times  and  Evening  Independent  and 
head  of  the  ANPA/NAB  taskforce;  and 
Sam  Kennedy,  chairman  of  the  ABC 
Newspaper  Division  and  publisher  of 
Columbia  (Tenn.)  Daily  Herald. 

The  joint  statement  said  that  the 
meeting’s  participants  “recognized 
that  on  many  issues  affecting  the  news¬ 
paper  industry,  it  is  difficult  for  ABC  to 
obtain  a  consensus  and  urged  the 
(ANPA/NAB)  committee  to  assist 
ABC  in  communicating  with  publishers 
concerning  these  issues.” 

The  group  also  agreed  that  the  “cred¬ 
ibility  of  ABC  audits  must  be  pre¬ 
served  while  new  audit  and  reporting 
services  are  being  developed  over  the 
next  few  years.” 

Lake  told  Editor  &  Publisher  the 
new  ANPA/NAB  body  will  be  “a 
standing  committee”  and  that  the  task 
force  has  fulfilled  its  mission  and  dis¬ 
banded.  He  added  that  he  does  not  in¬ 
tend  to  head  the  standing  committee. 

Lake  said  some  of  the  subjects  dis¬ 
cussed  at  meeting  for  modernizing 
ABC  methods  included  auditing  of 
TMC  publications,  reporting  circula¬ 
tion  by  zip  codes,  and  the  possibility  of 
allowing  newspapers  to  promote 
coupons  on  best  food  days. 

He  said  working  out  the  specific 
changes  in  auditing  methods  will  be  the 


work  of  ABC  with  the  advice  of  the 
ANPA/NAB  committee. 

On  the  issue  of  integrating  readership 
data  into  the  audit  reports.  Lake  said 
the  group  took  the  position  that  demo¬ 
graphic  research  should  continue  to  be 
done  by  independent  firms  rather  than 
by  ABC. 

Lake  said  the  group  did  not  discuss 
the  bulk  sales  issue. 

In  addition  to  Lake,  the  ANPA/NAB 
task  force  was  represented  by.  Arthur 
Ochs  Sulzberger,  publisher  of  the 
Times;  K.A.  Baird,  publisher  of  Kitch¬ 
ener  Waterloo  (Ont.)  Record',  and 
Donald  Graham,  publisher  of  Washing¬ 
ton  Post. 

Besides  Kennedy,  representing  ABC 
were  Charles  A.  Tucker,  chairman  of 
the  audit  bureau  and  vicepresident  of 
R.J.  Reynolds  Tobacco  Co.;  David 
Keil,  ABC  president;  Grover  Friend, 
publisher  of  Bucks  County  (Pa.) 
Courier  Times',  E.H.  Wheatley,  presi¬ 
dent  of  Pacific  Press,  Vancouver,  B.C.; 
V.  Donald  Hersam  Jr.,  publisher  of 
New  Canaan  (Conn.)  Advertiser,  Jules 
P.  Fine,  executive  vicepresident  and 
director  of  marketing  services  for  Ogil- 
vy  &  Mather;  and  James  F.  Boynton, 


Flood 

(Continued  from  page  14) 


“We  delivered  most  of  the  Laurel 
run  on  Thursday  morning.  About  3,000 
went  out  with  the  Thursday  evening 
paper,”  McCallister  said. 

The  Laurel  presses  only  have  a  32 
page  capacity,  McCallister  said,  so  the 
American  had  to  “remake”  its  usually 
40-page  paper  to  fit  the  Leader-Call’s 
equipment. 

McCallister  noted  that  the  loss  of 
electricity  knocked  out  the  computer 
system  but  said  there  was  enough  pow¬ 
er  still  available  for  light  in  the  editorial 
offices. 

“Our  reporters  wrote  by  manual 
typewriters  and  sent  some  copy  to 
Laurel.  When  all  else  fails,  they  (manu¬ 
als)  still  work,”  McCallister  said. 

Columbian  a  twice-weekly 

in  Columbia,  Miss.,  with  11,150  cir¬ 
culation,  wound  up  with  21  inches  of 
water  in  its  offices  from  the  Pearl  River 
floods. 

Owen  Lusk,  editor,  said  the  staff  was 
able  to  get  its  computer  equipment  up 
high  enough  to  prevent  damage,  but  the 
carpets  and  floors  were  ruined  by  water 
and  mud. 


manager  of  media  services,  J.C.  Pen¬ 
ney  Co. 

Jerry  Friedheim,  executive  vicepresi¬ 
dent,  and  Robert  Burke,  vp,  industry/ 
public  affairs,  represented  ANPA. 

Charles  B.  Harriman,  president  of 

ICMA  and  circulation  director  of 
Houston  Chronicle,  Scott  C.  Schurz, 
publisher  of  Bloomington  (Ind.) 
Herald-Telephone  and  a  director  of  IN- 
PA;  Rhea  T.  Eskew,  vicepresident- 
newspapers  of  Multimedia  and  presi¬ 
dent  of  SNPA;  and  William  F.  Lucey, 
publisher  of  Lawrence  (Mass.)  Eagle- 
Tribune  and  president  of  NENA;  repre¬ 
sented  their  respective  associations. 

Joseph  Lyons,  publisher  of  Albany 
(N.Y.)  Times-Union  and  Knickerbock¬ 
er  News,  represented  Inland. 

INAME  was  represented  by  Leo 
Kubiet,  advertising  director  of  the  St. 
Petersburg  papers,  and  Art  Wible,  ex¬ 
ecutive  vicepresident  and  director  of 
sales  of  New  York  Daily  News. 

Leo  Bogart,  executive  vicepresi¬ 
dent,  and  Uldis  Grava,  vicepresident, 
marketing,  represented  NAB. 

Others  attending  the  meeting  were 
Bert  Tiffany,  circulation  director,  Los 
Angeles  Times',  John  A.  Wolf, 
vicepresident/marketing,  Dallas 
Times-Herald',  Jerry  West,  president. 
Story  &  Kelly-Smith;  and  Tony  J.  De- 
Imonico,  vicepresident/circulation  for 
Scripps-Howard  Newspapers. 


Phone  service  also  was  out  on 
Thursday. 

He  said  the  Progress  was  able  to  get 
its  Sunday  paper  out  but  it  “was  basical¬ 
ly  all  news.  All  of  our  advertisers  were 
closed  down  and  we  lost  about  90%  of 
our  ad  revenues.” 

The  Progress  staff  piled  up  crates  so 
they  could  paste  up  the  Sunday  paper, 
and  the  employees  “just  got  wet”  from 
standing  knee-deep  in  water,  Lusk 
said. 


A  Massachusetts  superior  court 
judge  has  refused  to  dismiss  a  $1 .8  mil¬ 
lion  libel  suit  by  former  Massachusetts 
Governor  Edward  J.  King  against  the 
Boston  Globe. 

The  newspaper  has  sought  a  sum¬ 
mary  judgment  in  the  suit,  which  King 
had  filed  in  1982  while  still  in  office. 

At  the  time,  the  governor  charged 
that  a  number  of  articles,  editorials  and 
political  cartoons  published  by  the 
Globe  had  libeled  him. 

King  has  joined  the  Boston  office  of 
Hill  and  Knowlton  public  relations 
firm. 


Judge  stays  suit 
against  newspaper 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CHESS 

MONEY 

EX-WASHINGTON  STAR  news-games-profiles  1 
column,  decade  in  forefront  of  coverage.  Cur-  \ 
rent,  past  samples:  Edwin  Albaugh,  6401  Car-  ' 
dinal  Lane.  Columbia  MO  21044.  j 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

COMPUTERS  1 

MOVIE  REVIEWS 

COMPUTERS:  Readers  want  to  know  more  ab¬ 
out  them.  Easy-to-understand  weekly  column 
educates  the  beginner  and  answers  questions 
from  experienced  users.  Featured  in  the  St 
Petersburg  Times.  Jan  Owen,  PO  Box  41826, 
St  Petersburg  FL  33743;  (813)  321-9686. 

COMIC  STRIPS 

EDITORS... it’s  here!  A  unique  new  feature  idea 
you  have  been  looking  for.  Funny?  You  bet.  For 
samples-Blackburn  and  Thomas,  PO  Box 
82447,  Hapeville  GA  30354:  (404)  767- 

4697. _ 

NEWS  SYNDICATE  looking  for  new  daily  comic 
strips,  six  days  per  week,  with  possible  expan¬ 
sion  into  Sunday  color,  ^nd  proposals  to  Faye 
Hunter,  Copley  Newsservice,  POBox  190,  San 
Diego  CA  92112.  _ 


OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 

64501;  (816)  279-9315. _ 

WHAT’S  A  PROVEN  circulation  builder  which 
draws  readers  for  tabloids  and  women's  maga¬ 
zines  alike?  What's  timeless,  always  timely? 
The'howto'-'psych'  articles  which  help  readers 
cope.  Subjects  include  How  To  Achieve  Hap¬ 
piness;  Put  Romance  Back  In  Marriage;  In¬ 
crease  Self-Esteem;  Become  More  Successful, 
etc.  Advice  from  top  experts.  List  of  story  ideas 
&  rates:  Feature  Enterprises,  5217  NW  59th 
Lane,  Gainesville  FL  32606;  (904)  371-7372. 


"Senior  Clinic."  Specialist  treats  medical 
problems  past  middle  life.  Warm,  Witty,  Au- 
thorative.  ^mples.  HFM  Enterprises  INC.  Box 
307,  Edmonton,  Ablerta,  Canada,  T5J  2J7: 
(403)  973-2361. _ 


SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052. 


"GREEN  CROSS:  Does  American  Medicine 
Have  an  Artificial  Heart?"  5-part  series,  free 
preview  copies  now,  FACDATA,  Box  551 ,  Torr¬ 
ance  CA  90503. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 


_ PUZZLES _ 

NEWS  SYNDICATE  looking  for  crossword  puz- 
,  zie  supplier,  six  per  week,  52  weeks  per  year. 

'  For  more  information,  contact  Faye  Hunter,  Co- 
I  pley  News  Service,  PO  Box  190,  San  Diego  CA 

92112. _ 

PUZZLES,  cartoons,  columns;  features  galore. 
Write  and  see.  Dickson,  17700  Western  69e. 

Gardena  CA  90248. _ 

PUZZLES,  WORD  GAMES,  The  most  for  your 
feature  dollar.  Puzzle  Buffs,  1772  State  Road, 

,  Cuyahoga_Falls_OH_44223^_^^_^_^ 

_ REAL  ESTATE _ 

I  HOUSE  CALLS-Miami  Herald.  Dallas  News.  60 
I  other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge  solid  writing  skills."  7th  year.  Box 
18447,  Rochester  NY  14618,  (716)  271- 
6230. _ 

SPORTSMEDICINE 

SPORTS  HEALTH — Now  the  largest  column  on 
sportsmedicine  in  US  by  Boston  Red  Sox  physi- 
1  Clan  William  Southmayd  and  Marshall  Hoff- 
1  man.  First  four  installments  FREE.  8019 
Lewinsville  Rd,  McLean  VA  22102;  (703) 

I  442-9292. _ 

i  SPORTS _ 

SPORTS  LINE— A  column  filled  with  notes  and 
quotes  from  the  world  of  sports.  Available  on  a 
weekly  basis.  If  interested  contact:  Don  Hunt, 
Box  191,  Darby  PA  19023. 

_ TRAVEL _ 

SIMPLIFY  the  way  you  buy  travel  articles.  Now 
you  need  no  longer  depend  upon  hit-and-miss, 
over-the-transom  submissions,  but  are  free  to 
:  pick  and  choose  from  an  extensive  selection  of 
I  outrageously  honest,  unabashedly  intelligent, 
authoritative,  fun-loving,  thought-provoking 
service/destination  articles  by  professional 
travel  journalists.  Non-contractual,  inexpen- 
!  sive  photos  available.  For  samplesand  informa¬ 
tion  contact:  SYNDICATED  TRAVEL  WRI- 
'  TERS,  Box  23,  Boyertown  PA  19512;  (215) 
367-9496. 


I 


ATTENTION:  PUBLISHERS  OF  WEEKLY  NEWSPAPERS 

An  established,  highly  praised  New  York  column  that  encompas¬ 
ses  a  custom-tailored  looksee  into  the  world  of  books,  the  Broadway 
plays,  mini  restaurant  reviews,  gossip,  chatter,  humorous  observa¬ 
tions,  memos  on  movies  and  capsule  interviews  with  top  names  is 
available  ...  AT  NO  COST  TO  YOU. 

Currently  appearing  in  52  papers  with  an  aggregate  circulation  of 
610,000. 

If  and  when  potential  readership  passes  the  one  millionth  mark, 
the  column  stands  to  be  sponsored  by  a  Fortune  500  company. 
Papers  carrying  the  pillar,  will  derive  income  at  close  to  space 
rates. 

The  added  incentive,  besides  informative,  interesting,  exclusive 
material  about  people  and  places  indigenous  to  New  York,  is  your 
NYC  correspondent  acting  as  a  helper  to  those  from  your  area  who 
come  to  the  Big  Apple. 

SAMPLES  GLADLY  SUPPLIED 
CONTACT:  "MIGHTY  MIXTURE" 

(Stevens) 

155  EAST  38th  STREET 
SUITE  6G 

NEW  YORK,  NEW  YORK  10016 
or 

PHONE  (Collect)  (212)  753-1755 


ANNOUNCEMENTS 


ADVISORY  SERVICES 


AIM  FOR  GREATNESS.  Productive  evaluations  I 
of  editorial  content,  projection  and  operations 
by  curator  of  ORIGINAL  George  Polk  Memorial  i 
Awards.  Jacob  H  Jaffe;  (201)  333-8430. 

IT'S  HISTORY  NOW! 

The  Cleveland  Press  ceased  publication  as  of 
Thursday,  June  17th,  1982— but  many  valu-  ! 
able  lessons  live  on.  (Jver  30  years  on  ad  sales  i 
staff  and  in  management  contributed  numer¬ 
ous  successful  ideas  and  substantial  earnings. 
Can  provide  insight  beneficial  to  both  success-  ; 
ful  or  struggling  newspapers.  Mail,  phone,  or 
personal  consultations.  Box  5583,  Editor  & 

Publisher. _ _ 

PRESSROOM  PRODUCTION  Problem  Solv¬ 
ing — offset,  conversions,  letter  press.  Produc¬ 
tion  on  a  timely  schedule.  Call  or  write:  Produc¬ 
tion  Consultants,  29643  Pinto,  Warren  Ml;  . 
(313)  575-9375. _ 

BUSINESS  OPPORTUNITIES 

ADVERTISING/Marketmg  pros.  Help  expand 
celebrity  magazine,  in  major  cities.  Parttime. 
Minimum  investment.  Excellent  return;  (702) 
871-4035.  Star,  1920  Springview  Dr,  Las 

Vegas  NV  89102. _  . 

$1(X).  PAYMENT  for  a  Suggestion  which  is 
used,  as  to  where  a  10-year  collection  of  New 
York  City  newspapers-Times,  News,  Post  can  , 
be  sold.  Box  5584,  Editor  &  Publisher. 


COMBINATION  WEEKLY  and  commercial 
printing  plant.  Grossed  over  $300,000  in 
1982.  Many  profitable  years  before.  Make  best 
offer  above  gross.  Real  estate  also  available  or 
will  lease  on  3  to  5  year  term.  Located  in  Florida  : 
growth  area.  Write  Box  5604,  Editor  &  Pub¬ 
lisher.  j 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan-  | 
ning,  tax,  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert 
N.  Bolitho,  POBox  7 133,  Shawnee  Mission  KS 

66207. _ 

VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
(io,  21  E  Euclid  Av,  Haddonfield  NJ  08033: 
(609)  795-6026. 

NEWSPAPER  BROKERS 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220;  (804)  643- 
7816  or  266-1522, 


within  90  minutes  of  New  Orleans.  $325.0(X). 
$125,000  down  and  owner  financing.  Call  Jim 
Hall  at;  (205)  566-7198  or  (205)  566-0620. 
Wayne  Chancey  Consultants.  PO  Box  86, 
Headland  AL  36345. _ 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 

I  598-0931,  day  or  night. _ 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
I  PO  Box  7133,  Shawnee  Mission  KS 
I  66207.  Office:  (913)  381-8280 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  oublications. 
RkJge  Rd,  Hardwick  MA  01037^  (413)  477- 

60<». _ 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 
Appraisals,  Mergers,  Sales. 

1  No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall _ (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St.  NW 
Washington  DC  20005 
‘  (202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St.  Southboro  MA  (J1772 

_ (617)  481-8562 _ 

i  BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  qualihr  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
i  sale  or  purchase  of  a  property,  you  should  call 
(B13)  733-8053  da/ime;  (813)  446-0871 
n-ighbS:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

NEWSPAPER  CONSULTANTS 

EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep/Proiect  Manager.  Assist 
in  Planning,  Budgets.  Schedule,  Selection  of 
Architects.  Omtractors.  Write  or  Call  Joe  Roili- 
son.  HMR  Associates,  PO  Box  22026,  San 
Diego  CA  92122,  (619)  459-0122. 

WE  ARE  operational  auditors,  management 
analysts,  defining  problems,  opportuni¬ 
ties... offering  you  solutions  and  programs. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultants  for  Newspapers 
1  227B  RR  1  Brookneal  VA;  (804)  376-3021. 

:  NEWSPAPERS  FOR  SALE 

RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis. 
Tremendous  growth  potential.  Established  5 
years.  Gross  $245,000  plus;  (217)  223- 
I  0205. 

'  STRONG  SOUTH  FLORIDA  weekly  with  bi- 
I  lingual  edition;  grossing  $250,000  in  fast-grow 
ing  market.Terms. Contact: E. Rounds, POBox 
'  429,  Hialeah  FL  3301  lor  phone;  (305)  723- 
;  8644. 

^  SMALL  Zone  5  profitable  weekly.  Pleasant  vil¬ 
lage  near  major  cultural  city.  Historic  building, 
terms,  potential.  Box  5605,  Editor  &  Pub- 


SYD  S  GOULD  ASSOCIATES,  INC. 
i  Brings  together  anxious  sellers 
!  and  eager  buyers! 

I  SALES,  SERVICTE.  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 

_ (205)  973-1653 _ 

;  TEXAS  NEWSPAPERS  from  $40,000  to 
I  $750,0(X).  Some  low  down  payment,  owner 
financed.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801  Exposi¬ 
tion,  Austin  TX  78703.  | 

TO  PURCHASE  OR  SELL 
i  A  Midwest  newspaper  property 

I  efficiently  and  professionally  through 

j  newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES  ' 

I  PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

'  Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 

— Appraisals  done  quickly,  reasonably— 


2  WEEKLIES  in  Zone  3.  Gross  revenues 
$425,000.  Attractive  terms,  including  low 
down  and  long-term  financing.  Complete 
equipment  including  press.  New  store  open¬ 
ings  planned.  Group  owner  consolidating  op¬ 
erations.  Call  (415)  344-4212. 

WEEKLY  GROUP  in  Zone  9  grossing  $80,000. 
Excellent  potential  in  beautiful  area  for  mom 
and  pop  team.  Box  5036.  Editor  &  Publisher. 

WISCONSIN  AWARD  WINNING  WEEKLY  gros- 
sed  160,000  in  '82.  Shopper,  central  plant 
shares,  and  building  available.  170,0(X)  by 
owner.  Lodi  Enterprise,  146  S  Mam  St.  Lodi  W 
53555. 

ZONE  1 — two  weekly  newspapers  with  job 
printing.  18,000  circulation,  minority  partner 
in  central  printing  plant.  $1.7  MM  gross,  prin¬ 
cipals  only,  cash  Referred,  estate  settlement, 
b^  offer.  Box  5606,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  April  16,  1983 


CALIFORNIA  RURAL  WEEKLY,  profitable,  i 
Under  lx  gross  at  $68,000  cash.  Box  5144,  I 
Editor  &  Publisher.  I 

NOTHING  COULD  BE  FINER  Than  A  Paper  In 
Carolina!  Or  Georgia  Or  Florida!!  NC, 
$410,000.  SC,  $425,000,  $100,000.  GA, 
$300,000,  $195,000.  FL,  $150,000.  South¬ 
ern  Publishers  Sales,  Box  789,  Flat  Rock  NC 
28731.  Details  to  qualified  buyers  only. 
REMOTE  MOM  AND  POP  WEEKLY;  no  com-  i 
petition;  profitable.  $63,000  cash  or  some  1 
terms;  (707)  983-6853  BKR 

NEWSPAPERS  WANTED  \ 

EXPERIENCED  husband  and  wife  weekly  pub¬ 
lishers  seek  weekly  to  buy  (all  or  51%  or  more) 
with  cash  down  and  owner  financing.  Box 
5608,  Editor  &  Publisher.  ^ 

NON-DAILY  newspaper,  $250,000  to 
$750,(X)0  in  advertisin^circulation  revenues 
sought  by  group  of  community  newspapers. 
Write  Box  M66,  Editor  &  Publisher. 

THIRTY-THREE  year-old  administrative- 
production-advertising-oriented  manager 
seeks  to  purchase  established  weekly  newspap¬ 
er.  (County-seat  preferred)  in  Zones  1,2  or  5. 
Wante  to  assume  ownership  agreement  within 
12-18  month  period  after  the  ropes  of  the  busi¬ 
ness  and  community  has  been  learned.  Salary 
nepHiable.  Reply  Box  5601,  Editor  &  Pub- 

PUBUCATIONS  AVAILABLE 

AVAILABLE  NOW;  "How  to  Purchase  a  News¬ 
paper  and  Succeed."  Be  ready  when  opportun¬ 
ity  knocks.  Inside  details,  appraisals,  tax  tips, 
sample  contracts  by  publisher-editor-broker 
Jay  Brodell.  Details:  Mountain  West  Publishing 
Co,  Box  1841,  Grand  Junction  CO  81502. 

SHOPPING  GUIDES 

ALL  THIS  SHOPPER  NEEDS  is  a  continued 
aggressive  sales  effort.  Be  your  own  Boss  in 
beautiful,  growing  resort  community  of  St 
Simons  Island.  Georgia.  Small  price-Huge 
Potential.  HARPER  AND  ASSOCIATES,  196 
South  Macon  Street,  Jesup,  Georgia;  (912) 
427-7222. 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
tor  a  check  up.  EstilCradIck,  950Parkwood  Dr, 
Dunedin  FL  33528;  (813)  733-1678. 


]  PROFESSIONAL  TELEPHONE  subscription 
sales  sendees.  Pay  only  for  results!  Ken  Gage  & 
I  Associates;  (512)  224-6672. 

TEL-SELTELEMARKETING 

TARGETMARKETING 

Telephone  sales  experts  produced  151,658 
new  subscribers  in  1982. 

QUALITY  ORDERS  AT  A  FAIR  PRICE 
Bruce  Rubino,  Pittsburgh  Press 
i  HIGHLY  EFFICIENT  AND  EFFECTIVE 
1  Bernard  Paliey,  Publisher,  Smithtown  News 
INNOVATIVE-COOPERATIVE-GOOD 
Tim  Whiting,  Washington  Times 
I  FIRST-GOOD  EXPERIENCE 

I  WITH  CONTRACTORS 

i  Fred  Foust,  News  Tribune  Herald,  Duluth 
Rave  Reviews  from  some  of  our  past  and  pre- 
I  sent  accounts.  Our  motto,  "Quality  starts  at  a 
I  fair  price."  For  information,  call  Phil  Pfeffer; 
I  (609)296-8666. 

MARKETING  & 

I  READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE  | 
THROUGH  MARKET  RESEARCH  | 

The  first  goal  of  a  market  research  company  is  j 
to  provide  its  clients  with  accurate  readership  I 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a  I 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just  I 
how  profitable,  productive  and  affordable  re-  I 
search  can  be.  Call  our  Director  of  Newspaper  I 
Research,  Jack  Brodbeck  collect,  at  (305)  I 
746-3335. 

OMNI-RESEARCH 


EQUIPMENT 
&  SUPPLIES 


SHERIDAN  INSERTER— 24P 
Excellent  condition.  Perfect  for  small  daily, 
weekly  or  shopper.  Inserts  3  into  1  at  12,000 
hourly.  We  can  help  on  re-assembly.  Video 
tapes  showing  performance.  Call  Ralph  Long; 
(715)834-3471. _ 

3  ADDRESSOGRAPH  machines.  1  platemaker 
for  Addressograph  machines.  Ready  for  your 
weekly  newspamr's  operation.  Dale  Lambert; 
(803)  546-4lfe. _ 

CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 

MULLER  227  inserter  with  231  C/S. 

6  box  Muller  stitcher  trimmer. 

John  Salerno;  (214)  387-3128. 

PHOTOTYPESETTING 

CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
1  system! 

1  microCOMPOSER  gives  you  com- 

I  puterized  typesetting  plus  a  bus¬ 

iness  computer.  Total  control. 

[  total  versatility.  You  won't  want 
'  less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
I  obsolete  ..  only  the  way  you've 
been  using  it  is. 

[  Let  us  change  all  that. 

Cybettext  Corporation 
Box  860  Areata.  CA  95521 
707-822-7079 


COMPLETELY  REBUILT  Sheridan  MS  and  HH 
I  hoppers  factory  guaranteed. 

I  Sheridan  48  P  Inserter  with  MS  heads, 
i  Sheridan  24  P  Inserter  with  handfly  table, 
i  New  spare  parts  for  Sheridan  Inserter. 

Folded  Edge  First  Delivery  System  for  Sheridan 
Inserters. 

Sheridan  72  P  and  48  P  hopper  loaders. 
Muller  227  and  227  E  Inserters. 

Muller  321  Counter  Stackers. 

Custom-Bilt  Quarter  Folders  and  Rotary  Trim¬ 
mers. 

Kansa  Inserter  with  four  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

I  IDAB  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stackers- 
I  factory  rebuilt. 

Sta-Hi  251  and  257  Counter  Stackers. 

[  Sta-Hi  Telescopic  Truck  Loaders. 

1  Cutler  Hammer  Conveyors,  Bottom  Wraps  and 
Pacers. 

I  Signode  ML2EE  and  MLN2A  Tying  Machines, 
j  YaTe  and  C&D  pallet  jacks. 

I  All  equipment  in  excellent  condition  and  avail- 
!  able  immediately.  Mechanical  installation  ser- 
I  vices  also  provided.  WANTED  TO  BUY:  MAIL- 
!  ROOM  EQUIPMENT  AND  COMPLETE  MAIL- 
j  ROOM  SYSTEMS. 

j  Reply  to  Graphic  Management  Associates, 
j  Inc.,  11  Main  St.,  Southboro  MA  01772. 

I  _ 

FERAG  conveying  systems.  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

I  FERAG  H  500  Counter  Stacker,  completely  re¬ 
built  and  guaranteed,  available  immediately. 
Reply  to:  Graphic  Management  Associates, 
Inc,  11  Main  Street,  Southboro,  Mas¬ 
sachusetts,  Telephone;  (617)  481-8562. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

100  40x48  Round  Heavy  Duty  Super-D  Plastic 
Pallets,  4000  pound  capacity,  $20,000  each. 
Contact:  Craig  Pollard;  (201)  774-7000,  ext 
436. 


INDUSTRY 

SERVICES 

CIRCULATION  PROMOTION 
_ SERVICES _ 

LEVIS  SALES.  Inc.  will  customize  a  short  term 
promotion  for  your  weekly  newspaper,  we'll  pro¬ 
duce  more  new  yearly  subscribers  than  you 
dreamed  possible!  Call  for  details;  (201)  772- 
7002. 

CIRCULATION  SERVICES 

EXPERT  TELEPHONE  SALES  TRAINING  to  in¬ 
crease  order  per  hour  ratio.  Call  THE 
TRAININGWORKS;  (212)  372-7021. 

LEVIS  SALES  SELLS!  The  finest  quality  new 
home  delivery  customers  via  telephone  sales 
and  boy  crews,  national  references,  for  action 
call;  (201)  772-7002. 

MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in  .  .  .Renewal  systems 
in  advance  carrier  and  mail 
programs  .  .  .Phone  and  crew 

solicitations  .  .  .  Voluntary  paid  and  other 
conversion  programs  .  .  .Promotions,  single 
copy  sales,  MBO  and  financial 
management  .  .  .Personnel  development 
and  specialized  training  .  .  .  and  much, 
much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd.  #1X, 
Brunswick  OH  44212;  (216)  225-7440. 


CAMERA  &  DARKROOM 

PAGING  CAMERAS 

1  Robertson  20x24  with  squeeze  lens;  Robertson 
20x24  with  Xenon  lights  and  GAM;  Chemco 
1200  roll  film  camera,  older  but  excellent  con- 
‘  dition;  New  Ark  flip-top  platemakers;  sale  due 
I  to  plant  liquidations,  all  reasonable  offers  con- 
I  sloered.  Contact:  Frank  or  Wayne/Starline; 
(602)267-9481, 

I  SQUeeze  Lenses,  new  and  trade  ins. 
i  Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

I  CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

I  COMPUTER  SOFTWARE 

!  ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II.  12  or  16.  Custom-designed 
;  with  many  time-saving  and  helpful  manage- 
I  ment  features.  Write  for  sample  reports,  etc. 

■  The  Chiefland  Citizen,  PO  Drawer  980,  (jhief- 
I  land  FL  32626.  Phone;  (904)  493-1553. 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  Individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  Publisher  Control  Systems, 
223  West  5th  St,  Shawano  Wl  54166,  (715) 

I  526-6547.  Jim  Sutton  or  Steve  Kuckuk. 

I  CIRCULATION  SOFTWARE— designed  for 
I  small  to  medium  newspapers  and  shoppers, 

!  5(X)  to  30,000  circulation.  One  or  more  pub¬ 
lications.  paid/non-paid,  labels,  all  postal  clas- 
I  ses,  pre-sort,  bundle  markers,  1st  &  2nd  ex- 
I  piration  notices,  cancel,  edit  statistics,  etc, 

I  designed  for  TRS  80  III.  Software  only  $1195. 
I  Send  for  literature:  Gridley  Herald,  AMICO  dis- 
1  tributor,  PO  Box  68,  Gridley  CA  95948;  (916) 
846-3661. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks— $2.50  per  line,  per  issue. 

3  weeks— $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  Insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changee 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  t  P«bililMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PLATEMAKING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
SMI.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


AM  TYPESETTERS.  CompSet  500  with  pro-  I 
cass,  $3500;  510,  $450():  500/504,  $4750; 
510/504,  $5250;  3510/504,  $7500;  4510/ 
504,  $9000;  CompEdit  5810,  $13,900; 
59()0,  $17,900.  WSI;  (216)  729-2858. 


ALPHASCAN  with  Penta  interface,  4  years, 
$8900;  PAPER  TAPE  to  FLOPPY  DISK  CON¬ 
VERTER,  offer;  VCIA  floppy  disk  reader, 
$1750;  Guaranteed,  Bob  Weber;  (216)  831- 
0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  IV,  model  lOBTG.  Excellent 
condition.  Spare  part  kit,  5  film  strips,  4  un¬ 
used.  Processor.  $7900;  (717)  393-1606. 


72001C  HEADLINER  and  fonts  only  $2000. 
Kodak  214  processor,  $350,  supply  of  com- 
gu^phic  spare  parts,  $300;  (609)  662- 


CGTYPESETTERS.  Exec  II,  $1500,  CompJri  ' 
I,  $1750;  II  &  II  Jr,  $1950;  7200,  $1500; 
Comp  IV  HR,  $5750;  ACM  9000,  $1500,  Edit  | 
7500,  $7850;  7700,  $9950;  2750,  $4500; 
Videosetter  Univ,  $18,500.  WSI;  (216)  729-  I 
2858. 


2  COMPUGRAPHIC  Typesetters- 1  model  2961 
Hi-Speed,  1  Font  (8w  point  only);  1  model 
4961  Regular  Speed,  12  fonts  (5yi-12  point) 
plus  canmsters,  replacement  parts  kit.  $1000 
tor  package.  (Contact:  Craig  Pollard;  (201) 
774-7000,  ext  436. 


FOR  SALE:  Two  Harris  2221  Units,  one  Harris 
Intartace,  all  types  of  Harris  Key-caps  Vtz  off 
list,  one  Linotron  202.  Phone,  ask  for  John; 
(614)  294-2059. 


LINOTRON  606,  505  emulator  available, 
$25,000;  HARRIS  2200  Mark  Up  Terminal, 
complete  with  central  processor,  $15,000; 
MERG  FLOPPY  DISK  READER,  $1750. 
Guaranteed.  Bob  Weber;  (216)  831-0480. 


MERGENTHALER  V-l-P  Model-7245-3A.  Has 
been  in  storage,  but  has  been  running.  As  is,  in 
good  condition.  $6200  or  best  offer.  Call; 
(504) 


4)  644-1829.  Ask  for  Phil. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic,  Compug- 
raphic,EEText,  IBM,  Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 

7%  Selling  Commission. .Financing  Available 
All  Equipment  Guaranteed;  (216)  562-3750 


USED  TYPESEniNG  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber,  (216)  831-0480 


2  UNISETTERS  LR,  fonts,  spares,  $6500 
each.  Disk  reader  optional;  Unified  Composer, 
$1800;  AKI  Ultradount,  Pacesetter  program, 
$950;  AKI-PCI  100,  for  Pacesetter,  $650; 
Mark  I  Pacesetter,  Micro  9  lenses,  2  disks, 
Remex  reader,  $650;  (kimpuquik  II  Processor 
with  stand,  clean,  $550;  RC  Processor- 101, 
with  mixing  valve,  $120(). 

CompStan/Walter  Stanton 
Brokers,  Appraisers,  Rebuilders 
Ne^tiated  Rates 
(6(33)  293-7939 
RFD  5  Box  477 
Varney  Point 
Gilford  NH  03246 


UNISETTER  HR,  3V5  years,  DEK  and  parts  kit 
available,  $7750;  TRENDSETTER  812  HR,  2 
strips,  $8500;  TRENDSETTER  88  HR,  6 
strips,  $7750.  Bob  Weber;  (216)  831-0480. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


AGFA-GEVAERET  Copyrapid  0-30  instant  print 
plate  burner  for  1 1x17  plates.  Used  only  spar- 
Bargain  priced.  Dale  Lambert;  (803) 


(1  EACH)  Beach  Mfg  (For  Napp)  manual 
punch,  trimmer  and  bender,  $1000  for  set.  (1) 
Beach  Automatic  plate  bender,  best  offer  over 
$5000.  (2)  Napp  ORC  2  piece  exposure  units, 
best  offer.  (1)  Warren  Foto-Finisher,  best  offer. 
(1)  Western  Plate  Processor  Model  300, 
$6000.  Contact:  Craig  Pollard;  (201)  774- 
7000,  ext  436. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


PRESS  CONVERSIONS 

INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS 
PERFECTING  UNITS 


Goss  units  available  22V4"  and  239/16",  Goss 
half  decks  right  hand  and  left  hand,  Goss 
humps  10  side  and  13  side.  Goss  folders  in¬ 
verted  and  regular.  Whatever  your  requirement 
may  be,  please  contact  us  because  we  are  one 
of  the  lar^st  stockers  in  America.  We  have  over 
80  units  in  our  warehouses. 


For  further  information,  please  contact  Printing 
Press  Services  Ltd.  E  34th  St,  Cleveland  OH; 
(216)  883-8724. 

Sellers  St  Factory,  Preston,  England; 
011-44-772-797050 


PRESSES 


2iy4"  CUTOFF  HEATSET  PRESS 


COMMUNITY  3-COLOR  UNIT 
New  1980,  excellent  condition,  less  than  2 
million  impressions.  Available  immediately. 

ONE  CORPORATION  I 

3400  Malone  Drive 

I  Atlanta  GA  ! 

I  (404)458-9351  Telex  700563  | 

I  GOSS  MARK  I,  A-80,  22  V*"  Cutoff 

!  7  units— Digital  Pasters 

I  6  Cola  Half  Decks  ; 

I  2  Double  2:1  Folders  with  Balloon  Famers 

I  GOSS  MARK  I,  A-82,  23  9/16"  Cutoff  I 
:  23  units — Digital  Pasters 

1  4  Supaimposed  Double  Half  Decks  i 

4  Single  Half  Decks  I 

5  Double  3:2  Folders 

I  GOSS  MARK  II,  A-82,  23  9/16"  Cutoff  | 

'  2  units,  60°— Full  Digital  Pasters  1 

GOSS  MARK  I,  A-88,  23  9/16"  Cutoff 
30  units— Digital  Pasters 
i  5  3-Position  Cola  Cylinders 
5  Double  2:1  Folders 

Double  and  single  Goss  portable  cola  foun-  { 

I  tains. 

I  Add-on  units  available.  j 

'  Foldaenclosureanddustcollectorsystem pre-  1 

sently  on  a  Goss  Mark  V.  I 

Hurfetron  SCR  drive  with  50  HP  DC  motors. 

No.  330  Portable  Idab  Stacker  with  card  reader  | 

I  and  propammer,  excellent  condition. 

I  One  Shaidan  48P  i 

Hoe  (Mormatic 

i  8  units  available,  1966  (22  Vx"  cutoff)  ' 
1  single  3:2  folder,  double  upper  famers  | 
Skip  Slitter,  Fully  Automatic  Reels  1 

G.E.  (Jnit  Drive  and  Controls 

I  Offered  Exclusively  by:  ' 

'  INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
!  Lenexa,  Kansas  66215  ' 

(913)492-9050  Telex  4-2362 


GOSS  COMMUNITY.  6  units  and  SC  folder.  ! 
1969,  oil  bath,  maintenance  recads.  Call: 

'  Publisher;  (201)  270-1300. 

;  GOSS  COMMUNITY.  6  units  and  SC  folder.  | 
I  19W,  new  condition,  maintenance  records.  ' 
I  Call:  Publisher;  (201)  270-1300. 


HarrisN1200,  2lV'4"cutoff  by40V5"  5units, 
collect/non-collect  folder.  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  fa  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
I  controls).  Available  immediately  at  less  than 
I  half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090;  (312)  459-9700.  Telex  20-6766. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  174k"x24W"  wide,  with  2  Roll  Stands. 
Folda,  Sheeter,  $34,500.  (415)  873-2640. 


GOSS  URBANITE,  4  units  and  5  units 
Urbanite  3  cola  units,  add-on  units 
Suburban  1500,  7  units,  1978 
SC  Community,  7  units,  1978 
SC  Community,  4  units,  1979 
SC  Community  Folders  and  units 
Harris  845,  4  units,  1975 
V25,  4  units,  1978 
VISA,  6  units,  1978 
VISA,  3  units,  1971 
VISA  and  V25  add-on  units 
JFI,  JF4,  JFIO,  JF25  Folders 
News  King,  2  units,  KJ6  Combo  folder. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


HARRIS  845,  8  units  1982-1978  vintage.  8 
Martin  splicers,  2  folders,  22V4''.  Like  new. 
Available  immediately. 

Harris-M-10(X),  6  units,  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  units  Harris  V22,  RBI  folder 
Goss  Suburban  1000  series,  4  units. 

Goss  Metro,  6  units-1  cola  cylinder.  1974- 
i  1976. 

Goss  Mark  I.  A-80.  22^4",  4  units,  2:1  folder. 
RTP-s. 

Goss  Mark  I,  1  add-on  unit,  22^4  with  reel 
A-80. 

1  unit  Goss  Community  (grease)  with  folder. 
Vanguard  V-15,  4  units 
Urbanite,  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 

i 


[  GOSS  COMMUNITY  6  units  plus  folda,  new 
14months  all  a  part. 

Goss  Community  add  on  units,  late  model. 

1  Goss  Community,  stacked  units,  late  model. 

I  All  above  Community  units  new  1982  models, 

'  less  than  3  million  impressions. 

I  3  unit  Vanguard  plus  (older. 

I  4  unit  900  series  Suburban  pius  folder,  all  a 

ilTnit  Mergenthaler  pacer. 

All  above  presses  available  fa  immediate  de¬ 
livery. 

Call  Jim  Estes  at  Wesco  Graphics;  (408)  496- 
0666.  Telex  172644. 


GOSS  METRO  folder  a 
Headliner  Mark  II  folder.  22V4  cutoff. 
Boa  5563,  Edita  &  Publisher. 


;  GOSS  SC  FOLDER 

I  New  1979,  SC-1169,  60  HP.  excellent  condi- 
;  tkm.  Available  immediately,  located  Atlanta, 
j  ONE  CORPORATION 

j  3400  Malone  Drive 

Atlanta  GA 

!  (404)458-9351  Telex  700563 


I  2  Martin  Pasters,  1979  rated  1200  FPM. 

I  Goss  Community  add-on  units.  1969-76. 

;  Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

I  Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vx  folda. 

6  Goss  Urbanite  1000  saies  units. 

'  Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite,  10  units.  1980. 

I  Gregg  flying  imprinter  22  Vx",  45  V7". 

Finca  mota  and  controls. 

Harris  V-15A.  add-on  units.  1977. 

1  Harris  V-25,  Vx  and  V2  folder  JF-1. 
i  Harris  845  add-on  units. 

'  Harris  845,  22Vx.  8  units,  1973. 

I  Harris  845,  6  units,  22Vx". 

I  Harris  V-25,  8  units.  1978. 

I  3  Butia  pasters.  1600  FPM.  1975. 

Cola  King  presses  and  units. 

Harris  V-25,  4  units.  1978. 

I  Count-O-Veyors  Model  106. 

I  2  C^  Silicone  applicatas. 

1  King  Press  Book  Famer. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 


BELL-CAMP  INC 
i  Box  97 

I  Elmwood  Park  NJ  07407 

j  (201)  796-8442  Telex  130326 

I  INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  saies 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  fa- 
ma.  Community  unit  1971. 

KJ6  Vi-quarta  folder  with  balloon  fama. 
Count-O-Veya  model  106. 

Add-on  components  fa  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  fa  immediate  delivery.  Call  a  write 
fa  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


PRESSROOM  CLOSED 
Available  Immediately... V-25  Harris,  5  Units, 
3  WPE  Pasters.  1  Double  Position  Rollstand,  Vi 
&  Vx  Folda,  Balloon  Fama,  with  Counta- 
veya.  Press  installed  in  1971.  Call;  (518) 
465-4591,  T  A  (llemente. 


REBUILT  URBANITE  UNITS 


1.  Individual  componentsa  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restaed  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  fa  pictures  and  brochures. 

IPEC.  INC,  9/  Marquardt  IJrive,  Wheeling  IL 
60090;  (312)  459-9700,  Telex  20-6766. 


3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 

1  Community  Oil  Bath  add-on 
Urbanite  add-on  units  and  foldas 

4  to  6  unit  V15A  with  JF15  folder,  1975/76 
Harris  VISA  add-on  units,  1975/76 

2  a  3  unit  News  King  with  KJ4.  reconditioned 
4  unit  News  King  with  KJ6.  reconditioned 

6  unit  News  King  with  KJ8  and  uppa  fama 
News  King  add-on  units 

3  unit  Vanguard 

I  Baldwin  104  Count-O-Veya 
I  Ferag  counter/stacka,  reconditioned 

Otfaed  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
I  105th  4  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

I  (913)492-9050  Telex  4-2362 


URBANITE  3-COLOR  UNIT 
Truly  exceptional  condition.  From  small  daily 
plant;  no  commercial  printing.  Available  im¬ 
mediately.  located  Atlanta. 

ONE  CORPORATION 
34(X)  Malone  Drive 
I  Atlanta  GA 

(404)458-9351  Telex  700563 


8  UNITS  of  Scott  (1944)  with  1  cola  deck. 
239/16"  cutoff.  Double  3:2  folder.  Subway 
I  delivery.  Will  sell  entire  press,  components  a 
I  parts.  Available  June  1983. 

I  Call  J.P.  Quinn 

(201)  246-5642 

The  Home  News  Publishing  (kimpany 
New  Brunswick  NJ  08903 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe. 
I  Scott,  Goss  and  Wood  presses,  offset  a  letta 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
:  Goss  single  width  balloons 

I  104A  counta  stackers 

Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

'  12  Wood  electra  tab  pastas 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
;  Capitol  roll-handling  equipment,  new  4  used 
We  have  or  can  get  what  you  need 
fa  your  pressroom  a  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


WANTED  TO  BUY 


\  MULLER  227  INSERTER  fa  daily  newspapa 
-  operation  in  good  condition.  Reply  tO:  Graphic 
I  Management  Associates,  11  Mam  St.  South- 
boro  MA  01772. 

j  STA  HI  257  S  counter  stacker  in  good  condi- 
<  tion.  Reply  to:  Graphic  Management  Associ¬ 
ates,  11  Main  St,  ^uthbao  MA  01772. 

j  CHESHIRE  and  Phillipsburg  any  condition. 
Callcollect  Herb  (201)  289-7^.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


CUTLER  HAMMER  Mark  IV  Counter  Stacker  in 
good  condition.  Must  inspect  in  production  op¬ 
eration.  Reply  to:  Graphic  Management  Associ¬ 
ates,  11  Main  Street,  Southboro  MA  01772, 
Telephone;  (617)  481-8562. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HOE  colormate  paster. 
Reply  to  Box  5609 
Editor  &  Publisher. 


MUELLER  259  Stacker 
Baldwin  Count-O-Veyors  all  models 
UPECO 

(201)  438-3744 


HELP  WANTED 


ACADEMIC 


INSTRUCTOR/Assistant  Professor  of  Com¬ 
munications  (9-month  full-time  contract). 
Minimum  qualifications:  Master's  degree  in 
journalism,  public  relations  or  advertising  re¬ 
quired.  (Doctorate  preferred).  Professional 
work  experience  is  highly  desirable.  Desired 
starting  date:  September  1983.  Salary-.  (Com¬ 
mensurate  with  background  and  qualifications. 
Applicants  must  submit  a  letter  of  application, 
vita,  placement  folder  including  terminal  trans¬ 
cript  and  three  letters  of  recommendation 
through  the  Southern  Utah  State  College  Per¬ 
sonnel  Office,  Cedar  City  UT  84720  no  later 
than  5:00  pm  May  6,  1983.  Candidates  will 
visit  the  campus  at  their  own  expense.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


We  need  you 
at  Franklin 


Franklin  College  of  Indiana  is 
looking  for  a  teacher  who  can 
challenge  its  best  advertising/pr 
students.  Opening  is  for  Sept.  1, 
1983.  Minimum  of  M.A.;  pro¬ 
fessional  experience  desirable. 


You’ll  be  an  equal  member  of 
our  3-person  journalism  depart¬ 
ment,  with  50  journalism  ma¬ 
jors  in  a  private  college  of  550 
students,  half  an  hour  from 
downtown  Indianapolis.  As  an 
endowed  department,  we’re 
highly  competitive  in  pay.  If 
you’re  a  good  teacher  with 
ideas,  we’ll  let  you  use  them. 


Send  application  letter,  resume, 
and  three  references  we  may  call 
to  Dr.  Lawrence  D.  Bryan, 
Dean,  Franklin  College, 
Franklin,  IN  46131.  Applica¬ 
tion  deadline.  May  2,  1983. 
We’re  an  equal-opportunity, 
affirmative-action  employer. 


DEPARTMENT  CHAIRMAN:  Department  of 
Mass  Communication.  University  of  Wisconsin- 
Milwaukee,  seeks  a  departmental  chairperson 
for  Fall  1983.  Duties  also  include  teaching  and 
community/professional  relations.  Department 
has  three  sequences:  Journalism.  Radio- 
Television  and  Mass  Communication.  PhD  re¬ 
quired:  media  experience  and  administrative 
experience  highly  desirable.  Tenure  rank 
appointment-Associate  or  Full  Professor-and 
record  of  teaching,  scholarship,  service  must 
meet  university's  standards  for  tenure.  Salary  is 
competitive.  Women  and  minorities  especially 
eiKouraged  to  apply.  Apply  before  May  15  to: 
Professor  Earl  S.  (Irow,  Department  of  Mass 
Communication,  PO  Box  413,  UW-Milwaukee 
53201. 

The  University  of  Wisconsin-Milwaukee  is  an 
equi  opportunity  employer. 


FLORIDA  A4M  UNIVERSITY  invites  applica-  i 
tions  for  five  new  9-month  tenure  track  posi¬ 
tions  for  fall  1983.  DIVISION  OF  JOURNAL-  ! 
ISM— ASSISTANT, 'ASSOCIATE  PROFESSOR  . 
to  be  magazine  production  sequence  coordi-  i 
nator;  doctorate  in  journalism,  communication  j 
or  mass  communication  preferred.  Masters  re-  ' 
quired.  Two  to  five  years  good  magazine  experi-  , 
ence,  demonstraed  teaching,  leadershipability  ! 
in  magazine  writing,  management,  editing,  de-  | 
sign,  $28,000-$34,000,  depending  on  qual¬ 
ifications.  ASSISTANT/ASSOCIATE  PROFES¬ 
SOR  for  magazine  sequence.  Doctorate  prefer- 
'  red.  Masters  required.  Two  to  five  years  solid 
professional  experience,  prior  good  teaching  ! 
record.  Teach  any  magazine  course,  basic  J-  I 
courses,  perhaps  PR  course  or  two.  $28,000-  ! 
$34,000,  depending  on  qualifications.  ASSIS¬ 
TANT  PROFESSOR,  graphics,  for  magazine 
sequence.  Doctorate  preferred.  Masters  in 
appropriate  field  required.  Two  to  five  years 
good  media  graphics  experience,  teaching  ex¬ 
perience.  Successful  candidate  will  teach  also 
in  newspaper  journalism  sequence  and  graphic 
:  desing  track  in  Division  of  Graphic  Arts.  DIVI¬ 
SION  OF  GRAPHIC  ARTS— ASSISTANT/ 
ASSOCIATE  PROFESSOR  to  teach  typography, 
layoutanddesign.graphicartsdesign.  package 
and  advertising  design  and  management  of  de¬ 
sign  processes/techniques.  $23,000- 
$30,000  depending  on  qualifications.  Docto¬ 
rate  desirable.  Masters  in  appropriate  disci-  , 
pline  plus  solid  educational  background,  pro¬ 
fessional  experience  preferred.  ASSISTANT/ 
ASSOCIATE  PROFESSOR  to  teach  printing 
management  and  estimating,  supervise  stu-  | 
dent  technical  projects.  Successful  candidate  | 
should  be  able  to  use  and  to  teach  computers  as 
they  relate  to  printing  management  and  esti-  , 
mating.  Knowledge  of  printing  processes  i 
essential.  Secondary  area  of  expertise  in  photo- 1 
graphy,  binding  and  finishing  or  web  presses 
preferred.  $23.000-$30,000.  depending  on  ; 
qualifications.  Doctorate  desirable.  Masters  in  i 
appropriate  discipline  plus  solid  educational 
background,  professional  experience  prefer-  ' 
I  red.  Applications  and  resume  by  May  17  to: 
Robert  M.  Ruggles,  Dean,  School  of  Journal-  i 
ism.  Media anoGraphic  Arts,  Florida  A&M  Uni¬ 
versity,  Tallahassee  FL  32307.  FAMU  is  an  , 
I  equal  opportunity/equal  access  university.  j 


DRAW  YOUR  OWN 
I  CONCLUSIONS  I 

'  About  the  most  effective  ' 
medium 

in  the  newspaper  field! 

Place  an  E&P  Classified 
j  and  you'll  get  the  picture! 
i  (212)  752-7050 


EDITORIAL 


THE  UNIVERSITY  OF  ALABAMA  Department 
of  Advertising/Public  Relations  is  seeking  a 
person  to  teach  and  do  research  in  the  area  of 
public  relations  beginning  August,  1983. 
Responsibilities  include  teaching  introductory 
and  advanced  courses  in  mass  communication 
and  public  relations  and  assuming  departmen¬ 
tal  responsibilities  such  as  research  and  ser¬ 
vice.  Salary  and  rank  are  dependent  on  qual¬ 
ifications  and  experience. 

Candidates  must  possess  an  earned  doctorate 
(ABD  will  be  considered),  professional  experi¬ 
ence  within  the  communication  industry  and 
demonstrate  the  potentiai  for  scholarly  re¬ 
search. 

Contact:  Dr.  Michael  B,  Hesse,  Chairman, 
Search  (kimmittee.  Department  of  Advertising/ 
Public  Relations,  School  of  Communication, 
The  University  of  Alabama,  303  Carmichael 
Hall,  University  AL  35486. 

Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


EDITORIAL 


SENIOR  EDITOR/WRITER 

To  supervise  and  assist  in  the  preparation  of  a  wide  range 
of  public  information  materials,  including  AVA  and  ex¬ 
hibits,  in  the  Information  Division  at  Rome  headquarters. 
Essentials:  university  degree  with  specialization  in  one  or 
more  of  the  subject  matter  fields  of  the  Organization; 
seven  years  professional  experience  in  such  work  with  a 
good  knowledge  of  and  commitment  to  international  de¬ 
velopment.  Fluent  English,  French,  or  Spanish,  and  a 
working  knowledge  of  at  least  one  of  the  other  two. 

Salary:  Tax-free  minimum  of  US  $25,672  per  annum  plus 
allowances  and  fringe  benefits  of  the  UN  system. 

Please  send  detailed  curriculum  vitae  quoting  "VA  No. 
489-GII"  to: 

Personnel  Officer,  PG/GIDX 
FAO, 

Via  delle  Terme  di  Caracalla 
00100  Rome  Italy, 

Not  later  than  15  May  1983. 


"ASSISTANT  TO  THE 
I  PERSONNEL  MANAGER " 

I  Major  Metropolitan  Dally  Newspaper  m  Zone  6. 

'  Would  you  find  challenge  and  enjoyment  In 
assisting  In  the  coordination  of  hiring  and  re¬ 
cruitment  activities.  Intra-company  com¬ 
munications  programs,  benefits  and  day-to-day 
operations? 

I  A  business,  communications,  or  personnel  re- 
I  lated  degree  helpful  background. 

I  Public  Speaking  and  Writing  skills  essential, 
j  Send  confidential  resume  and  please  Include 
salary  history  to  Box  5562,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 

I  CONTROLLER  for  fast  growing  newspaper  and 
communications  group.  Emphasis  on  weeklies 
&  LPTV.  CPA  background  helpful.  Detail  ex¬ 
perience  and  qualifications.  Intermountain 
West  location  in  excellent  environment.  Reply 
Box  5586,  Editor  &  Publisher. 

i  NATIONALCO-OP  MANAGER  to  manage  de- 
partment  of  a  70,000  circulation  New  England 
newspaper.  Salary  In  keeping  with  qualifica¬ 
tions  and  ei^rlence.  Immediate  need.  Write 
Box  5560,  Editor  &  Publisher. 


.  PUBLISHER  wanted  for  exciting  opportunity  at 
I  award  winning  Zone  8  weekly  In  beautiful  resort 
I  area.  Please  send  resume  and  salary  history 
'  and  requirements  to  Box  5537,  Editor  &  Pub¬ 
lisher _ 

PUBLISHER  for  group-owned  weekly.  Inter¬ 
mountain  West  location.  Profitable  newspaper, 
commercial  plant,  low  power  tv.  Competition. 
Opportunity  to  prosper  with  a  very  auressive 

O.  Detail  experience  and  qualifications. 
Box  5585,  Editor  &  Publisher. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the 
experienced  professor  Is  looking 
for  a  change  of  scene  or  chal¬ 
lenge,  he/she  knows  the  place  to 
findthat  job  is  ESiP  Classifieds!  E&P 
j  is  found  in  every  Journalism  library 
!  in  the  country,  so  what  more  logic- 

I  al  place  to  list  your  academic 
openings? 

BAP  Classifieds... 

We’re  EDUCATED! 


ADVERTISING 


SUBURBAN  CHALLENGE 
Classified  director  for  competitive  28,000  dai¬ 
ly  and  Sunday  in  upscale  market,  northern 
Zone  9.  Marketing  skills  necessary.  Quality  liv¬ 
ing.  Box  5557,  Editor  &  Publisher. 


SALES  MANAGER 

Award  winning,  twice  weekly,  150,000  cir¬ 
culation  newspaper  Is  seeking  a  highly  moti¬ 
vated  person  to  direct  a  successful  display 
sales  team.  Position  offers  good  salary,  plus 
bonus  potential,  as  well  as  complete  benefits 
package.  Behind  the  desk  sales  manager  need 
not  apply.  Send  resume  tO:  Display  Safes  Man¬ 
ager,  PO  Box  663,  New  Port  Richey  FL  33552. 


’  WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show."  Please  call  Dennis  Fearing, 

1  (213)  344-7177  or  send  resume  to  Multi- 
i  Media  Enterprises,  7616  Llndley  Avenue,  Ste. 
I  9,  Reseda  CA  91335. 

AGGRESSIVE  NEWSPAPER  group  expanding 
'  in  the  Palm  Springs,  California  area  seeks 
'  advertising  sales  people  with  management 
potential.  Paid  papers  and  TMC  package.  Col¬ 
lege  degree  preferred.  Excellent  salary,  com¬ 
mission,  health  package  and  profit  sharing. 
Send  resume  and  salary  history  to:  John  Kelly, 
General  Manager,  Hl-Desert  Publishing,  7333 
Apache  Trail,  Yucca  Valley  CA  92284. 


ADVERTISING  RETAIL  SALES  MANAGER 
For  leading  newspaper  sales  representative 
organization  headquartered  In  New  York. 
Newspaper  ad  director  or  chain  store  ad  direc¬ 
tor  might  be  perfect.  Must  understand  news- 
papersithelr  problems/opportunitles/thinking. 
bitto  chain  stores.  This  Is  an  outstanding 
opportunity  for  the  right  person.  The  candidate 
chosen  will  head  nationwide  sales  staff  calling 
on  chain  retailers  at  all  levels.  Must  be  good 
communicator  with  sales/organizatlonal/motl- 
vational  skills.  If  you  feel  you  are  the  right  one 
for  this  position,  please  send  your  resume  to: 
Branham  Newspaper  Sales,  c/o  Jim  Cunniff, 
Vice  President  Retail  Division,  733  3rd  Av, 
New  York  NY  10017.  Applicants  will  be  con¬ 
tacted  by  letter  or  telephone  for  personal  inter¬ 
view. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

ADVERTISING 

EDITORIAL 

ADVERTISING  DIRECTOR-MANAGER 
Plan,  execute  market  expansion  of  award 


CLASSIFIED  AD  MANAGER 


WE  WILL  SOON  have  an  opening  for  a  proven 


_ _  _ _  Thisover25,000,sevendaynewspaperislook-  ’  sales  oriented  advertising  director  to  motivate 

winning  New  York'state  weekiy'group  in"one  of  '"8  someone  to  lead  the  classified  depart-  i  and  lead  our  young,  aggressive  sales  staff  on 

twomarketareas  forecasting  population  growth  The  person  we  seek  will  have  an  out-  I  this  54,000  circulation  daily  in  Zone  4.  The 

in  next  decade.  Small,  experienced,  aggressive  standing  personal  sales  record  and  be  able  to  .  right  candidate  will  be  a  goal  oriented  manager 

staff.  Rural  setting  90  minutes  from  Manhat-  i  motivate,  train  and  supervise  an  experienced  |  capableof  improvingandupgradingouralready 
tan.  Proven  management  experience  requisite  sales  staff.  Position  includes  salary,  incentive  stiongadvertisingdepartment.  Excellentsalary 
Salary  and  growth  incentive.  Box  5575  Editor  plan,  benefits  and  expenses.  Send  resume  and  and  benefits.  Send  resume,  cover  letter  and 

4  Publisher.  salary  history  with  cover  letter  telling  why  you  '  salary  requirements  to  Box  5522,  Editor  4  Pub- 


Salary  and  growth  incentive.  Box  5575  Editor  plan,  benefits  and  expenses.  Send  resume  and  and  benefits.  Send  resume,  cover  letter  and 
4  Publisher.  salary  history  with  cover  letter  telling  why  you  '  salary  requirements  to  Box  5522,  Editor  4  Pub- 

_  are  right  for  the  job.  Write  in  confidence  to:  W.  i  lisher. 


ADVERTISING  PROFESSIONALS  needed  for  ,  E.  Gray,  Advertising  Director.  Sandusky  Regis- 
ad  manager  and  ad  sales  jobs  on  Rocky  Moun-  ■  ter,  314  West  Market,  Sandusky  OH  44870. 


ad  manager  and  ad  sales  jobs  on  Rocky  Moun-  ■  ter,  314  West  Market,  Sandusky  OH  44870. 

Sm  '  CLASSIFIED  ADVERTISING  MANAGER 

lent  opportunities  for  advancement  on  prize-  i  r.,*  orowino  Southern  California  dailies 

^  SO.Otfccircufation.  Salary$20,000 -I- .  Steveri 
Sniffin,  Box  J,  Lander  WY  82520.  u,_h.  rfiioi  fcf 


Hyatt;  (619)  325-8666.  EOE. 


CLASSIFIED  ADVERTISING  MANAGER 
Major  Metro  Daily 

Immense  opportunity  for  experienced  advertising/marketing 
executive  to  head  large  classified  department.  The  ideal  candi¬ 
date  will  have  managerial  experience  in  a  major  classified  de¬ 
partment  and  in  another  advertising  area,  such  as  retail. 
Academic  credentials,  competitive  market  experience,  and  sales 
performance  will  also  he  considered. 

This  is  an  excellent  opportunity  for  a  strong  number  two  or 
three  manager  in  a  large  department. 

We  offer  better  than  competitive  compensation  and  benefits. 
Most  of  all,  we  offer  an  outstanding  opportunity.  Respond  in 
confidence  to: 

Box  5611 
Editor  &  Publuher 


Sw^tan°dfilJ  needs i  i  ibiNU  MANAGER  resume  and  salary  requirements  in  confidence 

Sn?Snr%^;aiw“«la;g;2  '  ^X^^?^^;nm^;il'ro:a’^dl!ty°^iry);  ^  »0  box  5511,  E^tor  4  Publisher. 

Sthi^“  JanSr^^‘^984^"Dut  esXei'n  ‘juN  i  gf<wth-market.  Offer-  NEED  GOOD  2nd  man  to  take  over  circulation 

?983^1?d4nd  w7th\^ht^publiLtio^lf  thi  e-  I  c’Jj^MnTti'n"^?  tl  Se*n^d°re°^^  "la^  his  ^  <Say/week  paper- 

uiMif  Fvtonciue  aHtiorticino  caioc  anH  manaofl  com^nv  Dcnems.  icno  fesume  300  Salary  Ris*  Zone  9.  Self  starter  who  knows  carrier,  motor 
Sl^rfincl  «®^nii;rc^”matr  m^  t°»y  to  fox  5483,  Editor  4  Publisher.  :  ^ii  and  promo, jons^  Send  resumes  to 

be  able  to  motivate  and  work  with  sales  staff  as  ready  TO  MOVE  UP?  We're  a  rapidly  expand-  Box  5526,  Editor  4  Publisher. _ 

liSlL* Kn^fedLe*^?NerjlrM53k®^^^^^^  ‘f’loid  dwoted  to  new^arts  and  nEW  YORK  NEWS  seeks  part  time  clerk  for 

nves.  Anow  eoge  or  New  Jersey  market  a  must,  politics  in  the  busy  Washington,  DC  market,  ••larihnns  uisc  nn»ratir.n  m /,iir  inno  icUnH 


ARTIGRAPHICS 

NEWSPAPER  DESIGNER 
The  Los  Angeles  Times  is  seeking  an  experi¬ 
enced  newspaper  designer.  He/she  should  have 
a  newspaper  or  print  media  background,  and  be 
capable  of  conceptualizing  and  producing  in¬ 
novative  graphics  and  layout  portfolios  with 
editorial  matter. 

This  position  offers: 

Superior  compensation  and  benefits. 
Recognition  and  visability. 

Fascinating  and  challenging  work  environ¬ 
ment. 

Association  with  an  industry  leader. 

Please  send  resume  and  nonreturnable  exam¬ 
ples  of  work  (copy,  tearsheets,  etc)  to:  News¬ 
paper  Designer.  Los  Angeles  Times.  Times  Mir¬ 
ror  ^uare,  Los  Angeles  CA  90058.  Selected 
applications  will  be  contacted  later  for  inter¬ 
views  and  portfolio. 

An  Equal  Opportunity  Employer. 

STAFF  POSITION  for  person  strong  in  the  con¬ 
ceptualization  and  implementation  of  informa¬ 
tional  graphics.  Newspaper  experience  prefer¬ 
red.  (^tact:  Ed  Kohorst,  Graphics  Director/ 
Art,  St  Louis  Post-Dispatch,  900  N  Tucker 
Bhrd,  St  Louis  MO  63101. 

_ CIRCULATION _ 

COUNTRY  ZONE  MANAGER 
Career  opportunity  for  a  dynamic  individual 
with  a  maior  newspaper  group.  Experience  in 
supervision  of  district  supervisors  and  adult 
carriers.  Excellent  company  benefits  and  car 
allowance.  Beautiful  climate  in  Zone  6.  Send 


nuhNshrlld  lanuarv  1  qaa  nut «  iiikT  I  RV®''  NEED  GOOD  2nd  man  to  take  over  circulation 

?983^1?d4nd  w7th\^ht^publiLtio^lf  thi  e-  I  c’Jj^MnTten"^?  tl  Se*n^d°re°^^  "la^  his  ^  <Say/week  paper- 

uiMif  Fvtonciue  aHuorticno  caioc  anH  manaofl  com^nv  Dcnems.  icno  fesume  800  Salary  Ris*  Zooe  9.  Self  Starter  who  kfiows  camef,  motor 

Sl^rfincl  «®^nii;rc^”matr  m^  Send  resumes  to 

h«  able  »n  mnfiuate  anrl  iiunrk  with  «iIb«  etaff  at  to  .  .r.,  _ j, _ ^  5526,  Editor  4  Publisher. 


Send  complete  resume  to  Box  5588,  Editor  4 
Publisher. 


politics  in  the  busy  Washington  DC  market,  telephone  sales  operation  in  our  Long  Island 
Readmareyourig,  hip  upscale.  We  ^k  indi-  region.  Applicants  must  be  experienced  in  all 
'^L*il!f  5‘^''®'^'Sing  phasK  of  telephone  sales  solicitation.  Salary 

c.  w,  teens.  Excellent  benefits  and  opportunity 

for  advancement.  Send  resume  and  salary  his- 


-  sales.  Guarantee  negotiable  depending  on  ex-  :  niid  teens.  Excellent  benefits  and  opportunity 

AnvFRTiqiNG  qai  pq  PRnFFqqiONAi  penance,  plus  commissions,  benefits.  Re-  for  advancement.  Send  resume  and  salary  his- 

ADVERTISING  SALES  PROFESSIONAL  sumes  only  please  tO:  Publisher,  Washington  torv  to- New  York  Nevrs  813  Jericho  Turnoike 

Turn  your  sales  skiMs  into  a  stable,  well  raying  Tribune,  p6  Box  6098,  Washington,  DC  N?w  Hyd7  p"rk  N^  1 

lifetime  career  with  a  very  aggressive  Zone  6  2()005  Nkdmtas  huhu,  auemiun  w. 

communications  company.  1  '’''■noias. 

As  a  member  of  our  long  established  sales  force  — — 
you  will  receive  Advanced  Sales  Training  to  '  EDITORIAL  EDITORIAL 

help  you  take  advantage  of  the  unlimited  sales  ■'  '  ' 

opportunities  in  this  top  50  market. 

It  you  seek  new  challenges  with  the  rewards  to  -  -= 

match,  join  our  Display  Advertising  Sales  force.  i-<v^TrT*/-\n  v  a  t  a  t  vorr* 

You’ll  work  with  a  top-flight  staff  aided  by  a  full  I  LUi  I  (JIvIAL  SrLLiIALIdl 

Marketing  Services  department.  You'll  enjoy  : 
excellent  pay,  incentives,  benefits  and  working 

conditions.  .  ,  .  ,  .  ,  . 

Send  your  resume  and  saiarv  history  in  confi- :  Major  upstate  New  York  corporation  IS  seeking  a  proiession- 

EqraiOp^°rtun?i^Er^pio?er  M/F*’''®^®'  '  with  a  Bachelors  degree  in  Journalism  or  Mass  Com- 


EDITORIAL  SPECIALIST 


CLASSIFIED  ADVERTISING  MANAGER 
For  60,000  daily  in  Zone  2.  Experienced  pro¬ 
fessional  to  motivate  and  coordinate  sales  in 
phone  room  and  outside  display  staff.  Highly  > 
competitive  market  requires  individual  with  - 
proven  ability  to  innovate  and  build  solid  linage 

Sins.  Challenging  position  with  growth  poten-  [ 
il.  Send  resume  with  salary  history  to  Box 
5592,  Editor  4  Publisher. 


IF  YOU  KNOW  how  to  sell  advertising,  and 
would  like  to  establish  your  own  publication-1 
can  show  you  how  I  did  it  for  less  than  $1000  I 
and  earned  more  than  $1000  the  very  first  j 
issue.  A  typewriter  is  all  the  equipment  you 
need.  Write  for  free  details:  Estil  Cradick,  950 
Parkwood  Drive,  Dunedin  FL  33528.  i 


PUBLISHER/PRESIDENT 


Zones  4,  5  and  9.  Are  you  a  heavyweight  in  the 
publishing/advertising  business?  Shopper 
experience?  Looking  for  a  challenge?  Media 
conglomerate  offers  excellent  compensation 
DKkage  including  relocation,  auto,  etc.  Reply 
in  confidence  to:  Greg  Vallone,  (213)  7IJ5-  ! 
3138  or  send  resume,  with  salary  history,  to:  ' 
7906  Jamieson  Ave,  Reseda  CA  91335. 


Major  upstate  New  York  corporation  is  seeking  a  profession¬ 
al  with  a  Bachelors  degree  in  Journalism  or  Mass  Com¬ 
munication.  At  least  3  to  4  years  of  daily  newspaper  experi¬ 
ence  and  industrial  public  relations  are  requirecl.  The  suc¬ 
cessful  candidate  will  be  given  a  high  degree  of  latitude.  We 
offer  an  attractive  salary  commensurate  with  your  experi¬ 
ence  along  with  an  excellent  benefit  package. 

We  will  respond  to  qualified  candidates  only. 

Please  send  a  resume,  salary  history  and  requirements  to; 

Box  5591 

Editor  &  Publisher 


AN  EQUAL  OPPORTUNITY  EMPLOYER 


7906  Jamieson  Ave,  Reseda  CA  91335.  Publisher. 

EDITOR  &  PUBLISHER  for  April  16,  1983 


BUSINESS  EDITOR— Zone  3  PM  daily  needs 
strong  editor  to  direct  two  other  writers  on  a  top 
quality  business  desk  serving  500,000  metro 
area.  Several  years  of  business  news  writing 
experience  a  must.  Also  prefer  business  back¬ 
ground.  Emphasis  on  breaking  and  analytical 
writing.  Salary  commensurate  with  experience. 
Send  resume  and  clips  to  Box  5549,  Editor  4 
Publisher. 


:  ASSISTANT  BUSINESS  EDITOR-Metro  daily 
I  in  Zone  9  seeks  bright,  auressive  person  with 
some  desk  experience  in  layout  and  copy  edit¬ 
ing.  Must  have  proven  track  record  with  a  daily. 
Strong  editing  talent  and  ability  to  work  with 
I  reporters  a  plus.  Some  affinity  for  business 
I  news  preferred.  Write  in  confidence,  include 
resume,  salary  history,  work  samples  and  clips, 
if  any.  Box  5540,  Editor  4  Publisher. 


BUSINESS  LABOR  reporter  capable  of  com¬ 
peting  at  the  summit  for  metro  region  PM  dedi¬ 
cated  to  leadership,  excellence,  innovation 
Excellent  salary,  benefits.  At  least  18  months 
experience.  Box  5536,  Editor  4  Publisher. 

AGRICULTURAL  publication,  7-state  weekly 
circulation,  needs  associate  editor  (news, 
photos,  features,  desk).  Contact:  Duane  Ross, 
High  Plains  Journal,  Box  760,  Dodge  City  KS 
6^1:  (316)  227-7171. 

ASSISTANT  SPORTS  EDITOR 
For  Zone  9  daily  that  likes  sports.  Experience, 
organizational  ability,  leadership,  planning 
necessary.  Must  be  strong  copy  editor,  have 
good  sense  of  graphics  and  packaging.  Box 
5W7,  Editor  4  Publisher. 

MANAGING  EDITOR 

We  are  seeking  a  person  with  experience  in 
management  for  managing  editor  for  our  8000 
circulation  highly  honored  newspaper.  We  print 
evenings  Monday-Fnday  and  on  Saturday 
mornings.  We  have  8  people  in  our  newsroom 
with  a  front  end  system.  Frankfort,  Indiana  is 
45  miles  Northwest  of  Indianapolis  and  20 
miles  Southeast  of  Lafayette  (Perdue  Universi- 
^)  in  a  strong  agricultural/industrial  commun- 
I  ity.  Send  resume  or  call:  John  Mitchell,  PO  Box 
9,  Frankfort  IN  46401;  (317)  659-4622. 

MANAGING  EDITOR 

Mature,  experienced  person  to  direct  editorial 
staff  and  coverage  on  20.000  Zone  4  daily.  Box 
;  5530,  Editor  4  Publisher. 

‘  MID-SIZED  ROCKY  MOUNTAIN  daily  taking 
'  applications  for  possible  future  opening  for  en- 
,  tertainment  writer/editor  position.  Must  have 
good  reporter/critic/writing  skills.  Classical  to 
country.  Graphics  awareness  helpful.  3  years 
experience  necessary.  Send  resume,  salary  re¬ 
quirements  and  clips  to  Box  5598,  Editor  4 
Publisher. 

;  MANAGING  EDITOR 

Looking  for  managing  editor  for  daily/Sunday 
newspaper  under  35,000  circulation  located  in 
eastern  portion  Zone  5.  Prefer:  person  moving 
up,  fortyish,  with  background  on  family  or  small 
I  chain-owned  newspaper  which  emphasizes 
local  news,  people-oriented.  Good  salary,  be¬ 
nefits.  Send  resume  to  Box  5590,  Editor  4 
Publisher. _ 

I  E&P's  Help  Wanted  ads  reach  the 
i  industry  people  you  are  looking  for 
;  to  fill  that  open  position  at  your  pa¬ 
per.  And,  Positions  Wanted  adver- 
[  tisers  tell  us  that  E&P  Classifieds 
I  ads  get  results! 


CORPORATE 

MAGAZINE 

EorroR 

Proven  proleesional  background  in  edit¬ 
ing.  managing  and  writing  a  national 
magazine  could  mean  an  outstanding 
opportunity  with  a  Fortune  100  worldwide 
corporation 

We  seek  an  experienced  professional  to 
direct  our  one-miliion  monthly  circulation 
and  the  entire  activity  encompassing  a 
broad  f^ange  of  publications 

Ten  years  successful  national  magazine 
editorial  experience  is  essential,  as  is 
demonstrated  ability  to  manage  and  moti¬ 
vate  an  experienced  staff  of  professional 
writers  and  designers 

This  position  offers  a  salary  commensu¬ 
rate  with  the  broad  responsibility  and 
executive  ability  required,  plus  excellent 
benefits  The  position  is  located  in  the 
Midwest  and  relocation  expenses  will  be 
paid,  if  necessary 

Detailed  resume  reflecting  your  editonal 
skills  and  accomplishments  in  line  with 
these  requirements  should  be  received  by 
April  30.  1963 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


EDITORIAL 


COPY  EDITOR 

The  Sacramento  Bee,  a  230,000  circulation 
daily,  is  looking  for  two  experienced  copy  edi¬ 
tors.  Applicants  should  have  a  solid  reporting 
and  editing  background.  We're  looking  particu¬ 
larly  for  creative,  analytical  copy  editors  who 
are  familiar  with  handling  local  copy.  Demons¬ 
trated  layout  skill  is  also  desirable.  Top  scale 
salary  is  about  $600  a  week.  Send  resume  and 
clips  to:  Paul  Clegg,  Copy  Desk  Chief,  The  Sac¬ 
ramento  Bee,  POBox  15779,  Sacramento CA 
95852, 

An  Equal  Opportunity  Employer 

CLASSY  WEEKLY  newsletter  needs  stringers  in 
Washington  DC.  southern  California,  Texas, 
Europe  and  Japan.  Reply  to:  Jack  Thornton, 
Robot  Insider,  Fairchild,  1 1  E  Adams  St.  Suite 
1400,  Chicago  IL  60603. 

EDITORIAL  WRITER,  70,000  circulation  dai¬ 
ly.  Send  one  page  resume  only  to  Box  5512, 
Editor  &  Publisher. 

EDITOR 

New  York  based  trade  newspaper  for  retail  and 
manufacturing  executives  seeks  experienced 
editor/writer/reporter.  Previous  trade  back¬ 
ground  a  must.  Box  5573,  Editor  &  Publisher. 

FREELANCE  CORRESPONDENTS  sought  by 
growing  news  service  with  moderate- 
conservative  orientation.  Imagination  and  in¬ 
itiative  essential.  Send  clips  to  Box  5497,  Edi¬ 
tor  &  Publisher. 

GENERAL  ASSIGNMENT  reporter  needed  for 
11,000  circulation  daily.  Must  be  willing  to 
accept  all  types  of  general  reporting  assign¬ 
ments  from  hard  news  and  investigative  report¬ 
ing  to  features.  Will  consider  recent  journalism 
OTduate.  Camera  a  plus.  VDT  experience  help¬ 
ful.  but  we  will  train  if  you  have  the  desire  to 
work.  Position  open  immediately,  but  we  will 
wait  for  the  right  person .  Send  resume  and  clips 
to:  Greta  Sherman,  Managing  Editor,  Times 
Press  Publishing  Co,  115  Oak,  Streator  IL 
61364. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 

IMMEDIATE  OPENING  for  a  reporter  at  the 
nation's  largest  daily  legal  news^per.  Strong 
background  in  law  and  journalism  required. 
Good  pay  and  benefits.  Send  resume  and  clips 
to:  Editorial  Department,  Los  Angeles  Daily 
Journal,  210  S  Spring  St,  Los  Angeles  CA 
90054. 

MANAGING  EDITOR 

Top-quality  26,000  circulation  Southeastern 
daily  seeks  managing  editor  who  can  make  a 
newspaper  sparkle.  Must  have  proven  track  re¬ 
cord  as  an  alert,  amressive  and  effective  news¬ 
room  leader.  Senddetailed  resume  with  com-  ; 
|)Me  salary  history  to  Box  5534,  Editor  &  Pub-  ' 

— 
MOVE  UP— need  young  journalist  with  2  or  3 
years  experience  who  wants  to  be  boss.  Weekly  ; 
in  Colorado  mountains  needs  managing  editor  ' 
to  run  and  edit  small  paper.  Call  Doug 
McCrimmon;  (303)  674-5534. 

PHOTOGRAPHER/photo  designer  for  Pacific 
Northwest  daily.  Minimum  3  years  experience 
at  a  metropolitan  daily  newspaper.  Requires 
expertise  in  magazine  photo  essay,  and  color 
large-format  and  fashion  photography.  Must 
have  working  knowledge  of  paste  up  and 
mechanical  operations.  Position  includes 
duties  in  photography,  page  design  and 
coaching  others  in  photo-design.  Send  resume 
to  Box  5589,  Editor  &  Publisher. 


WE  NEED  A  SPORTS  EDITOR  who's  as  energe¬ 
tic  and  creative  as  our  sports-minded  readers. 
The  position  requires  experience  in  reporting, 
editing,  photography  and  layout.  One  or  two 
years  of  experience  essential.  Our  8000- 
circulation  PM  in  Northeast  Wyoming  serves  a 
young,  growing  community  where  adult  sports 
ate  quite  popular,  in  addition  to  youth  prog¬ 
rams.  Also  good  location  for  writing  about  and 
taking  part  in  hunting,  fishing  and  camping. 
Send  resume  and  clips  to  Box  5565,  Editor  & 
Publisher. 


NIGHT  EDITOR  for  PM  daily  in  New  Jersey.  At 
least  two  years  desk  experience  required. 
Strong  editing,  layout  skills  a  must.  Send  re¬ 
sume  and  salary  requirements  to  Box  5566, 
Editor  &  Publisher. 


NEWS  EDITOR  WANTED 
If  your're  strong  in  both  content  and  layout,  this 
is  a  challenging  opportunity  with  one  of  the 
Southwest's  most  demanding  papers.  You'll 
need  daily  experience,  solid  news  judgment 
and  the  ability  to  put  together  lively,  attractive 
pages  that  capture  the  reader's  attention.  In 
return,  you'll  get  a  chance  to  grow  with  a  dyna¬ 
mic  organization  that's  committed  to  expan¬ 
sion  and  puts  quality  first.  Box  5541,  Editor  & 
Publisher. 


EDITORIAL 


SPORTS  DESK 

7-day  morning  newspaper  in  San  Francisco  Bay 
area  seeks  versatile  journalist  to  handle  sports 
desk.  Must  be  experienced  in  layout  and  edit¬ 
ing.  Some  writing  involved.  Send  resume,  clips 
to;  Sports  Editor,  Times-Herald,  Box  3188, 
Vallejo  CA  94590.  No  phone  calls  please. 


SALES 


SALES 


WE'RE  EXPANDING... and  need  to  fill  three  key 
positions: 

—  Editor-writer  for  a  new  Leisure- 
Entertainment  section,  part  of  a  new  expanded 
week-end  product.  Should  be  strong  in 
graphics  and  have  the  ability  to  plan  and  imple¬ 
ment  new  sections  and  to  offer  creative  ideas. 
Ability  to  evaluate  and  write  about  wide  range  of 
cultural  and  entertainment  subjects  important. 
—Writer  (or  this  section.  Should  have  strong 
background  in  writing  about  leisure  and  enter¬ 
tainment.  Appealing  style  of  writing  impo^nt. 
We  want  to  cover  this  field  as  thoroughly  as  we 
cover  sports. 

—Issues  writer.  Should  be  able  to  analyze  and 
write  thoughtfully  about  complex  local  and 
national  issues.  Will  contribute  to  op-ed  and 
regular  news  columns.  Editorial  page  back- 
pound  helpful. 

We're  a  40,000  daily  in  Zone  5.  Send  resume, 
clips,  and  salary  requirements  to  Box  5543, 
Editor  &  Publisher. 


WORKING  MANAGING  EDITOR  needed  im¬ 
mediately  for  expanding  tri-weekly.  Must  be 
thorouehly  experienced  in  total  news  opera¬ 
tions.  Reply  McDowell  News,  PO  Box  610,  Ma¬ 
rion  NC  28752. 


IS  LOOKING  FOR 
SALES  REPS 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organi¬ 
zation.  \)Me're  Newspaper  Systems,  Inc.,  industry  veterans  aggres¬ 
sively  expanding  in  the  Advertising,  Business  and  Circulation  com¬ 
puter  systems  market. 

Applicants  must  have  at  least  five  years  of  experience  seiling  com¬ 
puter  systems  or  other  high-technology  products  to  newspapers. 
Preference  will  be  given  to  self-starters  with  a  record  of  superior 
sales  performance  and  knowledge  of  accounting,  data  processing 
and  newspaper  management. 

If  a  competitive  salary,  excellent  commissions,  and  opportunities 
for  growth  appeal  to  you,  please  fonx/ard  your  resume  in  confi¬ 
dence  to: 

Newspaper  Systems,  Inc. 

Attention;  Personnel 

5701  Slauson  Avenue,  Suite  100 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


EDITORIAL 


EDITORIAL 


FREELANCE 


FREELANCE  WRITERS  to  prepare  short  arti¬ 
cles  (or  new  newsletter  mailed  to  editors,  pub¬ 
lisher,  business  communicators,  and  associa¬ 
tion  executives.  Subjects:  writing,  editing,  de¬ 
sign,  layout,  typesetting,  printing,  all  major 
areas  of  the  graphic  arts.  Send  resume  and 
clips:  Mr.  CarlH.  Wurzer,  Centaur  iCo.,  5097, 
K  St,  NW,  Washington  DC  20006. 


WANTED:  Freelance  articles  sought  on  pock- 
etknife  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates:  M  Stern- 
man,  68-38  Yellowstone,  Forest  Hills  NY 
11375. 


MARKETING 


CLASSIFIED  SALES  MANAGER  for  West  Coast 
75,000  circulation  newspaper.  Competitive, 
growing  market  for  an  aggressive  manager.  Re¬ 
sponsible  for  real  estate  and  automotive  classi¬ 
fied  sales  effort  and  major  accounts  as 
assigned.  Candidate  must  be  strong  in  sales, 
promotion,  staff  development  and  ao  planning. 
Full  benefit  package.  Write  in  confidence  to 
Box  5545,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


THE  NEWS-TRIBUNE  &  HERALD,. a  Knight- 
Rkfder  newspaper  in  Duluth  MN,  is  seeking  two 
reporters.  We  appreciate  the  value  of  experi¬ 
ence  but  must  limit  the  applicants  to  those  who 
have  been  in  the  trade  only  one  or  two  years. 
We're  looking  for  people  who  are  energetic  and 
dedicated  to  accuracy  and  newspapering.  Send 
resume  and  clips  tO:  Larry  Fortner,  Editor,  424 
W  First  St,  Duluth  MN  55802.  Don't  call. 


SPORTS  COPY  EDITOR — medium-sized 
Southeastern  daily  seeks  experienced  sports 
professional  with  strong  skills  in  editing,  head¬ 
line  writing  and  page  layout.  Send  resume  and 
clips  to  Box  5603,  Editor  &  Publisher. 


STAFF  PHOTOGRAPHER  wanted  (or  The 
Times-News,  a  24,000  daily  in  Twin  Falls,  Ida¬ 
ho.  Applicants  must  have  a  college  degree,  and 
approwiate  experience,  which  may  include  in¬ 
ternship  and/or  college  newspaper  work, 
graphics  and  layout  skills.  Send  non-returnable 
portfolio  in  the  form  of  slides  or  tearsheets  and 
resume  to:  Bob  OeLashmutt,  The  Times-News, 
PO  Box  548,  Twin  Falls  ID  83301. 


PRODUCTION 


PHOTO  EDITOR  to  lead  staff  of  10,  assign  and 
select  pictures  for  all  departments  of  200,000- 
plus  AM  daily.  Experienced  in  news  photogra-  5727,  Hilton 
phy  and  photo  selection.  Reports  to  Assistant 
Managing  Editor  for  Graphics.  Resume  and 
samples  to:  John  Weed,  The  Commercial 
Appeal,  Box  334,  Memphis  TN  38101. 


THE  ISLAND  PACKET,  award-winning  bi¬ 
weekly,  has  opening  for  reporter.  Send  clips, 
resume  in  writing  only  to:  Terry  Plumb,  PO  Box 
ton  Head  SC  ‘ 


SC  29928. 


REPORTER 

Want  to  work  on  the  most  exciting  paper  in 
Ohio?  We  have  an  opening  for  a  person  with  a 
minimum  of  two  years  experience.  The  person 
we  need  writes  tightly,  has  an  insatiable  appe¬ 
tite  (or  news  and  has  a  gift  for  relating  to  peo¬ 
ple.  Write:  Robert  S  Mellis,  Executive  Editor, 
The  Tribune  Chronicle,  240  Franklin  St  SE, 
Warren  OH  44482. 

REPORTER  AND  COPY  EDITOR— Two  posi- 
tions  open  on  growing  AM  daily  in  Michigan 
university  community.  Both  require  2  years  ex¬ 
perience,  daily  or  weekly,  degrees  in  Journal¬ 
ism.  Reporter  to  cover  city,  county,  state  gov¬ 
ernment.  Copy  Editor  to  handle  heavy  responsi¬ 
bility  on  night  desk.  Sharp  editing,  rewrite 
skills  essential.  Box  5571,  Editor  &  Publisher. 


THE  HARTFORD  COURANT  is  seeking  part- 
time  copy  editors.  Please  send  resume  and 
work  samples  to:  Metropolitan  News  Editor, 
Hartford  Courant,  285  Broad  St,  Hartford  CT 
06115. 


TRI-WEEKLY  in  Zone  4  resort  community 
needs  a  photographer  and  a  news  editor.  Send 
resume,  work  samples  and  salary  history  to  Box 
5539,  Editor  &  Publisher. 

TAKE  AWAY,  (or  a  moment,  all  the  gizmos  in 
today's  electronic  newsroom  and  you  know  the 
English  language  is  the  only  tool  that  counts  for 
a  copy  editor.  You've  honed  your  skills  and 
enjoy  working  on  a  high-production  desk.  Now 
we'd  like  to  hear  from  you.  We're  an  Eastern  US 
AM  pushing  40,(X)0.  We  need  a  well-rounded 
copy  editor  who's  got  a  flair  for  graphics  and 
eni^  lots  of  work.  Send  resume  and  a  letter 
telling  us  why  we  should  hire  you.  Box  5577, 
Editor  &  Publisher. 


PRODUCTION  SUPERVISOR/ 
NEWSPAPER  MAILROOM 

We  need  a  dedicated  individual 
with  good  mechanical  aptitude 
and  strong  supervisory  skills  to 
assume  complete  responsibility 
for  packaging  newspapers  for 
delivery.  Heavy  insertion  sche¬ 
dule  using  our  “state-of-the-art" 
equipment.  Some  early  morning 
and  weekend  shifts.  Supervisory 
experience  in  a  production  en¬ 
vironment  essential.  Competitive 
salary  and  excellent  benefits.  Call 
The  Human  Resources  Depart¬ 
ment  at;  (203)  964-2395. 
Connecticut  Newspapers  Inc. 

75  Tresser  Blvd. 

Stanford  CT  06904 
An  equal  opportunity  employer 
MIFIH 


GRADUATE  ASSISTANT 
IN  PHOTOJOURNALISM 
Will  assist  in  Photojournalism  program  while 
working  on  MA  in  Journalism.  Stipend  plus  tui¬ 
tion  crMits.  1983-84  academic  year  and  poss¬ 
ibly  beyond.  Photojournalism  experience  help¬ 
ful.  Apply  to  Dean  James  F.  Scotton,  College  of 
Journalism,  Marquette  University,  Milwaukee 
Wl  53233. 

An  Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 


PRESSROOM 


EXPERIENCED  metro  press  operator  wanted 
lor  Zone  2  daily.  Opportunity  to  advance  to 
assistant  foreman.  Send  resume  and  salary  re¬ 
quirements  to  Box  5533,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITY  for  quality- 
oriented  press  supenrisor.  25.(X)0  circulation 
daily  with  high  volume  of  commercial  work.  Will 
supervise  1 2  pressmen  on  2  sh ifts  through  sh ift 
foreman.  Urbanite  experience  a  plus.  We  offer 
salary  in  mid-to  upper  20's;  good  benefits; 
small  town  environment,  but  not  far  from  major 
city;  nice  year  round  climate  in  Zone  4;  excel¬ 
lent  recreational  area,  especially  fishing  and 
college  sports.  Box  5559,  Editor  &  Publisher. 


NEED  EXPERIENCED  Urbanite  pressman  to 
operate  10  unit  press.  Right  individual  will  be 
hwd  worker  that  wants  to  move  into  the  position 
of  Pressroom  Superintendent.  Zone  6.  Send 
resume  with  salary  expectations  to  Box  5595, 
Editor  &  Publisher. 


42 


WANTED:  Urbanite  Pressperson  able  to  run 
Urtranite  with  multiple  webs,  process  color  and 
quarterfolder.  Camera  and  platerxxim  experi- 
I  encewill  be  a  plus.  Zone  2.  Send  resume  to  Box 
I  55M,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April  16,  1983 


T 


HELP  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

PRODUCTION 

ADVERTISING 

EDITORIAL 

EDITORIAL 

ASSISTANT  PRODUCTION  MANAGER 
Modem  100,000  dally  offset  newspaper  needs 
assistant  production  manager  who  can  be  ready 
to  step  into  the  top  Job  in  12  to  18  months. 
Send  resume  to  Box  5471,  Editor  &  Publisher. 

PROGRESSIVE  shopping  guide  group  in  North¬ 
ern  Michigan  is  seeking  an  experienced  com¬ 
position  production  manager.  Strong  supervis¬ 
ory  skills  a  must.  Area  of  responsibility  will 
include  paste-up,  machine  maintenance, 
ordering  supplies,  quality  control  and  supervi¬ 
sion  of  ten  to  twelve  composition  people.  Send 
resume  and  salary  histon  to:  Ben  Hammack, 
Weeklies  Incorporated,  TO  Box  620,  Gaylord 
Ml  49735. 


AGGRESSIVE  SALES  person  to  develop  new 
business,  assist  retail  and  classified  staff  in 
promotions.  Create  new  profitable  advertising 
promotions  and  follow  through  to  publication. 
Applicant  must  be  self-starter,  imaginative, 
and  not  require  assistance  from  superiors.  Im¬ 
mediate  need.  Zone  one.  Apply  Box  5561 ,  Edi¬ 
tor  i  Publisher. 

CLASSIFIED  SALES  MANAGER 
For  small  fast  growing  weekly  group  on  west 
coast  of  Florida.  We  are  looking  for  a  bright, 
agvessive,  professional  wanting  to  grow  with  a 
fM  growing  company.  Send  resume  to:  The 
Venice  Gondolier,  200  East  Miami  Av,  Venice 
FL  33595. _ 

IT'S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal' your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we  ll 
discard  your  reply. 


POSITIONS 

WANTED 

_ ACADEMIC _ 

ATTORNEY  and  former  journalist  with  exten¬ 
sive  background  in  the  First  Amendment  and  in 
madia  law  and  regulation,  author  of  multiple 
scholarly  articles,  seeks  full-time  faculty  posi¬ 
tion;  (303)  832-3397  after  6pm  MST. 


ADMINISTRATIVE 

AVAILABLE  JUNE — Experienced  news  execu¬ 
tive/publisher,  profit/quality  oriented.  Now 
teaching.  I've  turned  around  some  dogs  and 
can  put  out  a  product  that  will  earn  respect  and 
mon^  better  than  75%  of  the  papers  printed 
today.  Northeast  preferred.  If  you're  serious,  I 
am.  Interview  at  ANPA.  Phone  after  4/20; 
(212)  613-0350.  Resume,  references  Box 
5547,  Editor  &  Publisher. 

GENERAL  MANAGER/publisher  assistant. 
Well  educated,  known  achiever,  18  years  ex¬ 
perience,  multi-newspaper  background  with 
successful  track  record  is  available  to  manage 
small  to  medium  size  newspaper.  Highest  re- 
feretKCS  and  recommendations.  Available  for 
ANPA.  Write  Box  5579,  Editor  &  Publisher. 


EDWIN  ROBERTS 

Formerly  classified  manager  Village  Voice,  New 
York  Magazine  is  seeking  a  full  time  position  in 
classified.  Will  relocate. 

Talk  to  me  about  personal  ads. 

Talk  to  me  about  classified. 

42  Legion  Place,  Staten  Island  NY  10305 
(212)  273-2434 

MARKETING/ADVERTISING-ambitious,  ex- 
perierKed,  educated,  articulate  leader,  motiva¬ 
tor  and  known  achiever  with  high  success  in 
sales,  oromotion,  personnel  development  in 
both  advertising  and  circulation  is  available  for 
ANPA  interview.  Best  references.  Write  today. 
Box  5578,  Editor  &  Publisher. 

EAP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST,  experienced,  pub¬ 
lished  in  various  papers  in  Illinois  and  Phoenix. 
Relocate  all  Zones.  Write  for  samples.  Box 
5580,  Editor  &  Publisher.  | 

_ CIRCULATION _ 

CIRCULATION  MANAGER 
20  years  experience;  with  excellent  track  re- 
I  cord.  Award  winning  doer,  with  references. 
40m  to  150M  background.  Seek  top  spot,  or 
assistant  in  challenging  situation.  Box  5548, 

I  Editor  &  Publisher. 

CIRCULATION  DIRECTOR,  15  years  experi- 
I  ence  with  20M  to  70M  group  owned  dailies 
seeks  relocation  as  manager  of  medium  to  large 
sized  newspaper.  Will  consider  strong  secon¬ 
dary  position  if  advancement  opportunities  ex¬ 
ist.  Very  familiar  with  budgeting,  pricing,  cost 
control,  training,  phone  sales,  and  TMC.  Box 
5572,  Editor  &  Publisher. 

SUPERVISOR— 16  years  experience,  medium 
and  small  AM,  PM  dailies.  Strong  all  aspects. 
Ready  to  advance  manager,  assistant.  All 
Zones.  Box  5567,  Editor  &  Publisher. 


CREATIVE  FEATURE  writer,  top  schools,  38,  ' 
experience,  talent  seeks  newspaper/magazine  , 
job  where  features  valued.  Write  Box  5599.  ! 
Editor  &  Publisher. 

EXPERIENCED  suburban  newspaper  editor  I 
and  public  relations  director  seeks  managing  | 
editorship  or  school,  college  or  hospital  public  , 
relations  position.  Box  5542.  Editor  &  Pub-  ' 
lisher. 

_  1 

EXPERIENCED,  versatile  reporter/photo-  | 
grapher  seeks  position  on  daily.  Will  relocate  to  { 
any  Zone.  Box  5600,  Editor  &  Publisher.  , 

EX-SENIOR  EDITOR  of  8-million  circulation 
women's  magazine,  returning  to  the  fold  after 
writing  a  book,  seeks  highly  imallenging  job  on 
top-qualiW  women's  or  general-interest  pub¬ 
lication.  Reviving  moribund  magazines  or  sec¬ 
tions  a  specialty;  also  extensive  experience 
covering  lifestyles,  consumerism,  the  arts,  I 
architecture,  books,  fashion,  beauty,  travei,  ' 
and  more.  Box  5596.  Editor  &  Publisher.  | 

FOR  GOD'S  SAKE,  you  should  not  ignore  reli-  j 
giousnews.  Former  assistant  editor  oTdiocesan 
Catholic  newspaper  will  receive  MA  degree  and  ! 
will  be  available  in  summer.  Box  5570.  Editor 
&  Publisher. 

FEMALE  SPORTS  reporter  looking  for  a  change 
of  scenery.  Six-plus  years  of  medium-sized  dai¬ 
ly  experience  with  writing,  layout,  and  VDTs, 
emphasis  on  copy  editing.  Any  Zone.  Box 
5593,  Editor  &  Publisher. 

INTELLIGENT,  resourceful,  single  male,  38, 
J-Grad,  seeks  position  as  news  reporter  (or 


CHALLENGING  entry-level  reporter/editor 
position  wanted  for  coflege  editor  with  profes¬ 
sional  business,  travel,  teaching  backpound. 
Clips  and  resumes.  Nikki  Lardas,  3415  Park- 

visw,  Pittsburgh  PA  15213. _ 

TALENTED,  aggressive  young  editor  with  13 
yars  experience  wants  to  move  up.  Currently  in 
mid-management  for  major  metro  daily.  Exten¬ 
sive  experience  in  writing,  editing,  graphics, 
features  and  hard  news,  as  well  as  people  man¬ 
agement.  Box  5555.  Editor  &  Publisher. 

TALENTED  insightful  columnist,  black  con¬ 
servative,  seeks  position  on  daily.  Nationally 
reprinted,  scores  of  letters,  suburban  and  city 
appeal,  6  years  experience  on  major  papers, 
BIa.  Box  5509,  Editor  &  Publisher. 

VERSATILE  REPORTER  seeks  job  on  Zone  1  or 
2  daily.  Knows  way  around  police,  court,  local 
government  beats.  Has  extensive  darkroom, 
uqrout  experience.  Box  5520,  Editor  &  Pub- 
listwr. 

_ FREELANCE _ 

PROFESSIONAL  experienced  copyeditor  and 
proofreader.  Journalism  degree,  member 
Periodical  Writers  Association  of  Canada 
(WAC).  Reasonable,  negotiable  rates  for  book 
manusaipts,  etc.  Box  5495,  Editor  &  Pub¬ 
lisher. 

PHOTOJOURNAUSM 

MIDWEST  photojournalist  seeks  new  chal- 
lertge.  looking  for  small  to  mid-sized  quality 


other  writing  assignment).  Non-smoker,  non-  ;  dajy  with  strong  photo  comnnitment.  Awards  in 
drinker.  Can  relorite  easily.  J  R  Oliver,  5416  ’  both  photogi;apliy  and  wfibng-  Willing  to  k 
Seconri  Av  Piftxhiirph  PA  IKPO?.  (At PI  API.  '  almost  anywhere.  Box  5602,  Editor  &  Pub- 


Second  Av.  Pittsburgh  PA  15207;  (4l2)  523- 
9320. 

JOURNALIST/EDITOR 

Feature  writer  with  national  magazine  sales 
seeks  position  in  creative  milieu.  Gourmet 
food/wine  expert.  Can  write/speak  Spanish.  Ex¬ 
pert  producer  of  brochures,  catalogs,  direct 
mail  or  collateral  material.  Prefer  relocation  to 
Southwest/Southeast  or  Rocky  Mountain  area. 
Call;  (213)  274-8678  or  write;  A  Overstreet. 
615Vi  N  Benton  Way,  Los  Angeles  CA  90026 
for  resume. 


LATIN  AMERICA — Washington,  DC  reporter 
seeks  job  with  United  States  newspaper,  maga¬ 
zine,  wire  service  bureau  in  Latin  America. 
Knows  history  and  current  issues,  experienced 
reporter,  energetic,  willing  to  travel.  Will  do 
indepth  news,  colorful  and  lively  features.  Box 
55Bi,  Editor  &  Publisher. 

REPORTER  with  one  year  general  assignment 
experience  seeks  news  or  sports  spot  on  daily. 
Solid  all-around  skills.  Reed  Parsell;  (913) 
899-7313  or  (303)  692-0818. 

RELIGION  WRITER/COPY  EDITOR,  seeks  daily 
reporting  job  in  Zones  1,2, 3, 5.  Experience  in¬ 
cludes  news,  features  for  monthly  50,000  New 
England  religious  paper;  editing  grad  school 
paper;  investigative  reporting  for  major  city 
magazine.  Three-fourths  of  your  readers  claim 
to  be  religious.  I  can  help  you  reach  them. 
Thomas  Morton.  Box  403A,  Gordon-Conwell 
Theological  Seminary,  S  Hamilton  MA  01982; 
(617)  526-7272. 


REPORTER  looking  for  full-time  daily  work. 
Stringing  for  daily,  was  staff  at  a  weekly  and 
had  metro-daily  internship.  Also  was  marazine 
production  coordinator.  J-grad  from  Boston 
University  with  honors.  Andy  Caffrey,  1284 
Commonwealth,  Allston  MA;  (617)  566-4206. 

SEEKING  DAILY  reporting  job.  Was  Editor  of 
thrice-weekly  college  paper,  reporter  for  local 
weekly,  stringer  for  large  daily,  intern.  Now  I'm 
ready  for  that  first  job.  Eager,  aggressive  and 
bright. Any  Zone.  Howard  Saltz,  275  Helm 
Lane,  Bayshore  NY  11706;  (516)  665-3803. 

SPORTS  WRITER  and  copy  editor  with  layout 
skills  seeks  position  utilizing  this  experience.  I 
have  worked  as  wire  copy  editor  and  am  experi¬ 
enced  with  pagination  VDT  equipment.  Serious 
offers  from  any  Zones  will  be  considered.  Box 
5525,  Editor  &  Publisher. 


AWARD  WINNING  reporter  with  eight  years  ex¬ 
perience,  mostly  on  weekly,  seeks  reporting  job 
on  metro  daily.  Any  Zone.  Box  5493,  Editor  & 
Publisher. 

ASSIGNMENT  EDITOR  seeks  move  up  from 
suburban  editor  on  180,000  Northeast  daily.  I 
KNOW  HOW  TO  ZONE.  I  can  help  major  metro 
crack  suburban  markets.  I  can  help  suburban 
daily  ward  off  big-city  threat.  Top-notch  moti¬ 
vator,  teacher,  cost-cutter.  Reporting,  editing, 
layout  experience.  Strong  references.  Quality  a 
mu$t-if  you  haven't  got  it,  I'llgetitforyou.  NE. 
Mid-Atlantic.  Box  5538,  Editor  &  Publisher. 

ASSIDUOUS  EDITOR  seeks  copy  desk  posi¬ 
tion.  Will  relocate,  available  June.  News  editor 
of  college  paper,  adept  in  VDTs,  can  handle 
deadline  pressure.  Box  5582,  Editor  &  Pub¬ 
lisher. 

AMBITIOUS,  award-winning  journalist  desires 
position  in  news  or  sports  on  daily  that  is  always 
s^ng  to  do  better;  (503)  963-7763. 


PHOTOJOURNALIST  with  recent  MA  degree 
seeks  post  with  daily  newspaper.  Will  relocate. 
Call  Michael  Hall;  (317)  759-7880. 

STILL  EAGER  1981  J-Grad  seeks  position  as 
photojoumalist  in  Zone  7,  8  or  9.  Have  writing 
skills,  experience.  Laurie  Robison,  2965  N 
Fairview  Or.  Flagstaff  AZ  86001;  (602)  526- 
2960. 

_ PRODUCTION _ 

ASSISTANT  production  manager  post  sought 
by  33  year-old,  male.  NEED  to  become  one  of 
the  best  working  for  the  best,  but  NEED  door 
operted.  6  years  prior  experience  in  composi¬ 
tion,  camera,  press  with  small  chain.  Superb 
references.  Reply  Box  5523.  Editor  &  Pub¬ 
lisher. 

COMPOSING  ROOM  MANAGER:  Strong  on  4/c 
production.  Experienced  composing  through 
camera,  press  and  mailroom.  Would  consider 
tesistant  Production  Manager's  position.  Box 
5524,  Editor  &  Publisher. 

EXPERIENCED  production  manager  seeks 
position  with  a  future  at  quality-oriented  print¬ 
ing  firm.  3  years  in  job  printing,  6  years  in 
newspapers.  Skilled  in  composing,  camera  and 
press  with  emphasis  in  lawut  and  camera  de¬ 
partments.  Zones  3.5.7.  (jontact;  Jeff  Kienitz; 
(804)  934-3529  or  (804)  539-4038  after 
April  30. 


E&P  Employment  Zone  Chart 


ADVERTISING 


consin  or  Zone  5  preferred.  Ray  Barrington,  Rt 
6,  Country  Est  72,  Appleton  Wl  54915;  (414) 
734-1490. 


RESULTS-ORIENTED,  successful  advertising  SPORTS  REPORTER— Young  (25),  motivated 
director.  Excellent  track  record  and  references.  :  sportsreporter  seeks  position  on  mid-size  daily 
Strorig  in  sales,  marketing,  organization,  train-  jn  any  Zone.  Two  years'  experience  reporting 
ing.  (lost  conscious,  conscientious.  Presently  and  excellent  athletic  background.  Desires  Job 
employed,  seek  greater  challenge.  Box  5587,  in  challenging  sports  department.  Box  5594, 
Editor  &  Publisher.  I  Editor  &  Publisher. 
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With  the  ombudsmen 

Whose  words  were  they? 


By  Richard  P.  Cunningham 

The  reporter  says  to  Mr.  Smith; 
“What  you’re  saying  is  that  Such  and 
Such  is  so  and  so.” 

Mr.  Smith  answers: 

“Right.” 

Then  the  reporter  turns  that  response 
into  a  direct  quote  and  writes: 

John  Smith  said  Friday,  “Such  and 
such  is  so  and  so.” 

Is  that  fair? 

Some  journalists  might  say  yes.  But 
it  didn’t  seem  fair  to  Robert  McClos- 
key,  a  non-journalist  who  came  from 
the  U.S.  State  Department  to  the 
ombudsman  job  at  the  Washington 
Post. 

McCloskey  was  confronted  with  a 
complaint  from  Dan  C.  Alexander, 
president  of  the  Mobile,  Ala.,  County 
School  Board.  Alexander  was  quoted 
in  the  Post  as  saying,  “If  someone 
doesn’t  give  them  (the  U.S.  Supreme 
Court)  the  finger  every  now  and  then, 
nothing  ever  changes.” 

Alexander  said  those  were  the  report¬ 
er’s  words  not  his. 

The  reporter  told  McCloskey  that  he 
said  to  Alexander  at  the  end  of  a  long 
interview,  “Dan,  some  of  your  critics 
might  say  you  are  giving  the  finger  to 
the  Supreme  Court.” 

According  to  the  reporter,  Alexan¬ 
der  replied,  “If  you  don’t  give  them  the 
finger  every  now  and  then,  nothing 
ever  changes.” 

In  a  letter  of  complaint  to  McClos¬ 
key,  Alexander  acknowledged  that  he 
did  repeat  the  reporter’s  words. 
However,  he  said,  he  added,  “Now 
don’t  print  those  words;  they  were 
yours,  not  mine.” 

The  reporter  admitted  that  he  was 
asked  not  to  publish  the  remark,  but  he 
contended  that  Alexander,  whom  he 
called  “an  astute  politician,”  did  not 
disagree  with  the  concept  or  the  lan¬ 
guage.  “We  were  on  the  record.  I  said 
his  supporters  would  surely  consider 
him  a  hero  for  such  sentiments.  He 
agreed,”  the  reporter  told  McCloskey. 

The  reporter  added  that  he  expressed 
doubt  that  his  editors  would  publish  the 
remark  “for  reasons  of  taste.”  But  Post 
editors,  with  no  reason  to  question  the 
source  of  the  language,  published  it 
without  hesitation,”  said  McCloskey. 

(Richard  Cunningham  is  an  associate 
director  of  the  National  News  Council 
and  editor  of  the  Council’s  monthly 
newsletter,  “Excerpts,”  which  is  based 
on  the  columns  and  in-house  newsletters 
of  some  30  news  ombudsmen.) 
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Alexander  said  he  had  been  “blind¬ 
sided.”  As  a  lawyer,  he  said,  he  was 
capable  of  playing  with  words,  and  if  he 
had  been  asked  for  a  strong  quote,  he 
would  have  provided  one.  But,  said 
Alexander,  it  would  not  have  contained 
“a  gutter  phrase.” 

McCloskey  commented  in  a  column 
last  month: 

“This  kind  of  journalistic  fix — a  re¬ 
porter  graphically  summing  up  a  con¬ 
troversy  and  an  official  borrowing  the 
expression  in  response — is  not  uncom¬ 
mon.  Fair  play  and  professional  ethics 
entitle  the  respondent  to  be  dissociated 
from  it  if  that  is  his  request.  Clearly, 
that  should  have  been  honored  in  this 
case.” 

The  basic  problem 

In  his  last  column  as  public  editor  for 
the  Norfolk  Virginian-Pilot  and  Led¬ 
ger-Star,  William  H.  Wood  wrote: 

“The  newspapers’  chief  problem  is 
their  frequent  inability  to  reflect  the 
broad  diversity  of  opinion  in  the  com¬ 
munity  on  major  public  issues.  That’s  a 
fancy  way  of  saying  that  we  don’t  know 
enough  about  what  the  average  reader 
thinks. 

“Part  of  the  blame  lies  in  shifting  re¬ 
porters  from  beat  to  beat  and  editors — 
in  the  case  of  the  Pilot  and  the  Ledger — . 
from  city  to  city  within  the  circulation  j 
area,”  Wood  wrote.  , 

“It  takes  years  and  years  of  working 
(and  even  listing)  in  a  city  before  report¬ 
ers  and  editors  know  what  makes  it 
tick,  before  they  know  who  to  turn  to  to 
find  out  how  the  public  at  large  per¬ 
ceives  an  issue,  or  what  the  public  at 
large  thinks  are  the  real  issues  in  the 
community.” 

Another  part  of  the  blame  lies  with 
readers,  wrote  Wood.  “Most  .  .  .sel¬ 
dom  express  their  views  on  important 
local  subjects.  They  rarely  write  letters 
to  the  editor.  They  don’t  contact  the 
public  editor’s  office  to  assess  the  way 
news  is  presented.  They  don’t  lobby  for 
their  points  of  view  with  reporters  and 
editors.” 

The  solution? 

First,  for  the  newspapers  to  reach 
out  more  to  the  average  citizen  as  the 
Pilot  and  the  Ledger  have  done  with 
improved  community  news  sections. 

Second,  “The  newspapers  should 
develop  systems  in  which  reporters  and 
editors  advance  professionally  even 
while  remaining  in  one  job  or  in  one 
city.” 

“Finally,  the  public  must  realize  that 
it  has  an  important  stake  in  news  cover¬ 
age,”  said  Wood.  Letters  to  the  editor 


are  increasing  in  the  community  sec¬ 
tions,  but  more  readers  should  get  in¬ 
volved,  he  said.  Wood  concluded: 

“The  interaction  between  those  who 
put  out  the  newspaper  and  those  who 
read  it  must  accelerate  if  the  Pilot  and 
the  Ledger  are  to  reach  their  ultimate 
goal,  which  is  simply  this:  When  a  read¬ 
er  picks  up  a  paper,  he  should  be  confi¬ 
dent  that  he  will  learn  what  is  happen¬ 
ing  in  his  community.” 

With  that  column  Wood  became  edi¬ 
tor  of  the  editorial  page  of  the  Pilot.  He 
was  succeeded  as  the  newspapers’ 
third  ombudsman  by  Barrett  Richard¬ 
son,  a  27-year  veteran  of  the  newspapers 
who  was  most  recently  managing  editor 
of  the  Currents  section  of  the  newspa¬ 
pers,  which  covered  Portsmouth  and 
Chesapeake. 

Salant  appointed 
News  Council  head 

Richard  S.  Salant,  former  president 
of  CBS  News  and  vicechairman  of 
NBC,  has  accepted  appointment  as 
president  and  chief  executive  officer  of 
the  National  News  Council. 

Salant,  who  served  on  the  Twentieth 
Century  Fund  task  force  that  recom¬ 
mended  formation  of  the  council  in 
1972,  agreed  to  a  request  from  the  or¬ 
ganization’s  executive  committee  that 
he  accept  the  appointment  as  president 
and  chief  executive  officer  on  a  full¬ 
time  basis. 

He  succeeds  Edward  W.  Barrett, 
former  dean  of  the  Columbia  Universi¬ 
ty  Graduate  School  of  Journalism. 

In  accepting  his  appointment,  Salant 
stressed  his  conviction  of  the  council’s 
importance  as  a  “safety  valve”  for  the 
public  in  providing  an  outlet  for  com¬ 
plaints  alleging  abuses  in  news  reports 
and  by  the  same  token  “in  the  long  run 
a  generator  of  greater  public  confi¬ 
dence  in  the  integrity  of  the  press.” 

“What  I  said  I  felt  as  a  member  of 
the  original  task  force  I  still  feel,” 
Salant  said.  “Alone  among  all  forms 
of  private  business,  the  press  has  been 
given  special  immunities  and  privi¬ 
leges  by  the  Constitution  of  the  IJnited 
States.  For  that  reason  the  press  must 
help  people  feel  that  it  is  accountable 
to  someone — not  to  government,  but 
to  the  public  it  serves.” 
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no  place  like 


There'S 


New  England 


Union  Carbide  world  headquarters.  Danbury,  CT 


FOR  REACHING  EXECUTIVES  WHERE  THEY  LIVE! 

If  a  rare  East  Coast  earthquake  should  tumble  Fairfield  County,  Connecticut  into  adjacent  Long  Island  Sound, 
twenty-one  of  the  nation’s  largest  industrial  companies  would  lose  not  only  their  handsome  headquarters 
buildings  and  hundreds  of  home  office  employees,  but  their  top  executives,  together  with  luxurious  homes,  golf 
clubs,  company  jets,  yachts  and  harbors,  and  some  of  the  highest  salaries  paid  anywhere.  In  fact,  exactly  10%  of 
1982  Fortune  500  companies  have  their  head  offices  in  New  England,  with  the  percentage  of  the  second  500  even 
higher.  What’s  more,  many  are  in  booming  high  tech  manufacture,  and  among  the  region’s  largest  employers,  with 
plants  scattered  around  our  six  states  —  one  of  the  main  reasons  why  New  England  unemployment  is  lower,  and 
incomes  higher  than  the  rest  of  the  country. 

New  England’s  sophisticated  industry,  with  its  highly  educated  management  and  personnel,  has  greatly  spurred 
the  growith  of  the  finance  and  service  industries  and,  consequently,  retail  sales.  New  England  daily  newspapers, 
with  home  coverage  exceeding  that  of  most  other  regions,  can  claim  to  be  among  the  nation’s  most  effective 
advertising  media. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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On  the  street 
and  on  the  record 


The  Kentucky  Post 

a  Scripps-Howard  newspaper 


A  12-year-old  girl  who  overdosed  on 
Quaaludes.  A  14-year-old  prostitute  with 
two  years’  experience.  Children  who  arrive 
at  school  already  drunk  or  stoned.  Those 
were  the  realities  A1  Salvato  faced  when  he 
undertook  a  three-month  investigation  of 
drug  abuse  in  Northern  Kentucky. 


By  talking  with  more  than  400  children, 
with  teachers,  parents  and  social  workers, 
drug  dealers  and  narcotics  agents,  Salvato 
learned  that  drug  use  has  reached  epidemic 
proportions  in  the  area,  touching  even  the 
youngest  of  school  children.  And  he 
learned  that  school  and  community  officials 
are  doing  little  about  it. 


That  was  his  message  to  Kentucky  Post 
readers  in  a  recent  five-part  series.  Post 
editor  Paul  Knue  called  the  articles  “the 
most  important  stories  we  have  published 
in  the  three  years  I  have  been  editor.” 


Salvato  called  his  experience  shocking, 
frightening.  “I  saw  things  I  never  expected 
to  see,”  he  said.  “I  met  people  I  never 
expected  to  meet.” 


And  he  gave  light  to  a  vital  story  that 
should  have  never  been  left  in  the  dark. 


Reporter  A1  Salvato 
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